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New Display Methods Enhance 1933 Show: 
Doors Open Early to Relieve Congestion 


PALACE CROWDS 
REPORTED HEAVY - 


Unofficial Estimates Give 
Promise of Record 
Attendance 


New York, Jan, 7.—The) 
opening of the national auto- | 
mobile show drew a smile) 
from the weather man, and a 
day of sunshine that made a | 


very fair imitation of early | 


spring. Whether it was this 
climate benignity or the com- 
pelling attraction of the 1933 

~~ears, a record crowd awaited 
the opening of the doors of | 
Grand Central Palace at 2! 
o’clock today. 

In fact so densely was the lobby of 
the Palace crowded that the manage- 
ment took time by the forelock an 
threw open the doors ten minutes 
ahead of the scheduled hour, 








(Continued | on Page 27) 


CONTINENTAL'S $355 
FOUR AROUSING DEALER 
INTEREST, SAYS ANGELL 


New York, Jan, 7.—According to 
W. R. Angell, president of Conti- 
nental, the an- 
nouncement  yes- 
terday in Automo- 
* tive Daily News of 
the four cylinder 
Continental Bea- 
con, sensationally 
priced at $355 asa 
base, has aroused 
great Interest 
among automo- 
tive merchants, 
The company has 
already been 















W. R. Angell 


flooded with telegrams, although the 






(Continued on Page 27) 


400 AUBURN DEALERS 
AT NEW YORK PRE-SHOW 


New York, Jan. 7.—More than 400 
Auburn distributors, dealers and 
salesmen from New York and sur- | 
rounding territories inspected the 
three 1933 Auburn lines of straight 
eight and twelve-cylinder motor 
cars Friday during a special pre- 
showing at the Auburn Sales Com- 
pany, 616 West Fifty-sixth St. 














(Continued on Page 18) 
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Editorial telephone, CAnal 6-1010, CAnal 6-10LL. 


HOW THEY STACK UP IN THE LOWEST PRICE FIELD 


| Competitive ‘Selene! in -~ Six and Eight- Cylinder ‘Field 
| _ — Cars With a _ Base Price Less _Then 5700 


ul 


Coupe .|495|645|490|490) OG SBGIEEEIGSE| 


Spt.Cpe.|545|685| se stgearoenn a: a 745 


Coach _. |551|650/510|500/515|545/585| ssa | 
Sedan . 1665 725|535/590|565| _|615|695| 


Cc ‘ab'Tet . | | 725) ~_ {610/565 /565)675/695| 


*Nash Five-Pas., Four. 
BIG ATTENDANCE 
AT PRE-SHOW BALL. 188 Outlook 


New York, Jan. 7.—The most bril- | Seen Hopeful 


liant social and charity event of the 
New York winter 
season thus far 
was the Pre Motor 
Show Ball held at 


Geieinaltbes Pelee in ie 


1933 Four-Cylinder Field 
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Rdster.. ./425|615|450| 460|485| — 


nlseieieiaieemss 


~|305/855| (410 | 
Coupe ... . .|275/880|395| (440 | 
Spt. Coupe. \375| (425/525 | 
(380| [450° 
~ |39514451540 


__|475/595 


Roadster _ ee 
3 |695| 695) 725 


Four-Door, Four- Window Sedan. 


| EXPECT 3,000 DEALERS 
AT CHRYSLER BANQUET 


New York, Jan. 7.—Preparations 
are practically complete for the gar- 
gantuan banquet 
which Walter P. 
Chrysler is 
dering all De Soto, 
Dodge and Chrys- 


Latent Market Exists, With 
Chances Good for 


the Waldert A. Revival | ler dealers 

— — Monday night. So| produced 

altende ’ no Bee huge will be the| precision in auto- % 
than 4,000 persons. By RAY B. PRESCOT ened 


Leaders of so- that 








ten-| hibits illustrating 


on | and how parts are 


the | mobile factories. 
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MOVING DISPLAYS 
ADD INTEREST 


| Test letiisciinsete and 
Other Features Prove 
Eye Catchers 


By HERBERT CHASE 
| Consulting Engineer 


New York, Jan. 7.—New 
York’s finest automobile 
show opened in a blaze of 
glory today. As an example 
of showmanship, in the best 
sense of that word, it is a 
knockout. Colorful exhibits 
amid decorations which are 
| also colorful but not gaudy, 
are filled with much human 





‘interest. Many of the ex- 
(hibits are in motion and 
others have moving back- 


grounds which suggest rapid 
‘motion of the cars themselves. 

Besides the cars, which are the 
smartest sad most refined creations 
yet shown, there 
ire mechanical ex- 


bo various mech- 3 
anisms function 3 


with 





ciety, business, fi- OT since 1914 can we! Seventy-first Reg-| Chrysler's ex- § 
pi wee mr A : iment Armory at) hibit, which cen- 
nance an e find a year in which the 34th Street and| . 
motor field at- . ° ters. around 4a j 
tended the gals dollar volume of sales in Park Avenue has| stripped chassis 
event. the entire A. P. Sloan, Jr. | the automotive industry was Walter P. _— taken for/that rocks on & werbert Chase 
proceeds of which went to charity, smaller than it was during Chrysler the event, and/rotating table, is 


through the courtesy of Alfred P. 
Sloan, Jr., General Motors. The 


when 1,200,000 | gous 
with a whole- 


the past year, 
cars were sold, 


beneficiary was the Judson Health| — : > eper (Contnued on Page 4 
Center which sponsored the ball. sale value | ol $650,000,000. ' 
The entire Grand Ballroom floor) But this fact alone is not 


sufficient to explain the $30,- 
000,000 to $35,000,000 losses 
incurred last year. 

It must be remembered that in|! 
1914 the industry had a capacity for 


presented a brilliant spectacle with 


Who’s Who-Why-Where 


HE most complete and 
authentic list of men in 















(Continued on Page 25) 


WHERE TO GET A. D. N. 


DURING THE SHOW ee ee ie ay ay a aoe the trade and _where they 
are located. Names, titles, 
Show issues to trade visit- (Continued on Page 11) | not only of exhibitors, but 
ors in New York are frge ' non-exhibitors visiting New 
and may be obtained from CHRYSLER IMPERIAL’S York. 
your hotel newsstand, in the GET YOUR COPY 
press room at the show, or PRICES, $1,355-$1,595 1\FREE TODAY $ at 
at your own booth or dealer | hotel mnews-stands, press 
meeting. New York, Jan, 7—The complete , "00m at the Palace, or di- 


Telephne news to || price list of the new Chrysler Im-|, rect from Automotive Daily 


your 
Editorial Department, CA- |) perial is as follows: Coupe with | | News, 350 Hudson St., New 
nal 6-1010 or LOLL, 350 Hud- || rumble seat, $1,355; five-passenger || York city. Canal 6- 1001, 


coupe, $1,395; five-passenger sedan, | 
$1,395; convertible coupe, $1,425; | 
convertible sedan, $1,595. 


son St. | 6-1008, 6-1010, 6-1011. 


even the tremen- | among the finest. 
drill floor of that building will | sis this table carries around its cir- 


/on the 


Besides the chas- 


cumference groups of parts and &as- 
| semblies which make up the chassis. 
This exhibit is backed by a group 
| of complete cars with various bods 
| models, all finished in a light butt 
or dust color with white wheels 
These are set off on a carpet ol 


(Continued on Page 18) 


DEALERS ENTHUSIASTIC 
IN GREETING C. W. NASH 


New York, Jan. 7.—Changing its 
traditional policy of holding ts 
dealer show luncheon and meeting 
Tuesday of show week at 
the Pennsylvania, Warren-Nash 
Motors today gathered its forces 400 
strong in a meeting that lasted from 


| late in the morning until late after- 


noon, with an interval for luncheon. 


(Continued on Page 25) 


SHOW VISITORS — Automotive Daily News offices: Editorial and Advertising, 350 Hudson Street. 
Advertising, CAnal 6-1 


O01, CAnal 6-1008. 
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SECOND NEW YORK SHOW ISSUE--4 More Coming... 


co 


ee 





ee renee ery 





on REN AON em 2 


‘f 


| I tN TERRE BOONE ROPES OE ELE OE ARC ee Nm Aa oe cee nam hE EEC SAR 


CHEVROLET SIX SPORT COUPE 





STUDEBAKER EXPORT 
CHIEF EXPECTS 1933 


INCREASE IN EUROPE 


South Bend, 
European motor 
will show an im- 
provement over 
1932, in the opin- 
ion of Avrid L. 
Frank, vice-presi- 
dent and general 
manager of the 
Studebaker Pierce- 
Arrow Export Cor- 
poration, who re- 
turned to the 
United States late 
in December from 
the Continent, 
where he attended 
the annual 
Show. 


Ind., 
car business in 1933 


Brusscls 


Jan %7.—The 


tn nee tions 





Arvid L. Frank 


“Probably the best promise of in- 


UPHOLDING REPUTATIONS 


New Departures could not be better made if they were to cost 


@ million dollars 


the Shows has 


every minute to promote smooth running and to prolong car life — 
upholding the reputation of your car for downright dependability. 


The New Departure Manufacturing Company, Bristol, Connecticut. 


NOTHING 


NEW DEPARTURE 
BALL BEARINGS 









apiece. 


them. 


Automobile | 


That is why almost every make of car at 


They are out of sight, but are working 


ROLLS 


| ‘ ee er | 
crcased business in 1933 lies in im- 


| proved dealer morale, which is now 
| the highe st it has been in several 
| years,’ he said. “No change can be | 
|} expected, of course, in countries 
or are locked out by exchange | 
estrictions and import quotas until | 
| these artificial barriers are removed. 


“Tariff revisions and debt settle- 


|; ments are expected by Europeans to | 
| be the most important developments | 


| of the new year,” 
;out. “Favorable solutions of these 
| p: ‘oblems should stimulate all types 
of busincss in all countries. 

“Exports by the American indus- 
try as a whole to Continental coun- 
tries reached such a low level in| 
1932 that even a slight improvement 
in general conditions is expected to | 
be reflected in motor car sales. 
Business reported by American 
manufacturers operating in Europe, 
including all major companies with 

| the exception of one volume pro- | 


Mr. Frank pointed 


AUTOMOTIVE DAILY NEWS, 


| of 






At the Show 


Varley Young of the Plymouth 
forces is currently reported to be 
turning round and round and round. 


|His friends insist it is too close 
association with the Plymouth 
turret at the Palace that has 


wrought this strange transformation 
}and not bottle goods. Well, mebbe. 


* 7 ° 
We deny officially the rumor that 
|Rey Sackett is carrying around one 
|of his new Continental infants in 
his back pocket so as to be able to 
|show everyone what it looks like. 
Ray says he has his pockets made 
extra large for obvious purposes, but 
| not: big enough to hold 101% inches 


wheelbase. 
* a - 


Goldy Goldrick, of U. S. Advertis- 
ing, at a late hour tonight officially 





ducer of small cars, showed a 40 per 


| 


(Continued on Page 25) | 


denied that the streamlining of the 
new Willys model was based on an 
elevation drawing of his own sylph- 


like contours. 
a ~ * 


If signs mean anything, the gate 





} 


| 








LIKE A BALL 


| attracted 


| the 


, 
|} pany donated an hour to the auto- 
|mobile industry Sunday afternoon, 
| with John R. Young and Ford Bond 
|doing the announcing and introduc- 
jing the new models and describing 
la 
| tation,” 
| aid of a large chorus and orchestra. 


at the show is destined to be of old 
time proportions. So great was the 
jam in the lobby of Grand Central 
Palace before the doors opened Sat- 
urady afternoon that Show Man- 
ager Alfred Reeves took compassion 
on the prospective buyers and let 
the advance guard in ten minutes 
ahead of the time scheduled for the 
opening, 


The second-floor crowd was 
greater than ever before because of 
Rockne contest. The first afternoon 
this unique merchandising stunt | 
at the rate of forty a 
minute. The news of this some- 
thing for nothing spread throughout | 
the Palace and as a result the surge | 
was to the second floor, much to | 
benefit also of Lincoln, next | 


door neighbor to Rockne. 
* 7. * 


The National Broadcasting Com- 





+ * 


tableu, “The History of Transpor- 


which was staged with the 





Ray Perkins headed the entertain- | 


(Continued on Page 27) 
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HEADQUARTERS 


CONTINENTAL 


AUTOMOBILE COMPANY 


HOTEL COMMODORE 
SUITE 741 


@ 
—Dealers Are Cordially Invited to Call— 
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Personal Notes) 






The Year Brings Changes 
k * % 


Commodore Shows 
’ * 


| The Red Seal 
| oY 
| 


* 


” * 


Cleveland News 
* Pa + 





Needle Bearing Joints 


* * * 


Chris Sinsabaugh—Detroit Editor 


[™ used to used to be that you could stand in the lobby of the 
Commodore Saturday morning and see every one worth 
while in the industry check in. It was like going down to 
the railroad station and see No. 4 come in. But not so this 
year. The crowd has split up—General Motors has moved, 
bag and baggage, into the Waldorf; Chrysler has taken over 
the Barclay; the Lexington, which is my hostelry, has a 
goodly lot of automobile folk, principally we guys who write 
and who sell space; the Packard crew is at the Roosevelt, 
and there you are—the industry’s shot is scattered. 
Notwithstanding all this, the Commodore remains the 





“cross roads of the industry” at show time. Housing Auburn, 
Continental, Hudson, Franklin, Marmon, Hupmobile, Nash, 
Stutz and Willys, it is still doing business at the old stand. 
Studebaker is at the Plaza, Pierce-Arrow at the Park Central, 
along with Lincoln, while at the Biltmore we find Rockne 
and a bunch of executives who hide out here, although their 
company headquarters are elsewhere. 
*k 


o 

SO IT WAS at the Commodore that I got most of the 
inspiration for this column. I dropped in there Saturday 
morning, but it was a different Commodore. It used to be 
that the lobby was jammed with hotel exhibits. Not so this 
time. Willys, Auburn and Duesenberg are the only ones 
putting their goods on the counter at this hostelry, But their 
exhibits are well worth going to see. 

Auburn has one car that is a knockout—a salon twelve- 
cylinder sport roadster that sticks out like a sore thumb 
with a rag wrapped around it, made conspicuous by the color 
which Neil McDarby calls an opalescent-effervescent car- 
mine. The job is a 160-horsepower one, and it makes you 
feel like a boy again—just the kind of a car you would like 
to drive if you wanted to make the neighbors sit up and 
take notice. 


~ * ok 

AND THEN I SAW John Tanish, sales manager of Au- 
burn, and we reminisced about the slanting type of radiator 
now so universally used. And John and I recalled 1920, when 
he was sales manager of Mitchell, which put out the first of 
the slanty-faced cars. I had one. And John mournfully 
remarked that Mitchell was ten years ahead of the times in 
1920. That slanting radiator, perhaps not as graceful as 
the present-day type, killed the Mitchell. It was to laugh, 
and the ridicule that followed wrote finis for Mitchell. Now 
we find this type of radiator a ruling trend in 1933! 


CONTINENTAL COMES to the show for the first time 
as an automobile manufacturer, and from what I have seen 
so far, it is going to be very much in evidence at this party 
of ours. The Angell-Rockelman-Krohn outfit seems very 
much on its tees, with far-flung headquarters at the Commo- 
dore, and Ray Sackett not overlooking a single bet in a 
® publicity way. 

Sackett has sprung one of 
ithe best publicity stunts I 
| have seen for some time. This 
| week a float will navigate the 
| streets of Manhattan. It will 
icarry a huge stuffed seal 

painted RED. The old boy 

'has his snout up in the air, 
and he balances on his nose a 
huge seal of the corporation— 
the Red Seal, which reminds 
you of the Red Seal engines 
which Continental has built 
for thirty years. And the 
| stuffed seal has a sponge rub- 
ber neck, so that is head wob- 
bles around in a most realistic 
way. 





RK SHow 


- 7 * 


AND RAY SACKETT 
showed me proofs of the com- 
pany’s newspaper advertising 
campaign which is far differ- 
ent than the run of the mill 
|type generally used. il] 
Ziegfield of Grace & Holliday 
evolved the plans. In* — 
the metropolitan dail’ 





(Continued on F 
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PC ee re ee ot tones to ‘SPECIAL DUESENBERG 
ANNOUNCES WINNERS jo oir anita dispose ot te the _ EXHIBIT DURING SHOW 
OF OLD TIMER CONTEST vo" Be ee i oe oe, | New York, Jan. 7.—A special show- 


1931 
| ing .of custom built Duesenberg 
_ |cellent showing in December, when | 


. - motor cars during the National 

New York, Jan, 7.—Stephen N. | 166 passenger cars and thirty-two | Automobile Show is formally open- 
Balzer of Andever, N. J., who pre-| trucks were sold. This compares | ing the new New York display rooms 
sented affidavits indicating that he | With 157 passenger cars and twenty- 


of Duesenberg, Inc., in the Grand 
jeight trucks in November, 1932, and Central Palace building, Park Ave- 





New Car Descriptions 
Carried in A. D.N. 


The following table gives the date on which description ‘and an- 
nouncements of 1933 models appeared in Automotive Daily News. This 
table is carried as a reference for the convenience of our readers. 
























drove an automobile of his Own | with 123 passenger cars and forty- | Franklin Olympic, October 7, , Auburn, December 31, nue and 47th Street, H. IT. Ames, 
construction in Mott Haven the lat- | seven trucks. disposed of in‘ Decem- || Marmon, October 18. | Cadillac-La Salle, December 31, | president, announces today. 

\ tor part of September, 1694, is en- | ber, 1931. Used ee oe = oe | Plymouth, November 2, | Pierce Arrow, December 31. The new rooms will provide larger 

( titled to first honors in this group | Cember fotaled 334 units, against 463 | ce Pili | | i ; s : } and more spacious quarters, better 
pe pgp pent cited ™ November and 740 in December, | Buick, December 3. | Willys, four and six, January 5. fitted for adequate display of the 
b he Nati 1 Aut bil Sh | 1931. For the year 1932 San Antonio|| Dodge, December 1, Oldsmobile, six and eight, Jan. 5 luxurious 265 horsepower custom 
i oe, uvomoue’_ SaeW thas a sales totai of 2,965 passenger || Continental, six-cylinder cars,|} Austin, January 6. cars. Duesenberg, Inc., formerly was 
Committee. A gold watch will be|cars and 383 trucks. This compares | Ny - | ne a ae located at 43 West 57th St. 

; : rs ye ; a ee ha December 10. | Graham, January 6. ‘ s rs 
presented to him at the National | With 5,077 passenger cars and 762 ; Pil alas 54 I , During the show, Duesenberg is 
Automobile Chamber of Comerce | trucks Jn the year 1931. Continental, Four-cylinder cars,}| Hupmobile, January 6. exhibiting in the lobby of the Hotel 
banquet next Tuesday night, Janu- Automotive Daily News corre- | December 13. | Hudson, January 7, Commodore as well as in the Grand 
ary 10. ae 7 wo ee — Chevrolet, December 17. | Reo, January 7. Central — payee —— the 

Dr. Thomas F. Goodwin, a practis- | tha ere has been a definite im- F ee an 94 | a a Tale cars on display is the new 320 horse- 
ing physician at 147 Archer Avenue, |Provement in business conditions in | De Soto, December .24. | Senne, January 7, power, supercharged model intro- 
Mount Vernon, N. Y., presented evi- |that city, as the December figures || Pontiac, December 24. | Terraplane 8, January 7. duced by Duesenberg, Inc., during 










dence that he purchased a Loco- |indicate, and that further progress|}| Studebaker eights and six. Dec. 24. | 


the last year. 
| mobile on July 27, 1899, and there- |is expected — —s coming ‘GOODRICH REPRESENTED 
after drove it to Mulberry Street |months. Dealer stocks, both new — te tions 
Police Headquarters to pass 8 boiler |and used, are in excellent shape | CHRYSLER DISTRIBUTOR transferred his connections to an- | AT AUTOMOBILE SHOW 


other American manufacturer. 


inspection department examination, |@nd January is expected to show a IN PARIS VISITS DETROIT) tn 1927. ne joined the Chrysler or- —- 
following which he was accompanied | marked increase in motor vehicle, ganization and headquartered at | New York, Jan. 7.—S. B. Robert- 


a de j ; » j sales, i i 
by a detective to his home in Mount | sale son, B. F. Goodrich Company vice- 





Vernon. The doctor also will re-| San Francisco reports sales of Detroit, Jan. 7.—Christian Lie, Societe Anonyme Chrysler at Ant- | f ! ieee 
ceive a gold watch at the banquet /366 cars up to December 28. This Chrysler distributor at Paris, France, |WerP. | A eigen later - On a ae ee ee a 
in commemoration of his prophetic |compares with 390 sales for the | visited the factory here. Mr. Lie is ‘oe the ‘os se shag ne for Prance ia & C’Gemmer, senerél tice oalee 
faith in the motor vehicle. same period in November and with of the Chrysler line. - > Gener 
Honorable mention in the owner- |429 up to December 28, 1931. |one of the pioneers of the auto- | manager, are representing Goodrich 
builder class was given to Charles| Los Angeles makes its report for | mobile business, coming to America | POLK COUNTY BUYS }at the New York Automobile Show. 
E. Duryea, of Philadelphia; Fred C.|the period including December 24, | early in the century, to serve an ap-| Des Moines, Ia., Jan. 7.—It is esti- President J. D. Tew will preside 
Haas, Yonkers. N. Y.: Henry W_|when total sales were 662 passenger | prenticeship in the manufacture and | mated that the residents and busi- | 4t the annual dinner meeting of the 
Struss, New York City, and George cars and ninety-six trucks. This!/sale of motor cars, ness concerns of Polk county, of | Rubber Manufacturers Association, 
> E. Whitney. Bridgeport, Conn., all|compares with 729 passenger car| Because of his European back- | which Des Moines is the county seat, to be held at 6.30 p. m. January 9 
of whom were among the earliest |and 116 truck sales for the same|ground he was sent to Europe as| purchased $1,974,240 worth of new/at the Waldorf-Astoria. Tew re- 
of the trail blazers, period of Noven:ber and with 703|the manager of the European oper- | passenger automobiles, and $365,240 | turns as president of the rubber 
Among those who purchased and | passenger cars and 177 trucks sold | ations of one of the largest Ameri- worth | of commercial units during | group after serving as president for 
drove cars. honorable mention was|up to December 24, 1931. 'can manufacturers. Soon after he 1932. two years. 
extended t> Jefferson Seligman, |. saa aaa nan —enoreemererenrenironememme ——e — ~ 





New York city; Louis Adams, New 
York city; Dr. Bernard Gordoa, | 
Flushig. L. I.; William E. Butler, 
New York city: Harold T. Birnie, 
New Rochelle, N. y and others. 

In order that there may be no | 
misunderstanding, the committee 


WHY go out of the automobile business? 


Add Austin to your present line and let it pay our overhead in 1933. (One 
it is possible that inventors in vari- ; 


ous cities may have built automo- | Austin dealer, on a $5,515 investment, made a profit of $21,055 in 1932—-see 

biles prior to 1894, no evidence has | 

been obtained up to the time of 

making the awards that such cars 

were driven in New York city. 

| Steam vehicles which might have 
been classed as automobiles are 
said to have been driven in New 
York long before 1894, but the 
Owners are deceased. 


statement at Austin Headquarters. ) 


‘Austin is lowest priced car 


List from $275 up—low-down payments—monthly payment in 


reach of present average $20 a week incomes. Any one can 


; BOWMAN HEADS | afford to buy it. Lightest in weight, so lowest in operation. 
FEDERAL SALES: 
a eo. Scctaaliain sh Austin is easiest for dealer to handle 


J. F. Bowman as vice-president in . P 

charge of sales of the Federal Motor Low taxes, small investment, small amount of floor space 
—, eer. required, fast selling—-8 Austins shipped in car load or drive 
announced by the 
company's presi- 
dent, M. L. Pul- 
cher. 

Mr. Bowman 
was general sales 
manager of Fed- 
eral for a number 
of years. He was 
later identified 
with the Garford : me : 
Motor Truck Com- J-F. Bowman advertising value or operating costs. 
pany for five years. For eight years 
he operated, with outstanding suc- 
cess, a business of his own, = ~ ‘ a 7 
ributor for a well-known line o ~ f - - b 
eas cars and trucks, In re- Austin 18 easiest or customer to uy 
turning to Federal Mr. Bowman will 


away from warehouses in 15 principal cities. 


Austin is easiest car to sell 


Because average wage earner can afford to buy and operate it. 





Because of commercial units have no competition in price, 


resume relations with many of the Average wage earner, $20 per week, can afford to buy. Because 
same distributors he contacted when at : : =" a 

previously associated with this com- | it is the lightest car, Austin is cheapest to operate—-anyone can 
pany. 


afford to operate. 
DECEiibcK KEY SALES | 
SHOW HOPEFUL TREND Austin STILL OUT IN FRONT! 


New York, Jan, 7.—Sales figures | Other makers have approached Austin in price, but none have 
for December from key cities in ; } . a 4 i 
various sections of the country, col- approached Austin in operating cost, because Austin is the 
lected by Automotive Daily News in- 1: thieves 
dicate that the volume in_ that 5 ° 
month held up extremely well, in | 
some cases actually showing gains. 


oe Cioveend Satan eee | Contact Austin Headquarters at Hotel Montclair, New York, 
facturers and Dealers Association : “ b 
informs us that 1,002 new cars were | or American Austin Company at Butler, Pa. 


gold in December, comparing with 
1,403. in December, 1931. Used car 


cenit "10005 in wat monn! Argstin is not too small .... other cars are just too big 
ye roulsville, ay amen = a. 
senger car sales, agains ast 
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Trends at the Show 


EA year as the automobile shows give us our first 
glimpse of the new cars it seems as if the manufacturers 
had achieved the ultimate in luxury, comfort, safety, speed 
and other performance characteristics. But any one who 
ssumes anything of the sort does not know his automobile 
ndustry. The only sure thing about it is that when another 
year rolls around the manufacturers will again be on deck 
bet still better cars and greater value per dollar than ever 


1926 Broadway 














fore. No other industry of which we know makes such a 
babit of improvement and refinement as our own motor 
vehicle producing business. 

The cars of 1932 embody more advances and greater 
improvements than had been evident in any year’s-models 

ince the very early days of the industry. Many officials 

lieved that it would be a long time before the manufactur- 
ers put so many and such far-reaching improvements into 
their offerings. Yet the development work apparent in the 
cars of 1933 certainly represents just as long a step forward 
as was to be found in the cars shown a year ago. 

Even a cursory glance at the cars now on view in Grand 
Soper Palace discloses a number of trends or tendencies 
n engineering, both as to the chassis and as to the body 
design. We find the tendency toward providing greater 

fety, which has been apparent for several years, continued 

nd increased. Power brakes are coming into high favor, 
including both the Bendix vacuum-operated type and the 
§Stewart-Warner mechanical variety. Automatic clutches 
are coming into greater use, and the operation of these 
units has been greatly improved. The automatic choke and 
utomatic heat control find increasing favor. 

Ventilation of closed cars has received constructive 
attention. General Motors is using the Fisher system on all 
jts cars. Hudson and Packard each have ventilating systems 
of their own. The total will represent a considerable per- 
centage of the total car production of 1933. This means that 
improved ventilation has quickly become an important trend 
in motor car design. 

The tendency toward streamlining, which has been in 
evidence for the past few years but which reached an impor- 
tant phase at the 1932 show, is continued and intensified. 
Few cars have been designed for complete streamlining, but 
approaches to that condition are increasingly evident. In 
some of our forthcoming issues Automotive Daily News will 
present discussions of this question of streamlining by emi- 
nent engineers. Some of these are keenly in favor of the 
development and others are opposed. Our readers will be 
able to read both sides of the question, discussed by men 
whose opinions mean something. 

Visitors to the show this week will, of course, be 
impressed first of all by the changes in appearance which 
most cars will exhibit. In line with the trend toward stream- 
lining, pointed radiator grills will be much in evidence. The 
trend toward radiator shells sweeping down and outward, 
in a sort of prow effect, will be noticed. 

Inside the cars one of the first changes that will be 
noted will undoubtedly be the tendency toward simplifica- 
tion of the instrument panel. Some cars now carry a single 
instrument, combining the speedometer with ammeter, oil 
gauge and other indicators grouped around the speed record- 
jing mechanism. 

Trends toward adding convenience to the operation of 
the car are very evident. Automatic starting devises now 
find a place on a large proportion of the models offered. 

The striving for greater quietness is continued and 
intensified. Silent transmissions and rubber engine mount- 
ings, both designed for greater quiet, are general this year. 

The trend toward low price offerings has been apparent 
for some time, the motivating cause here being well expressed 
in the phrose: “Meeting the needs of the present-day pocket- 
book.” Instead of the traditional big three—Chevrolet, Ford 
and Plymouth—we find Hudson, with its Terraplane; Aus- 
tin, Continental and Willys-Overland all making beguiling 
offerings to the flattened pocketbook of 1933. 
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Street, 


and Park Avenue. 


PACKARD—Roosevelt Hotel, 


Edison Hotel. 


at Commodore Hotel. 


at Edison Hotel. 
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| Calendar of Coming Events | 


JANUARY 
7-14—New York, N. ¥. National Automo- 
bile Show, Grand Central Palace. 
7-14—San Francisco, Cal. Motor Car Deal- 
ers Association of San Francisco 
seventeenth annual Pacific Automo- 
bile Show, Civio Auditorium. G, A. 
Wahlgren, show manager. 
7-15—Les Angeles, Cal. Los Angeles Motor 
Car Dealers Association, twentieth 
annual show. 
8-14—St. Louis, Mo. St. Louls Automobile 
Dealers Association Show, Midwest 
Industrial Terminal Building. J. A. 
Schlecht, show committee chairman. 
9—New York, N. ¥. Society of Auto- 
motive Engineers, show meeting. 
9—New York, N. ¥. Rubber Manufac- 
turers Association. Meeting. 
1l—New York, N. ¥. Society of Automo- 
tive Engineers, annual dinner, Penn- 
sylvania Hotel. 
14-21—Toronto, Can. National Motor Show 
of Canada, Automotive Building, J. 


L. Stewart, manager Canadian 
Automobile Chamber of Commerce, 
in charge. 


14-21—Cleveland, 0. Cleveland Autmobile 
Manufacturers and Dealers Associa- 
tion, show. Herbert Buckman, man- 
ager. 

14-21—Newark, N. J. Newark Automobile 
Dealers Association, show, Armory. 
Claude E. Holgate, show manager. 

14-21—Milwaukee, Wis. Milwaukee Auto- 
mobile Trades, Inc., show. Palmer 
E. Hanson, manager. 

14-21—Buffalo, N. ¥. Buffalo Automotive 
Trade Association, show. Albert 
Hertzog, Jr., manager. 

14-21—Providence, R. Rhode Island 
Automobile Dealers Association, 
show, Cranston Street 
Ralph P. Lord, manager. 

15-21—Cincinnati, O. Cincinnati Automo- 


Armory. 


bile Dealers Association, show, 
Music Hall, Harry T. Gardner, 
manager. 


16-20—Detroit, Mich. 
and road show. 
16-20—Detroit, Mich. Highway and Bulld- 
ing Congress. 
16-21—Brooklyn, N. ¥, 
Vehicle Dealers Association, show. 
Ralph Ebert, manager. 
16-21—Philadelphia, Pa. Philadelphia Au- 
tomobile Trade Association, show. 
16-21—Detroit, Mich. Steel Founders So- 
ciety of America, annual meeting. 


20-28—New York, N. ¥. National Associa- 
tion of Engine and Boat Manufac- 
turers, boat show, Grand Central 
Palace. 

21-28—Montreal, Canada. National motor 
show of eastern Canada. Stadium 
Building, Adelstau Levesque, gen- 
eral manager. 

21-28—Boston, Mass. Boston Automobile 
Dealers Association, Boston Com- 
mercial Motor Vehicle Association, 
show, Mechanics Building. Chester 
I. Campbell, manager. 

21-28—Jersey City, N. J. Automobile Show, 
Midtown Auto Salon, Frank Gal- 
land, manager, 

21-28—Baltimore, Md. Auto Trade Asso- 
ciation of Maryland, show, Fifth 
Regiment Armory. John E. Raine. 
manager. 

21-28—Detroit, Mich. 
Dealers Association, show. 
Shuart, manager. 

21-28—Syracuse, N. Y. Syracuse Automo- 
bile Dealers Association show. C. 
H. Hayes, manager. 

2-28—Hartford, Conn. Hartford Automo- 
bile Dealers Association, show, State 
Armory. Arthur Fifoot, manager. 

22-26—Detroit, Mich. Society of Automo- 
tive Engineers, annual meeting, 
Book-Cadillac, 

23-28—Rochester, N. Y¥. Rochester Auto- 
mobile Dealers’ Association Show, 
Edgerton Park, A. C. Lohman, exec- 
utive secretary. 


28-28—Pittsburgh, Pa. Pittsburgh Auto- 
mobile Dealers Association, show 
W. N. Owings, manager. 

25-28—Harrisburg, Pa. Harrisburg Auto- 
motive Trade Association, show 
New Farm Show Building. 

27-Feb. 15—Cairo, Egypt. Internationa) 


alon. 
28-Feb. 4—Portland, Me. Portland Auto- 
mobile Dealers Association, show 
Exposition Building. L. P. Borman, 
manager. 
28-Feb. 4—Chicago, 


Annual convention 


Brooklyn Motor 


Detroit Automobile 


Nationa) Automobile 
Show, Coliseum. 

28-Feb. 5—Washington, D. ©. Washington 
Automotive Trades Association, show 

30-31—Chicago, Ul. ,National Automobile 


Dealers Association, convention, 
Medinah Athletic Club. 
30-Feb. 4—Springfield, Mass. Automobile 


show. 
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Special Exhibits in New York 

AUBURN-CORD—Commodore Hotel, Lexington Avenue and 42d 
GENERAL MOTORS LINE—Waldorf-Astoria Hotel, 50th Street 


LINCOLN MOTOR CAR COMPANY—Park Lane Hotel, salon. 
MARMON—Commodore Hotel, 


CHRYSLER-DE SOTO-DODGE AND PLYMOUTH—Chrysler 
Building, 395 Lexington Ave., First and Second Floors. 





Madison Avenue and 45th Street, 
lobby for car display and main dining room for research display, and 
Biltmore Hotel, Madison Avenue and 43d Street, : 


BUCKEYE RELINER PRODUCING COMPANY, Lima, O., at 
DETROIT METAL SPECIALTY CORPORATION, Detroit, Mich., 


THE S. E. HYMAN COMPANY, Fremont, O., at Edison Hotel. 


L. G. 8. DEVICES CORPORATION, Indianapolis, Ind.—L. G. S. 
Free Wheel Units at Auburn and Chevrolet booths. 


THE SHAWVER COMPANY, Springfield O., at Lincoln Hotel, 


WEISS ENGINEERING CORPORATION, New York, N. Y.— 
Exhibit at office, Grand Central Terminal Building. 


YANKEE METAL PRODUCTS CORPORATION, New York, N. Y., 


AE ae tr ‘ “as Rie 








Lexington Avenue and 42d Street. 



































FEBRUARY 
1-11—Indianapolis. Twenty-second annua) 
show, Indiana State Fair Ground. 
6-11—Ottawa, Canada. Ottawa Automo- 
tive Trade Association, show, Col- 
iseum, L. M. McCoy, chairman adv 
committee. 
6-11—Denver, Col. Automobile show. 
7-11—Yerk, Pa. York County Automobile 
Dealers Association, Inc., show. 
R. ©. Keller, president. 
9-11—Springfield, IM. Springfield Auto- 
mobile Dealers Association, show. 
11-18—Kansas City, Mo. Kansas City Mo- 
tor Car Dealers, show. 


GEORGIA HIGHWAY BOARD 
MAPS $4,500,000 PROGRAM 


Augusta, Ga., Jan. 7 (UTPS).— 
The Georgia highway commission is 
planning a $4,500,000 road-grading 
program for the next eighteen 
months to give counties needed fi- 
nancial ail in maintaining chain 
gangs. 





EXPECT 3,000 DEALERS 
AT CHRYSLER BANQUET 


(Continued from Page 1) 
be taxed to accommodate the tables 
needed for the gathering. 

Dealers will be in attendance from 
all sections of the Eastern territory, 
There will be somewhat over 3,000 
Chrysler merchants on hand when 
the bugle blows the mess call, From 
the rapidity with which acceptances 
have been pouring in, late-comerg 
are going to have trouble in getting 
reservations. This Chrysler show 
banquet will be one of the biggest 
dinners ever staged in New York. 


LUCAS MFG. COMPANY 
ENTERTAINS EMPLOYEES 


Toledo, O., Jan. 7—A card party 
and dance was given recently by 
the Lucas Manufacturing Company, 
parent company of Associated Parts, 
Inc., and Goerlich’s, Inc., to office 
employees. 

Among those attending were: Mr. 
and Mrs. J. E. Goerlich, Mr. and 
Mrs. C. H. Falke, Mr. and Mrs, 
Harold Hadley, Mr. and Mrs. E. J. 
Butler, Mr. and Mrs, W. C. Slater, 
J. J, Gallagher, Miss Esther Turner, 
Mr. and Mrs. Ralph Peters, Mr. and 
Mrs. J. Murphy, Mr. and Mrs. H. J. 
Kenyon, Miss Helen Willmont, Le- 
Roy Severence, Miss Mabel Thayer, 
Harold Harner, Misses Helene Palm, 
Violet Rose, Martha Hill, Kathryn 
Weatherby and Ann Reilly, Mr. and 
Mrs. V. Welter, B. Lang, Miss Lillian 
Michaels, Jerry Williams, L. W. 
Draur, Mr. and Mrs. T. Carroll, Miss 
Hilda Bradbury, Paul Seiving, Miss 
Ruth Cook, John Denny, Mr. and 
Mrs. V. Marsh, Ralph Rule, Elmer 
Rule, J. W. Houston and R. W. 
Angstman. 





RODGERS, PENN M. T. A. HEAD, 

HONORED BY GOV. PINCHOT 

Philadelphia, Jan. 7—Ted V. 
Rodgers, president of the Pennsyl- 
vania Motor Truck Association, Inc., 
Maccar truck dealer in Scranton 
and Wilkes-Barre, and operator of 
two score motor vehicles, has been 
appointed a member of Gov. 
Pinchot’s committee on street and 
highway service. 








DOLE SYSTEM OF 
VENTILATION 


THE PRODUCT OF CLOSED CAR VENTILATION PIONEERS 





unique advantages which will appeal alike to car 
manufacturers for their economy=to dealers for 
their sales appeal and to the owner for new com- 
fort and convenience. 


This is an individual problem for each manufacturer. 
The Dole System of Ventilation has proven merit. 


See or write us today 


N. Y. Show Headquarters — The Biltmore Hotel 
Detroit Office — 3-219 General Motors Bidg. 


THE DOLE VALVE COMPANY 


1913-1933 CARROLL AVE. 
CHICAGO, ILLINOIS 
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LEADING AN INDUSTRY 


THAT NEVER QUITS 


je23. - 


ate 


* Closed Care at i comaiag! prices**— High-epeod engines® Ce 


3 > 


- Instant drying nae aemeabiiniiieneh _ 


: Fist Geylinder cloud ear under $1,000°*—Air cleaners — ee 


**Improvements pioneered by 
Hudson alone. 
os developed by | 
» Hudson in conjunction with | 
a small group of the most . 
— advanced manufacturers. — 


ae ot el aidinninnes: “ 


Hudson’s ability to lead —in an industry which 
seems to be able to outdo itself every year — has 
never been more evident than this year. 


Not only are the Unit-built Terraplane Six and 
Terraplane Eight the two most advanced cars in 
the 1933 Shows, from both engineering and ap- 
pearance standpoints, but Hudson has produced 
for 1933 a complete line, covering the price- 
tequirements of 96 out of every 100 people who 
will buy a new car this year — and each car in 
the line is a leader in its field. 


This is an achievement which no other single 
company in the industry has been able to duplicate. 


We do not say this boastfully. We do not say it 
as a “claim”. It is merely a fact, which you and 
every other automobile man can demonstrate at 
a glance. 


Profit only from a complete line 


Hudson has realized for more than a year that, 
in these times, even the most intelligent and hard- 
working dealer must have a complete line, if he is 
to make a profit. 


With this in mind, Hudson last July brought out 
a new car in the lowest price class — the Terra- 

lane Six —a car built on the entirely new prin- 
ciple of Unit-cons _ action. 


Since then, the Terraplane has made a world- 
wide sensation. It has won every performance 
contest it has entered. It has made scores of local 
records. It has out-climbed and out-accelerated 
every car on the market, regardless of price. 





The new Super-Six, the two 
Eights. and— 

Now comes the new Hr" ©» Super-Six—a value 
which we believe cannot. _uplicated anywhere 
—a big car, roomier than any other Super-Six 
since the first one was built in 1915, powerful, 
rugged, and beautiful —to fill the bracket be- 
tween $750 and $850. 


The great Hudson Pacemaker Eights — Standard 
Series on a 119”-wheelbase, and Major Series on 
a 132”-wheelbase—have been further refined and 
improved to maintain their rightful places as lead- 
ers in the medium and high-medium price fields. 


The Terraplane Eight 


Finally—the brand new Terraplane Eight—a car 
built not to meet a price but to furnish the 
supreme motoring thrill, regardless of price. 


And yet its prices start at $645 f. o. b. Detroit! 


The Terraplane Eight is on view for the first 
time at the New York Show. It will be in produc- 
tion before February 1st. Like the Terraplane Six 
in 1932, it will be the sensation of 1933. It will 
out-perform every other car in the world —and 
it is the only car that will out-perform the 
Terraplane Six. 


Any dealer who appreciates the advantages of hay- 
ing a complete line, unthreatened by multiple 
dealerships and territory-invasion, will do 
well to look into the possibilities of a Hudson 
franchise now. We shall be glad to furnish you 
with a complete profit analysis of your own ter- 
ritory on request. 


“Built by HUDSON”... A Label to be Proud of 












PRICES 


That Fill the Requirements of 
96 Out of Every 100 
1933 New-Car Buyers 

e 


The TERRAPLANE SIX 
*425 to *605 


+ 
The TERRAPLANE EIGHT 
*645 to *725 


~ 
The HUDSON SUPER-SIX 
*765 to *915 













° 
The HUDSON 
PACEMAKER EIGHT 


(Standard Series, 119” wheelbase) 


*1075 to *1245 











The HUDSON 
PACEMAKER EIGHT 
(Major Series, 132” wheelbase) 

1395 to "1495 


All Prices F. O. B. FACTORY at Detroit 








HUDSON 


Motor Car Company 
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Hard Work Is Key 
To Success 1 in 1933 


By F. L. WIETHOFF 
Sales Manager, Rockne Motors Corp. 


It is my opinion that the sale of 
new cars in 1933 will show a mod- 
erate increase over 
1932. 

There is no 
doubt in our mind 
but what 1933 will 
be a better year, 
but not a good 
year. 

As far as the 
dealer is con- 
cerned, it is going 
to be necessary 
for him to recog- 
nize the fact that 
only by intensive 
work and that a greater number 
of calls, demonstrations and ap- 
praisals per new car sold must be 
made if he is going to obtain his 
share of the business in 1933. 

We have driven this point home 
to our dealers very convincingly. 
Any dealer who feels that his busi- 
ness will get better without greater 
effort on his part will make no 
progress and may not even survive 
the coming year. 

There are hundreds of thousands 
of worn out automobiles that will be 
run through 1933 unless some ag- 
gressive automobile salesman con- 
tact the owners and convinces them 
of the soundness of buying a new 
car rather than operating the old 
one. 





F. L, Wiethoff 






















TRUCK 

























sell trucks to the man in control, 





A program of this kind is not only 
sound but will contribute much to} 


national recovery by providing em- 
ployment because of increased sales 


of automobiles and is also the way 
to a profitable operation for the 
dealer, 

I am pleased to state that in my 
contact with dealers, many of them 
now realize that this is necessary 
and I predict the most intensive 
sales activity the dealers have made 


| 








NEW Dodge convertible sedan 





in many months. 


Marked 1932 Upturn Noted 
By San Francisco Bankers 


San Francisco, Cal., Jan. 7 (UTPS). 
—Interviews with financial leaders 
of the San Francisco district show 
that business conditions for the 
twelve months ending in December, 
as compared with the preceding 
year, give indications of 2 marked 
upturn, The total of new industries, 
new businesses, industrial expansions, 
etc., is above last year. 

Encouraging is the steady im- 
provement in the non-residential 
construction field. San Francisco 
completed its famed $6,000,000 War 
Memorial buildings in record time, 
dedicating the Opera House on 
October 9 and the Veterans’ Build- 


FLEET 


SALES MANAGERS: 


You must sell this man 


Of course the men down the line are still influ- 
ential in their say on trucks. But you have a double- 
selling job now. The controlling executives, who 
are responsible for profits, must be completely 
convinced. 
There’s one way to reach these men, without 
waste and at low cost. The pressure of present 
conditions has made executives’ realize the essen- 
tial importance of a 64-year old publication. It 
furnishes the solid bed-rock of basic information 
that is absolutely necessary these trying days. 
Circulation of this magazine has multiplied 
1932 and continues to grow on merit alone. lt 
has become the most quoted business publice- 


tion. It is Bradstreet’s Weekly. It will help you 


percentage of topmost executives 
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*Bradstreet’s Weekly numbers among its readers a higher 














Splitting litigation, the Motor Car 
Dealers fought on, using persuasion, | to Mexico travel stream, and a simi- 
legal talent, threat of boycott and|lar connection with tne East and 
every force at their command to! West transcontinental traffic, every 
wear down the opposition, and business field will feel the stimulus. 
finally bring to a fruition the age-| San Francisco has also to its fa- 
long dream of bridging the Golden| vor the fact that the Community 
Gate and bridging San Francisco| Chest campaign went “over the top,” 
Bay. raising even more money than was 
There*is no doubt that with the | set as a quota; also that $6,500,000 
ending of San Francisco’s days as/| unemployed relief bonds were suc- 
a peninsula and its } direct connec- cessfully voted in. 


Industry Need N ot Depend | 
Entirely on General Business 


By R. S. COLE, 


Vice-president Hupp Motor 
Corporation 


It is my opinion that the automo- 
bile business for the year 1933 is 
bound to show a 
certain .improve- 
ment, -regardless 
of whether there 
is any noticeable 
improvement in 
general business 
conditions. 

Distributors and 
dealers who are 
still in business 
have been able to 
greatly reduce 
their overhead 
and this makes it 
possible for them to operate far 
more efficiently during the coming 
year than they did during the year 
1932. 

It is also my opinion that, regard- 
less of any natural increase to be 
expected, the volume will be further 
improved in direct proportion to any 
general improvement in business 
conditions. 

The volume of business each man- 
ufacturer will do, compared with the 
business they did in 1932, will de- 
pend a great deal on the type of 


NEW YORK SHOW EVENTS 
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tion by highway with the Canada 








ing On November 11. At the Civic 
Center of San Francisco, a great 
Federal office building will soon be 


erected. Actual construction of the 
$35,000,000 Golden Gate Bridge be- 
gan in December. The Reconstruc- 
tion Finance Corporation announces 
the allotting of $62,000,000 for the 
San Francisco-Oakland bay bridge. 

All San Francisco acknowledges 
that the credit for these bridges is 
largely due to the untiring efforts 
of the San Francisco Motor Car 
Dealers’ Association. In the face of 
savage Opposition on the part of rail- 
road and ferryboat interests, which 
showed itself in the form of hair- 





















product they offer for the coming 
year from the standpoint of appear- 
ance, performance and dependabil- 
it 





Car 












y. 
Viewing it from this angle, we 
look forward to the coming year 
with a feeling of confidence that 
our distributing organization will 
enjoy a very satisfactory increase in 
their volume of business compared 
with the year just closing. 


TENN. MANU FACTURERS 
THREATEN RAILROADS 


Chattanooga, Tenn., Jan. 7 
(UTPS).—The textile division of the 
Tennessee Manufacturers Associa- 
tion, fifty strong, served notice on 
the railroads that unless the prefer- 
ential rate granted Carolina textile 
mills on December 7 were equalized 
in Tennessee they would transfer 
their patronage to truck lines. 

It was shown that the reduction 
in freight rates granted North and 
South Carolina shippers to the east- 
ern seaboard amounts to practically 
40 per cent., and that a petition for 
suspension of the new schedule had 
been denied Tennessee shippers by 
the Interstate Commerce Commis- 
sion. 












R. 8. Cole 




































10.00 a. m.-5 p. m.—National Auto Dealers Association meet- 

OE. cckebwandetndacthaseacnseeraneensneeeees Commodore 
9.30 a. m.—American Automobile Association meeting of exec- 

utive committee. (Luncheon.)............+-+: New Yorker 
10.00 a. m.—American Automobile Association meeting of con- 

test board. (Luncheon.).........--.-+.-+eeee: New Yorker 
12.30 p. m.—Buick-Olds-Pontiac dealer luncheon.......... Commodore 
12.30 p. m.—Marmon dealer luncheon...............-+-+++> Commodore 
12.30 p. m.—International Day luncheon.............- N. A. C. C, offices 
1.30 p. m.—International Day conference............ N. A. C. C. offices 
6.30 p. m.—Rubber Manufacturers Association dinner. Waldorf Astoria 
6.30 p. m.—Metropolitan Section, S. A. E. dinner.......... New Yorker 
7.00 p. m.—Chrysler, De Soto, Dodge and Plymouth combined dealer 


banquet at Seventy-First Regiment Armory, 34th Street 
and Park Avenue. 
Indianapolis Motor Speedway dinner 


TUESDAY, JANUARY 10 











10.00 a. m.—A. A. A. directors’ meeting..............-..+++: New Yorker 
10.00 a. m.—Export managers’ meeting.............. N. A. C. C. offices 
12,00 noon.—Willys-Overland dealer luncheon.............. Commodore 
12.30 p. m.—Auburn dealer luncheon..................6++ » Commodore 
12.30 p. m—Reo dealer luncheon..............--scsecsees ....Biltmore 
12.30 p. m.—Marmon dealer luncheon...................+. Commodore 
6.30 p. m.—National Automobile Chamber of Commerce ban- 


GUE araesscccaaesaaisesstwasbasientesressebes Commodore 


WEDNESDAY, JANUARY 11 
m.—N. A. C, C. directors’ meeting........... N. A. C. C. offices 
m.—Cadillac dealer luncheon.........-....... Waldorf-Astoria 
m.—Marmon dealer luncheon Hotel Conimodore 
m.—N. A. C. C. directors’ luncheon.......... N. A. C. C, offices 
m.—Metropolitan §. A. E annual dinner... .Hotel Pennsylvania 


THURSDAY, JANUARY 12 


m.—Marmon dealer luncheon Hotel Commodore 


10.00 a. 
12.30 p. 
12.30 p. 
1.00 p. 
6.30 p. 









12.30 p. 


Cw eeeer meee eres 







than any other megezine. 12.30 p. m.—Overseas Automotive Club luncheon.............. Picadilly 
FRIDAY, JANUARY 13 
m.—Marmon dealer luncheon .........--...- Hotel Commodore 
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WE'RE LIVING in new times . . . we need a new 


kind of motor cars . .. with new 2nd greater values. 


So these new Chryslers are built to give more 
for your dollar ... greater values at lower prices 
... above all to give performance, appearance and 
luxury superior to anything previously possible. 


These are times of better taste... with less money. 
So we have created new dynamic beauty . . . new 
streamlining and grace ... a new luxury that out- 


dates yesterday's standards . . . and costs you less! 


These are faster-moving times, That's why we've 
built these new Chryslers to lead in traffic and 
accelerate to astonishing top speeds, That's why 
they have a new All-Silent transmission—quiet 
in first and reverse as well as second and high. 


These are harder-driving times, That's why our 
engineers have developed a new alloy of unparal- 
leled hardness to make valve seats immune to 
scorching heat ... greatly reducing the need for 
valve grinding, and increasing performance. 


These times demand comfort. That's why 
Chryslerresearch has perfected another amazing al- 
loy for Oilite springs that never squeak, never need 
lubrication and give the smoothest ride on earth. 


That’s why Chrysler gives you patented Float- 
ing Power—which wipes out power tremor ... 
an automatic clutch so human in action that it 
actually suits its rate of engagement to the speed 
of the car ... Free Wheeling of the improved 


type the whole industry is striving to equal. 


These are times of heavier traffic .. . demanding 
safety. That’s why the new Chryslers have all-steel 
bodies of armor-plate strength ...Girder-Truss ty pe 
frames ... small wheels ... bigger tires ... and 


Chrysler Hydraulic Brakes with Centrifuse drums. 


You will find great features and values in four 
newly created Chrysler cars — the 1933 Six, 1933 
Royal Eight, 1933 Imperial Eight, and 1933 
Custom Imperial. 

These new Chryslers simply can’t be imagined. 
You must see them and drive them, See for 
yourself why [I proudly announce them as 
the finest cars ever to bear my name. 

WALTER P. CHRYSLER 


CHRYSLER... 


YOU’LL BE HAPPIER wWwete A CHEYSLEE 





1933 Chrysler Six Sedan, 8845 


83 horsepower; 117-inch wheelbase 
Six body types from °795 to *1055 


1933 Royal Eight Sedan, $995 


90 horsepower; 120-inch wheelbase 
Five body types from 945 to "1195 


1933 Imperial Eight Sedan, $1395 


108 horsepower; 126-inch wheelbase 
Five body types from °1355 to "1595 


1933 Custom Imperial Sedan, 82893 


135 horsepower; 146-inch wheelbase 
Six body types from '2895 to '3595 
x All prices F. 0. B. Factory x 


ALL DEALERS OFFER CONVENIENT DEFERRED PAYMENT PLAN 





THE HAPPIEST DEALER BODY IN THE WORLD 
Is ready for a great year in 1933 with 


We cordially invite any dealer to write for confidential 
information about the Chrysler and Plymouth franchise 


CHRYSLER SALES CORPORATION, DETROIT, MICH. 


1933 CHRYSLER 3IK SEDAN $845 


7: 





CHRYSLER engineers 


ereate for 1933 the finest cars 
ever to bear my name 









1086 


-_THE SYMBOL OF GREAT ENGINEERING 





CHRYSLER and PLYMOUTH 
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Retail Salesmen 


This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work en the firing line. 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 





let us get it ready for publication. 


may help another salesman to make sales or avoid errors that cost 


you commissions. 
Dealers read this page. 


Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t, 
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It wants you to pass on 


Your achievement or your mistake 


Dollar Value and Delayed 
Market Are 1933 Factors 


By C. H. BLISS 
Vice-President Nash Motors Co, 


The American motorist attending | 
the 1933 show is offered the greatest | 


opportunity for 
sound and profit- 
able new car in- 
vestment that has 
appeared at any 
period in the en- 
tire history of the 
automobile indus- 
try. 

This unusual 
sconomic situation 
adds materially to 





the universal in- 

terest in the C. H. Bliss 
world's biggest in- 

dustrial displays, particularly for 
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ester ee) 
a New Truck of 
ie Low Price 


the hundreds of thousands of motor- 


ists who have driven their old cars | 


far past the safe limit and have 
come to the alternative of either 


buying a new automobile or sacri- | 


ficing the advantages of personal 
transportation. 


In addition to the price advantage, 








HABEL COMPENSATION 
PLAN WINS APPROVAL 
OF PONTIAC DEALER 


Gowanda, N. Y., Jan. 71—J. 8. 
Woodward, treasurer of the Super 
Service Company, Inc., of this city, 
| dealer in Pontiac automobiles, has 
| adopted the Habel Compensation 
Plan recently introduced by Barney 
Habel of Pontiac, Mich. The plan 
has been in operation for two weeks 
for both new and used cars and 
| enthusiastically received by the en- 
tire sales force. 
| Woodward, in commenting on the 
|plan and it operation, states that 
|the plan has worked out fairer for 
| the company and the men than any 
| Plan used in the firm’s long motor 
car selling experience. Many deals 
which would have ordinarily re- 
sulted in long trades have been 
brought in at prices which will per- 
mit the trade-in cars to be marketed 
| quickly with a profit to the com- 
pany and with a good commission to 


the 1933 buyer is receiving the ben the salesman. 


efits of some of the most importan 


Woodward says that the com- 


engineering and structural advance- | pensation plan will have an im- 


ments developed in years. 


For 30| portant effect on his 1933 business, 


to 40 per cent. less money than he | because, as he says, “not only are 


paid for his car in 1929, he acquires 


as large or even a larger automobile, 
with considerably more power, high- 


|we getting better deals because of 
|the fact that the salesman realizes 
| for the first time in his selling ex- 


er speed, and many comfort and| Perience just what he is going to 
cals taeenenenins cars that look | ™@ke on the deal if he follows the 


better, will wear longer, and will 
deliver proportionately greater satis- 
faction. 






stb 





70-h. p. chassis, f. 0. b. 
factory (tax extra). 


NTERNATIONAL HARVESTER’S new Half- 


Ton, Six-Cylinder truck 


is far more than a 


routine new model. An International chassis priced 
at $360 is real news for every truck user. Backed by 
the International reputation for quality and service 
—here is an outstanding value in performance and 
economy. Visit one of our showrooms today and 
see how exceptional quality has been clothed in 


style and beauty. 


In the light-truck field we offer 


you the International Model D-l as a value beyond 


comparison, 


You are cordially invited to inspect 


this new truck. Other models ranging up to 7'4-ton. 


INTERNATIONAL 


Main Office: 122 E. 42nd &t. 


HARVESTER 


OF AMERICA 


COMPANY 


Telephone: CAledonia 5-810 


(Incorporated) 


BALES AND SERVICE BRANCHES 
44th Road at Vernon Boulevard, Long Island City - Telephone: STillwell 4-5220 


Park Avenue at 158th Street, 


North Third and Sidney Aves 


Bronx - Telephone: 
1630 Bediord Avenue, Brooklyn - Telephone: 


MElrose 5-2810 
STerling 3-4712 


, Mt. Vernon - Telephone: OAkwood 4280 


10 Logan Ave., near West Side and Sip Aves., Jersey City - Telephone: BErgen 3-5940 


220 Elizabeth Ave., at Branford St., Newark 


- Telephone: TErrace 3-2440 


INTERNATIONAL TRUCKS 





for 113-inch wheelbase | 


| appraisal value, and it will tend to 
'keep him from going too high on 
trade-ins. He sees that the more 
he allows the less he makes, and, 
consequently, to protect his own 
interest, which after all is his own 
commission, he now becomes a 
salesman instead of an order-taker, 
and sells the deal as it should be 
sold.” 

“Salesmen heretofore,” adds Mr. 
Woodward, “have never seemed to 
appreciate the fact that the lower 


| price they can take the used car 


in at means more money to them. 


| They read the chart now and do not 


have to do any mental juggling of 
figures to know what they are going 
to get. Another outstanding feature 
of the plan is the amount of time 
saved by the bookkeeper in figuring 
out salesmen’s pay rolls.” 


COLE ENDS CONNECTION 
WITH HUDSON IN N. Y. 


New York, Jan. 7.—Robert B. Cole, 
long associated with Hudson-Essex 
in New York, has 
announced his res- 
ignation as vice- 
oresident and gen- 
eral manager of 
the Hudson Motor 
Car Company of 
New York. 

Cole is a vet- 
2ran in selling and 
retailing motor 
cars, his record 
going back to such 
old-timers as the 
Rambler, Lozier and Mitchell cars. 
He became associated with Hudson 
when Harry S. Houpt formed the 
Hudson Motor Car Company of New 
York in 1915, when he was put in 
charge of the Brooklyn branch. He 
was made general sales manager in 
1917, and in 1918 vice-president and 
general manager, 








R. B. Cole 
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Sell Your Prospect on Buying 
A New Car—Then Sell 
Him Yours 


By JOHN E. WILLIAMS, 


Vice-President Franklin Automobile 
Company. 

We sold people in the early days 
of the automobile business on the 
basic idea of own- 
ing an automobile. 
We compared this 
newer form of 
transportation to 
the horse and 
buggy. Manufac- 
turers and retail 
salesmen painted 
pictures of the 
whole family in 
the woods on a 
Sunday. Fresh air 
John E. Williams W2S sold, the 

rights of the fam- 
ily to recreation, the business possi- 
bilities of owning an automobile and 
a great varity of appeals outside the 
car itself. 

As more people accepted the idea 
of owning an automobile and bought 
cars, manufacturers and retail sales- 
men came more and more into com- 
petition with each other. The main 
theme was to sell your car against 
the other fellow’s. That idea might 
be good business as long as your 
customers continue to be sold on 
the exchange of fairly recent cars 
for newer models. Now that car 
owners as a class have for three 
years put off buying new models 
our job is to sell automobile owners 
on the virtue of replacing their old 
car with a new model. 

There is ample sales argument for 
any retail salesman in favor of his 
prospect replacing his old car. There 
have been important changes in all 
makes during the last three years. 
Streamlining alone obsoletes cars 
built prior to 1930. The advantages 
of owning a new car are too often 
lost sight of by the retail salesman 
in the presentation of his story. 
There is the upkeep angle of the old 
car, the lowered gas mileage, due to 
wear; the danger from old tires, the 
inconveniences of trying to make an 
old battery do another season, the 
wearing out of parts, causing loss of 
valuable time as well as the mone- 





| tary consideration. 


You may now definitely assure pros- | 


| pects that they need fear no longer 


to buy a new car because of pos- 


sible price reduction. Car prices | 


have been lowered faster than other 
in many cases 


commodities, and 
prices will rise, rather than be re- 
duced further. We know that the 
bottom of the economic cycle was 
reached last summer and that cus- 
tomers may now buy with full as- 
surance that the trend is upward. 
After the car owner is sold on 
replacing his car, then is the time 
to bring into the picture the ad- 
vantages of your own product. Too 
little regard has been given the 
knowledge the American motorist 
has about automobiles. Many owners 
mislead retail salesmen by stating 


No Unfinished Business 
To Worry Dealers in 1933 


By H. J. KLINGLER, 


Vice-President and General Sales 
Manager Chevrolet Motor Company 


One of the most encouraging fac- 
tors influencing the outlook of the 
automobile indus- 
try for 1933 is the 
2xcellent condi- 
tion of current 
stocks of old 
models in dealers’ 
hands. Not since 

ithe industry 
jreached maturity 
| has the condition 
| been so good. 

This means that 
there is no “un- 
finished business” 
dragging over 
from 1932 into the new year. 





H. J. Klingler 


manufacturer to the retall salesman 
can concentrate now on the sale, 
exclusively, of 1933 merchandise. It 
means that every new car sold this 
year benefits 1933 in terms of mate- 
rials purchased for the manufacture 
of the car and wages paid to the 
men who built the car. It means 
that dealers will not have to try to 
sell 1933 cars while having their fa- 
cilities, their man power and their 
money tied up in 1932 models on 
which they face a loss. 

At this time last year the industry 
had thousands of old-model new 
ears on hand which seriously handi- 
capped 1932 sales effort and 1932 
production totals. This year there 
is no such drag. It is a healthy con- 
dition. It came about through bet- 
ter management, plus a sustained 


It | upswing in sales which continued 


means that everybody from the | from late in July. 











that they know little or nothing 
about the several parts of their cars. 
Believe me, they are canny and 
much smarter on mechanical fea- 
tures than we sometimes realize. 
They get a natural education from 
shopping. One salesman points out 
the advantages of this and the dis- 
advantages o: a particular thing on 
a competitor’s car. 

Tne dealer that will have the best 
of it in 1933 will be the one who 
can Offer exclusive things which 
cannot be found on competitive cars. 
The dealer who can sell an exclusive 
advantage hard enough dces not 
have the trade-in problems of the 
dealer that attempts to sell cars 
possessing very few points of dii- 
ference from his competition. For 
instance, if a Plymouth salesman 
sells a prospect strong enough on 
floating power, that prospect will 
not demand as much for his old car 
as he would if all cars had floating 
power. Many Franklin dealers for 
years have been in similar good posi- 
tion and have stayed with the 
Franklin franchise for long periods, 
not only because of the advantages 
of air-cooling, but also because it 
gives them the edge on competition. 
Once a man becomes Sold on air- 
cooling, he will have nothing else, 
and the Franklin dealer has the 
best possible basis for profitable 
selling. 

Dealers must have a better market 
coverage in many instances than 
they now have. We have offered 
the Olympic at $1,385 to our dealers 
who already have the Airman in the 
$2,000 class and the Twelve in the 
ultra-luxury class — an appeal to 
three distinct markets. 

There has been a shaking down 
process in the industry that is not 
without its good side. Now we know 
pretty well who is who and what is 
what. The future success lies with 
the dealer and salesman who can 
best sell his prospect first on the 
need of a new car and next on the 
exclusive points of his own product, 
Mr. Williams stated. 


ERSKINE MAIN SPEAKER 
AT CLEVELAND LUNCHEON 


Cleveland, O., Jan. 7.—A. R. Er- 
skine, president of the Studebaker 
Corporation, has 
accepted an invi- 
tation to deliver 
the principal ad- 
dress at the Cleve- 
land automotive 
luncheon, which 
formally opens the 
automobile show 
here. It will be 
held in the ball., 
room of the Stat- 
ler Hotel at noon, 
January 14. 

Since the luncheons were inauzu- 
rated several years ago they have 
come to be regarded by Clevelanders 
as the most important motoring 
event of the year and the outstand- 
ing feature connected with the 
automobile show. Attendance has 
steadily grown to the point where it 
is anticipated more than 1,600 repre- 
sentative citizens will be present to 
hear Mr. Erskine speak. 

The selection of Mr. Erskine to 
deliver the feature address is par- 
ticularly appropriate in view of the 
recent merger of the White Com- 
pany of Cleveland, manufacturer 
of trucks and buses, with the 
Studebaker Corporation. 





A. R. Erskine 


CHICAGO CAR SALES FORCE 
ADOPTS GROUP INSURANCE 


Newark, N. J., Jan. 7.—Life insur- 
ance in amounts ranging from $1,000 
to $2,000 will be granted fifty-one 
employees of the Franklin Illinois 
Company, Inc., auto sales and serv- 
ice, with headquarters at 2000 South 
Michigan Boulevard, Chicago, 
through the adoption of a group 
policy by that organization. The 
group policy, which involves a total 
of $73,000, was issued by the Pru- 
dential Insurance Company of 
America. 





Photographic reproduction 
of cross-cut of Centrifuse 
Brake Drum, showing iron 
surface lining inside the 
lighter steel section of 
foundation ring and special- 
ly shaped drum back. 
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CENTRIFUSE 


Brake Drums 
For 1933 





They agree with our assertion that Centrifuse is the most important 
brake development since the introduction of four-wheel brakes 


These manufacturers know that only with Centrifuse can 
they obtain the four great essentials in brake performance — 
long life of the entire braking equipment—freedom 
from frequent adjustments — soft, velvety action 
with elimination of fade-out and chatter —free- 
dom from distortion,and destructive scoring. 


These important performance features are possible only 
with Centrifuse Brake Drums, and are brought about by the 


following detailed advantages : 


Alloy electric iron braking surface, for long life 
Ample mass for heat absorption at braking surface 
Rapid heat dissipation 

Steel supporting ring and back for strength 
Drum back —light— strong — scientifically designed 
Iron surface contact for soft, yet sure braking 
Elimination of destructive scoring 

Elimination of distortion and brake chatter 
Freedom from steel pick-up by lining 
Adaptability to any commercial brake lining 
Freedom from frequent adjustments 


Drums designed specially for car on which mounted 


MOTOR WHEEL 


LANSING, 


From their own experience these fourteen manufacturers 
know that Centrifuse Drums do insure safe action, soft action 
and sure action, with many times longer service life. 


Complete information on Centrifuse Brake Drum construction 
and operation is available to every manufacturer who desires it. 


oe | ' 
A B c D 


¢—Barrel-shaped distortion of 


A— Ordinary pressed-steel 
drum, new, not yet distorted 
by braking pressure and heat. 


8—Pressed steel drum, bell- 
mouthed; part of drum no 
longer in contact with lining. 


pressed steel drum, due to un- 
equal heat distribution. 


oO—Centrifuse Brake Drum, 
always in full contact with 
brake lining, even after long 
and hard use. 


CORPORATION 


MICHIGAN 


Manufacturers of Demountable Wood, Steel and Wire Wheels. . . Forged Spoksteel Truck, Bus and Trailer 
Wheels . . . Industrial Stampings . . . Sole Producers of Centrifuse Brake Drums 
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Style Will Rule Car | 
Buying During 1933 


By ROY PEED 


Sales Manager, De 
Motor Corporation 


Style will be the autocrat of the 
industry in 1933. 

Not merely good looks nor the use 
of a greater num- 
ber of gadgets or 
even added har- 
mony of line and 
design make pos- 
sible that elusive 
something called 
“style.” It's that ; 
subtle artistic 
touch that we all 
recognize as 
amartness but few 
of us manage to 
describe. 


General 





Roy Peed 
All the 1933 cars are physically 





NEW OPPORTUNITIES 
FOR SALESMEN AND 
DEALERS IN 1933 


By A. VANDERZEE 


General Sales Manager Dodge 
Brothers Corporation 

I see a lot of things, as I look over 
the exhibits at this year’s National 

Automobile Show 
¢ —a new era—new 
. models, better 
s than ever — new 
opportunities 
awaiting dealers 
> and salesmen — 
if new, greater 
values awaiting a 
public more vigi- 
lant than ever, no 
longer in a mood 
to imagine ad- 
vantages merely 
of low price, nor 
willing to sacrifice fine perform- 
ance or accustomed comfort. 

We in the business, manufacturers 
and dealers, can meet our new op- 


portunities as they come. That is 
one way, not the best. We can make 
plans now, start digging our trenches 
and keep advancing them day by 
day. That is the way to make op- 
portunities. It is well to all suc- 
cessful business effort. 

As to prosperity, the world is tired 
of hearing that it is only hiding 
around the corner. You may lure 
a dog from his hiding place with a 
bone. But you can’t beckon pros- 
perity back with coaxing. What 
prosperity needs, I think, is courage- 
ous, repeated, well-planned kicking 
from behind. The planning is the 
thing. There is no promise in hiring 
salesmen and giving them roving 
commissions to go out and hunt for 
trade. The automobile business— 
any business, for that matter— 
needs dealers and salesmen whose 
work is planned in advance so that 
they have a greater chance of cash- 
ing in on their opportunities. 

What is needed is a self-set task. 
We call it quota. The wise dealer 
plans, ‘Next month we are going to 
sell so many cars; that makes so 
many a week, sO many per day.” 
This determined, everybody tightens 
his belt and goes to work. 

If every effort in or out of the 
automobile industry is planned on a 
sort of quota basis, if every line of 
endeavor tightens its belt, if courage 
and confidence come into the open 
and loosen shy purse strings, the 
wheels of every industry will gain 
speed—all business will prosper in 
increasing measure. 

No one examining this year's of- 
ferings can leave the Automobile 
Show without being impressed with 
the leadership, the courageous spirit 
of adventure and faith in the future 
that pervade every branch of the 
industry. Millions have been spent 
on important improvements, on the 
retooling of plants, on materials. 
Additional millions are being ex- 
pended on advertising and merchan- 
dising. Everywhere money is being 
put into circulation by men recalled 
to mine, foundry, forge or machine 
Never in the entire history of the | 
industry has the public’s dollar pur- | 
chased so much in beauty, comfort, | 
economy and performance. | 

Frankly, I look for a prosperous | 
The greater part of the field 





A. vanDerZee 
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(Continued on Page 18) 


' better 
Soto | types. All 


| tomobile showgoer will agree to that. 


SS SSS 
cu 


cars than their 1932 proto- 
have new mechanical 
features, new convenience features 
and new comfort features; every au- 


But every automobile showgoer, at 
the same time, will agree to the 
fact that they haven’t all got “style.” 

Some manufacturers have been 
more far-sighted in this matter of 
style than others. Some have recog- 
nized that 1933 will be a year of 
plus values; a year in which the au- 
tomobile buyer is demanding some- 
thing more than innate goodness 
and intrinsic value. 

Specifically, he is demanding 
“style.” Long before he gets his 
hand on the steering wheel or tests 
the acceleration or measures the 





riding comfort, 
“yes” or “no.” 
style or it hasn’t and if it hasn't the 
erstwhile prospect becomes an ad- 








NEW 1933 Hudson super-six fivye-passenger sedan 


his eye has said | versely prejudiced observer when he 
Either the car has|gets in to try the cushions—if he|the vision he is in a receptive an 
gets in at all! 

On the other hand, if the eye has ‘anxious to be sold. 





said “yes” when he climbs in to uy 


approving mood. He is ready and 








They. make any 





ENDI. 





Starting ease never before known, new standards 
of convenience and comfort in driving, and a 


degree of safety otherwise impossible — Startix 
contributes these features. 


Just turn the ignition key “on”— instantly, 
automatically, Startix starts the engine; re-starts 


it if it stalls; remains in full automatic control of 


the engine as long as the ignition is turned on; 





The moving vehicle helps to stop itself — this is 
the vital “Servo” principle which belongs exclu- 
sively to Bendix Four Wheel Brakes. 

A light pedal pressure is multiplied into a 
tremendous braking power; yet smooth, sensi- 
tive to exact control, safe. 

The momentum of the vehicle is utilized as 
stopping powér by the Servo brake which draws 


STARTIX 


AUTOMATIC STARTING SWITCH 


aids free wheeling by keeping the engine always 
running. 

Any car is a better car if it is equipped with 
Startix. Startix is made by the makers of Bendix 
Drive; and can be easily installed on any car 
equipped with the Bendix Drive. 


Ecuipse Macuine Company, Elmira, New York 
Benorx- Ecuirse or Canapa, Lto., Walkerville, Ont., Canada 


(Subsidiaries of Bendix Aviation Corporation) 


RAKES 


that power from the rotating wheels. It’s simple, 
instant, positive —and smooth. 

Sturdy, proof against elements, Bendix Brakes 
make any car better. Most manufacturers agree 
— which explains the foremost position of 
Bendix Four Wheel Brakes. 


Benpix Brake Company, South Bend, 
(Subsidiary of Bendix Aviation Corporation) 


Indiana 
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Automobile Outlook for 1933 
Has Encouraging Factors 


(Continued from Page 1) 


capacity was around 6,000,000 and 
upon which to show profits. But, 
during 1932 they actually operated 
at only 20 per cent. of capacity. 
When this is understood, there is 
little wonder that their losses were 
from 30 to 35 million dollars. Un- 
doubtedly, these losses were 
heaviest ever suffered by the indus- 
try in its entire history. 

There are certain pessimists who 
staunchly maintain that the auto- 
mobile is still a luxury and that we 
need not look for any increased 
volume of sales in 1933 even if gen- 
eral business does look up and show 
a continued improvement. How do 
these people account for the fact 
that during 1932, a year of the worst 
depression ever experienced by man- 


car better.... 








the | 











; streets 


kind, the American public spent 
$1,250,000,000 for new and used 
cars? What other industry, manu- 
facturing a product that is not an 
absolute necessity, can duplicate this 
feat or came anywhere near it? 
Does this record mark the automo- 
bile as a luxury or as an essential 
in our economic life. If the people 
have no money, as these same pes- 


|Simists declare, how could they have 


bought as many cars as the record 
shows? They must have money or 
something very much like it. 


That is the record as it stands 
for 1932. Now, from many authori- 
tative sources, it is generally ad- 
mitted that business has turned the 
corner and that on the whole it 
will show an improvement of from 
10 per cent. to 15 per cent. over 
1932. In such an event the purchas- 
ing power of the country will show a 
corresponding increase. Are we to 
reason that people who will put 
over $1,250,000,000 into automobiles 
in 1932 when up to the middle of 
the year almost anything might 
have happened and when it looked 


}as though there were no bottom to 


the decline of prices, that these 
people are going to spend less or the 
same proportion of their surplus in 
1933 on automobiles when general 
business is showing itself to be on 
the meng? If they are going to 
spend the same proportion as they 
did in -1932 and if general business 
does show at least a 10 per cent. 
gain, then the national income will 
show a similar increase, making it 
approximately $50,000,000,000. Tak- 
ing out the cost of necessities and 
spending the same proportion of the 
surplus as was spent in 1932 for 
automobiles would give us a figure 
in the neighborhood of $1,500,000,000 
for this purpose. 


Owing to the fact that for 
obvious reasons we have 
4,000,000 cars now running on our 
and highways that are in 
dire need of replacement, we find 


very 
about 


that the owners of these cars con- 
stitute a backed-up demand. Buy- 
ing of new cars has been put off, 
but with the first signs of improve- 
ment in general business it seems 
quite reasonable and conservative to 


estimate that at least 400,000 of these 


abovementioned car owners may be 
induced into the 1933 market in ex- 
cess of the 1932 sales. The 1933 do- 
mestic market would then consume 
about 1,500,000 cars and total pro- 
duction would be in the neighbor- 
hood of 2,000,000 cars and trucks 
Ot course, if some unforeseen factor 
should suddenly enter the picture, 


causing general business to sink to 
the old lows of July or August in 
1932, then all bets are off and no 
estimate, however conservative, 
would mean anything, but at the 
present time such a pessimistic out- 
look is hardly justified 

During the past three 


years the 


principal car manufacturers have 
instituted many drastic cuts in 
operating expenses so that any 


reasonable increase in sales will en- 
able them to produce in such vol- 
ume that dividends will be earned 
and paid. Such companies as Nash, 
General Motors, Chrysler, Auburn 
and Studebaker, earned $121,000,000 
in 1931, opertaing at 40 per cent. of 
their capacity. On a basis of 2,000,- 
000 units or better, these five com- 
panies will operate at about 35 per 
cent. of their capacity With the 
low price of raw materials and the 
tremendous reductions in operating 
costs, they ought to be able to earn 
and pay their dividends. Much is 
heard among investment brokers to 
the effect that even if the volume 
of business is increased in the auto- 
motive industry, the car manufac- 
turers can not make any money be- 
cause of price reductions. The total 
average price reduction will be less 
than 10 per cent., and this figure is 
more than offset by the increased 
economy of operation and the lower 
costs of raw materials, so the writer 
feels more than certain that a total 


production of 2,000,000 -units will 
enable these five companies, at 
least, to earn and pay dividends. 


For the others, the outlook is not 
quite so promising. In 1931, when 
total production was 2,472,000 units, 
they were not able to break even, 
consequently, anything less than 


(Continued on Page 26) 
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Additional Visitors at the New York Show 





The following list of companies and their representatives, with the hotels at which they are stopping, were received too late for incorpora- 
tion in the annual Automotive Daily News’ “Who’s Who, Why and Where.” 





Exhibitors 


Parts, Accessories, Etc. 


ADVANCE LABORATORIES 
200 W. 2ist S8t., 
New York, N. Y. 
Space: D-158. 
200 W. 2ist Street 


* o * 


AUTOPOSTS COMPANY, INC. 
226 W. 57th St., 
New York, N. Y. 


Space D-117. 

225 W. Sith Street 
5. T. conden, pres. 
R. I. Cameron, gen. mgr. 
Lester C. Smith, sales mer. 
Dan Hays, sales promotion. 
+ F. Alexander, sales dept. 

Weber, sales. 
Walter Steinman, factory mgr. 
J. Lasciack, export dept. 
* ~ * 


CARO CORPORATION 
iss. J. 
Bleomfield, N. J. 
Harlan Clifton, salesman. 
Kenneth Smith, salesman. 
Percival Gates, salesman. 
. ° 


° 
ELECTROMATIC WINDSHIELD CLEANER 


ee: D-120. 
_ New Yerk, ™ Y. 
* * 
EMERSON RADIO & PHONOGRAPE co. 
41 Sixth Ave., 
New York, N. ¥ 
Space D-128. 
641 Bixth Avenue 
Richard Davege, sales mer. 
B. Abrams, pres. 
+ a * 


GASOLANE, RETAILER 
New York, N. *y. 
Space: 


D- my 
54 W. 74th Street 
T. KE. Gibbons, ady. solicitor. 
- 7 > 
GENERAL ACCESSORIES COMPANY 
(Bales Divisien) : 


225 W. 67th 6t., 
New Deiat. we 
Space: 
225 W. Sith Street 
B. T. Condon, = 
R. L Comagen 
Lester C Smith sales wont. 
Dan. Hays. sales promotion. 
nantes, sales dept. 
Weiter sales 


Walter Steinman, factory mer. 
J. Laselack, export dept. 





GRIGSBY-GRUNOW COMPANY 
Chicago, Til. 


Space: D-118. 
* * & 


WARREN NASH MOTORS CORPORATION 


Broadway at 133d Street, 
New York, N. Y. 

D-2ia. 

Broadway at 138d Street 
Carl Christenson, sales mgr. 

C. A. Wood, Met. dist. mgr. 
Thomas Lloyd, gales mer. 


Non-Exhibitors 
Parts, Accessories, Etc. 


THE A. C. F. MOTORS COMPANY 
(Division American Car and Foundry) 
30 Chureh St. 
New York, N. Y. 


3 Church St. 
Frank yay, vice-pres. of sales. 
L. E. Vogt, sales EP. 


FLOYD W. ADAMS COMPANY 
5950 2d Boulevard. 
Detroit, Mich. , 


Roosevelt Hotel 
Charles N. Dewey, salesman. 
. S. O'Leary, salesman. 
Arthur B. Henderson, salesman. 
Oo. R. Manchester, salesmen. 


ALLEN MANUFACTURERING COMPANY 
Hartford, Conn. 
Commodore Hotel 
Grant, pres. 
Waldo, sales mgr. 
Meister, Eastern rep. 
Jamison, Western rep. 
Stecketee, Detroit rep. 
. Flynn, factory mer. 


Space: 


W. C. 
Cc. W. 
A. R. 
= & 
M. 


AMERICAN vELT. COMPANY 
1345 4th Ave. : 
New York, N. Y. 

315 Feurth Ave. 
Mr. Lawless, _o 
J. F. Marshall, gen. sales mgr. 
- *- 

ASBESTOS MANUACTURING COMPANY 
Huntington, Ind. 

4@ West 40th &t. 
FP. C. Edson, pres. 


AUTOMOTIVE SUPPLY COMPANY, une; 
2601 Howard 8t. 


Edison Hetel 
A. H. Levine. 
¢.%9 *@ 


BARNES-GIBSON-RAYMOND, INC. 
-6400 Miller Ave 
Detroit, Mich. 
Ceommedore Hotel . 
L. D. Adams, pres. and gen. mgr. 
W. J. Black, sales 
F. P. Zimmerlii, chie engr. 


THE BASSICK COMPANY 


38 Austin St. 


Bridgeport, Conn, 


Leslie McArthur, 
John W. Storrs 


THE DAYTON WIRE 
Dayton, O. 
Commodore Hetel 


WHEEL COMPANY 


8 West 40th St. A. N. Wolcox, pres. 
vice-pres. and gen. mgr. L. H. Rogge, vice-pres. 
sales me¢r. 
ief onan. DETROIT MOTOR APPLIANCE 


R. G. Moore, ch 


P. J. F. BATENBURG COMPANY 


415 Lake Ave. 
Racine, Wis. 


Commodore Hotel 
P. J. F. Battenburg, pres. 


SELKIRK TRUNK CO. 


THE BEALS & 
Syandotte, Mich. 


Headquarters net announced 


H. Tucker, pres. 
= 


BEARINGS COMPANY OF AMERICA 


Lancaster, Pa. 


Biltmore Hotel 


2209 Fisher Bidg., 
Detroit, Mich, 
Commodore 
Howard H. Crawford, 
” * 


+ a 


Hotel 
treas. 
* 
DURSTON GEAR CORPORATION 
213 Maltbie 8t., 
Syracuse, N. Y. 
Commodore Hotel 
M. H. Durston, pres. and treas. 
A. C. Bryan, vice-pres. 
* M 7 


EASTERN SALES COMPANY 
Wollaston, Mass. 


Paramount Hotel 


* - 


Jack L. Straub, pres. George B. Wells, sales mgr. 

D. F. Chambers, chief engr. Charles H. Williams, secy. 

Cc. D. Adams, vice-pres. . & 9 

William C. Littel, Western rep. END-O0-CORN LABORATORIES, INC. 
Archie W. 4 E. Garfield Blvd. 


BINGHAM STAMPING COMPANY 


Toledo, Ohio. 


Roosevelt Hotel 
W. H. Schomburg, vice-pres. 


THE CLEVELAND GRAPHITE BRONZE 
COMPANY 


880 East 72d 6&t., 
Cleveland, Ohio. 


Commodere Hetel 


Ben F. Hopkins, 
J. J. Mcintyre, 


Carl W. Johnson, dir. of sales. 


Drew McKenna, 


COLUMBUS METAL PRODUCTS, Inc. 
767 North Fourth 


Columbus, Ohio. 


Commedere Motel 
H. B. Donley, gen. mgr. 


THRE 
300 
Denver, 


DANGER: 
Suger Bidg. 
Col. 


New Yorker Hetel 


Robbins, sales rep. 
a * » 


TE CORPORATION 


Chicago, Ml. 
Pennsylvania Hotel 
H. J. Denning, asst. adv. mgr. 
Walter W. Wilson, sales m 
H. A. Spencer, Western sa es mer. 
* » * 


FEDERAL-MOGUL CORPORATION 
11031 Shoemaker Ave., 
Detroit, Mich. 
Commodore Hotel 
David W. Rodger, vice-pres. and dir. of 


sales. 
Empire Motel 
Frank Kellison, | sales mer. 


o * 


pres. 


viee-pres. 


repl. duv. 


GENERAL moTons "ExPorT COMPANY 
1775 Broadway, 
New York, N. Y. 
1375 Broadway 
G. K. Howard. 
W. D. Sullivan. 
BI ” * 


GENERAL MOTORS RESEARCH LABOR- 
“ ATORIES > 


, Detroit, Mich. 
Waldorf-Astoria Hotel 


Eastern rep. 


»* © 


Ernest E. Scott, mgr. ‘len. eas, 
a! oe Gunner Ehriing. 
DAVIS BRAKE COMPANY . EB. Schaffer. 
2034 Feirmont Ave., * * 


Philadelphia, Pa. 


Commodore Hotel 
a es 8. Davis, pres. 


J. D. Roach, se 


+ 

THE nagsen, Al 
427 Valley &t., 
Dayton, hio. 


Headquarters net announced 


GETSINGER-FOX COMPANY | 
3-154.General Motors Bldg. 
Detroit, Mich. 

les mgr. Commedeore Hetel 
* * R. Cc. Getsinger, rep. 

R COMPRESSOR CO, *| » ‘e's * P 

GLENSIDE WOOLEN MALLS 

407 New Center Bidg., 
Detroit, Mich, 


Otto EB. Biack, pres. 
H. G. Meyer, vice-pres. , Commedere Motel 
ea oe ee ae 
eh Robert Mantell, Jr., sales mgr. 
-” ” * 
GROOV-PIN Goarenees 


47-18 37th 8t 
Long Island City. N. Y. 

7-18 Sith &., L. TL. Cc. 
Theurer, vice-pres. and gen. mgr. 
Mertens, - eng: 


Ez. G. 
E. V. 


1648 Haddon Ave., 
Chicago, Ii. 

Biltmere Motel 
Thos. A. Harbiek, pres. 
Harry J. Sherman, sales mer. 
Bertram GQ. Steelman, sles rep. 


HAYES BODY COMPANY 
Grand Rapids, Mich. 
Commedeore Hetel 
W. J. Hoagiand, pres. 
E. J. Connolly, oVite-pres. 


THE HODES- ZINK MANUFACTURING 
COMPANY 
Fremont, O. 
Aster Hotel 
H. B. Zink, vice-pres. and secy. 
Charles Sterman, rep. 


INTERNATIONAL. Lock AND PRODUCTE 
COMPANY, 
7137 Beaubien, 
Detroit, Mich. 
Pennsylvania Hetel 
Reuben Simon, =Pres é 
KELLOGG MANUFACTURING COMPANY 
Rochester, N. Y. 
Biltmere Hotel 
J. F. Weller, pres. 
Park Central Hotel 
J. D. Boucher, vice-pres. 
Lexington Hotel 
Lindsay Brown, | engr. 


KING QUALITY 
8t. Louis, Mo. 
Governer Clinton Hotel 
Burt G. Close, vice-pres. 
J. G. Crowe, dist. sales mgr. 
oc. W. Monehan, dist. sales mgr. 
” ” ~ 
LAMINATED SHIM COMPANY, INC. 
21-24 44th Ave., 
Long Island City, N. Y. 
21-24 44th S&t., L. I. 
©. N. Aborn, pres. 
W. H. Blackmer, sales mgr. 
E. B. Nisbet, purchasing agt. 
N. L. Derby, salesman. 
» 


LEA FARICS, INC. 
910 Fisher Bidg., 
Detroit, Mich. 
Commodore Hotel 
Ralph 8. Allen, asst. to pres. 
Non exhib—P & A a 
* 


LYON METAL PRODUCTS, 
RATED 


Aurora, Il. 
342 Madison Ave. 


W. P. Savage, field service engr. 
McKEE ae COMPANY 


os 
PRODUCTS COMPANY 


Cc. 


INCORPO- 


ANDERSON MANUFACTURING COMPANY |": 00 


Detroit Office: 
MR. GEO. H. HUNT, 
2-244 General Motors Bldg. 
Detroit, Mich. 


OPED 


M. A. Smith, pres. 


Factory: Horace H. Eckhouse, Bastern sales rep. 
2 MONROE ACME COMPANY 
Cambridge, 2106-10 South Kedzie Ave. 
Muswachrawettids | {) Sricoses MHL) iyi!) 


B. M. Hearne. wres. 


BARBICK Lace “AND MANUFACTURING. 
COMPAN , 


Charles Davis, metr. rep. 
Meurice Ashley, New England rep. 
” J * 
THE NEW BRITAIN MACHINE COMPANY 
New Britain, Conn. 
Commodore Hotel 
H. H. Pease, pres 
R. T. Frisbie, vice-pres. 
* ” ” 
PAF MANUFACTURING COMPANY, 
CORPORATED 
Greenville, Il. 
New Yorker Hotel 
Vv. H. Greffoz, pres. 
H. J. Maher, dir. of sales. 
* * *@ 
PENN RIVET CORPORATION 
Third and Huntingdon Streets. 
Philedeiphia, Pa. 
Park Central Hetel 
Henderson Smith, asst. treas. 
> * o 


PITTSBURGH STEEL COMPANY, SEAM- 
LESS TUBE DIVISION 
Pittsburgh, Pa. 
500 Fifth Ave. 
J. A. Voelker, mgr. 
F. J. Flanagan, rep. 


IN- 


. 
PRAT. & WHITNEY COMPANY 
Hartford, Conn. 
Waldorf-Astoria Hotel 
Clayton R. Burt, pres. and gen. mer. 
W. P. Kirk, vice-pres. sales. 
* ~ * 


QUAKER STATE OIL REFINING COM- 
PANY 


Oil City, Pa. 
Commedere Hotel 
8. Messer, pres. 
J. M. Koch, vice-pres. 
F. ©. Koontz, sales mer. 
7 * * 


MALL TOOL COMPANY 
59-61 Pearl 8t 
New York, N. Y. 


59-61 Pearl St, 
Edwin D. Allmendinger, fist. mer. 
* 


ROGERS PRODUCTS CO., INC. 
198 Pacific Ave., 
Jersey. City, N. J. 
Lexingten Hetel 
James Darcy. 
Herman Albertine. 
Cc. L. Zabriskie. a 


SPRAKER MANUFACTURING COMPANY 
1440 East 19th St. 
Indianapolis, Ind. 
: Pennsylvania Hetel 
€ R. Poland, pres. 
,. Spraker, sales mgr. 


STACKPOLE CARBON COMPANY : 
St. Marys, Pa. ’ 
Roosevelt Hotel 
H. s Conrad, vice-pres. and gen. mgr. 
J. - Stackpole, seey. | 


STANDARD DIAMOND TOOL CORP. 
40 West 47 = *. 
New York, 
o “West 4ith Bt. 


W. H. Craze, engr. 
° * 


THE STANLEY WORKS 
New Britain, Conn. 
100 Lafayette St. 
R. 2 Britten, mgr. P. M. div. 
Cornell, mgr. N. Y. office. 
Fred MePawn, sales engr. 
A. J. Pickering, sales fner. 


THE STEEL IMPROVEMENT & FORGE CO. 
960 Addison Road, 
Cleveland, O. 
' Commedere Hotel 
Cc. H. Smith, pres. | ss 


THE STEEL OR BRONZE PISTON RIN@ 
CORPORATION 


546 8. Meridian 6t., 

Indianapolis, Ind. 
Biltmore Hetel 

George Deeb, mer. | ‘ 


SUMMIT MANUFACTURING COMPANY 
18623 Hull St. 
Detroit, Mich. 
Waldorf-Asteria Hotel 
R. B. Detwiler, gen. mgr. 
. oe @ 
WOLF BODIES, INCORPORATED 
6201 Woodward Ave., 
Detroit, Mich. 
37@ Central Park West 
Cc. H. Pinches. 


. ” » 
Publisher 
ADVERTISING AND SELLING 
9 E. 38th St., 
New York, N. Y. 
9 E. 38th Street 


Hopkins, bus. mgr. 
Kendall, editor. 
* * ” 


J. M. 
F. Cc. 


BARRON PUBLICATIONS 
44 Broad &t., 
New York, N. Y. 


Commodore 
H. L. Humphreys. 
* 


BOSTON POST 
Boston, Mass. 


Commodore Hotel 
J. C. Kerrigan, mer. motor dept. 
» 


BROOKLYN TIMES-UNION 
Brooklyn, N. Y. 
Headquarters not announced 
Cc. H. Karsboom, automobile editor. 


(Continued on Page 2 24) 


B. & B. MOTORS, LOUISVILLE, 
GETS PLYMOUTH FRANCHISE 


Louisville, Ky., Jan. 7—The B. & 
B. Motors, Inc., Louisville, capital 
$25,000, has been incorporated by 
C. N. Boone, L. J. Bergenroth and 
Ernest Boone, as successors to the 


auto firm of Boone, Bergenroth & 
Miles. The latter company surren- 


ARIS ew 


and a sub-dealership for Chrysler. 


Hotel 


” o 
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! “PLL TAKE REQ 
FOR 1933!” 

































Mr. Thos. F. Hay, president of Thos. J. Hay 
Inc., Reo distributors in Chicago, is one of 
the hundreds of alert and aggressive merchants 
who view the Reo dual franchise as the most desir- 
able in the industry. His preference is based on 
the sound reasoning of a business man who has 
viewed the automobile market from every angle. 
Mr. Hay recently made this statement as to the 
automobile dealer’s outlook for 1933: 


“We are impressed with the feeling that the Automotive dealer 
body as a whole is not familiar with the splendid opportunity 
offered by the Reo Franchise. 


“If this is the case, and granting, for the sake of argument, 
that dealers are fed up on the profitless glory of selling a 
e * . . . © . 

volume’ of automobiles, why shouldn’t we stress the funda- 
mental reason for the existence of business, namely profit. 


“From a profit viewpoint to us as dealers for 1933, it would 


Reo passenger cars, 6's and 8's, seem that the Reo account is outstanding. A financially sound 


from $995 upward, standard and well directed factory, with a sple »ndid reputation of many 
‘models f.o.b. Lansing; ee years’ standing, a product which more than two years ago 
Speedwagons, Tractors and Semi- developed an ‘appearance which is even now ahead of the 
trailers, from $625 upward, 


market,of a proven mechanical excellence,a complete coverage 
of the entire automotive field, with a simplified sales procedure, 
a fine parts program, combined with excellent factory rela- 
tions, leaves little to be asked from a_passenger car account. 


chassis, f. o. b. Lansing, plus tax. 





‘Add to this the Speedwagon and Truck account, with the 

pent up buying in this field, the simplified handling and stand- 
ardization of units. and we aon e we have in the Rec o Franchise 

. the very best possibility for profit in the automobile business 


for 1933. 


“We hope that you at the factory will continue with the same 
courage, foresight and sympathy for our problems you have 
displaye ed in the past.” 


Certainly the frank, unbiased counsel of a man 
of Mr. Hay’s success and reputation is worth con- 
sidering. The coupon below will bring you specifie 
information about the profit possibilities with 


Reo for 1933. 


o en 
> ee SEE THE NEW REOS AT THE SHOWS 


NEW YORK, Space B-2; CHICAGO, Space 21 





THE GOLD STANDARD OF VALUE 


REO MoToR CAR COMPANY 


LANSING TORONTO 





REO MOTOR CAR COMPANY, Lansing, Michigan. 


Please send me at once—either by letter or through your repre- 
sentative—details of the Reo Dual Franchise. 





Line (s) now handled a amr 


Ee ee ee eee oe Sen eS oD 
ented 


Address a ace SS ee 
(City) (State) 















(ADN-19) By Eta baie Ps tND ARTS Nke” 
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Pierce-Arrow Eight Club Sedan, $2695 at the factory. Special equipment extra. 


EIGHT AND TWELVE CYLINDER ENGINES .:: AUTOMATIC POWER BRAKES...HIGH POWER PERI 


| EXTRAORDINARY ANNOUNCE 
by The Pierce-Atrow Motor Car Company 


Founded at Buffalo, N: ¥. in 19 OL. 
In today’s line, Pierce-Arrow has brilliantly surpassed its‘own finest traditions . ;. with 2. 


new product, and a new set of values, as yet. unapproached in: all the: markets of the world. 


NEW PIERCE-ARROW PRICES 


adjusted to. meet existing economic conditions 


- Quality of material, engineering and performance maintained at Pierce-Arrow Standards 


TODAY’S NEW EIGHTS | TODAY’S NEW TWELVES 


Models No. 836. . 135 Horsepower . . 136" & 139" W heelbases Models No. 1236 . . 160 Horsepower : . 136" & 139" Wheelbase 
61-inch Tread... 366 ¢. i. a... Automatic Power Brakes 61-inch Tread... 429¢.i.4.... Automatic Power Brake 


Club Brougham, 5 Passenger, Trunk on rear. + « « ~ $2385 Club Brougham, 5 Passenger, Trunk on rear. we 
Cole Cees Lg te ates bs ee ee ee ee ee eS a ews Bae 0k 
Club Sedan, 5 Passengets oc 0 0 6 se 0 0 oe 6 | «626QS)«©=— Cau Godan, SPameneere 2 1. wt et th 
’ Sodan, 7 Passenger <0 68 eee we 6 es 200: Seden;-? Pamenger® oir vs eee 8 ee 8 


Enclosed Drive Limousine, 7 Passenger oe Se “ahs — 2975 Enclosed-Drive Limousine, 7 Passenger . . . « « + 


All prices f. 0. b. Buffalo... freight; tax and special equipment extra 
Payment-from-income plan, with unusually attractive terms, if desired 


The above models are available, also, in the Pierce-Arrow Salon groups, with special de Luxe appointments. In addition, there ate the 
Custom creations, with 175 horsepower and 142- and’ 147-inch wheelbases, each a rare-expression of Pierce-Arrow character and fineness. 


ie 











th..2: 
arid. 
‘4 
‘LVES 
o" W heelbas: 
Power Brake: 
$2785 
, 2975 
"3093 
3250 
; 3375 
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TOA 


Mr. STEPHEN BAKER 

Mr. Paut D. CravatH 
Gen. SMEDLEY BUTLER 

Mr. Braptey Martin, JR. 
Mr. Dawtet C. JACKLING 
Mr. Cornewius F. Kevrey © 
Mr. F, W. Roesiinc 


O ME of you whose names we've 
listed have paid $8000'mmd higher 
- for your Pierce-Arrows. You know 


Arrow precision practices assure, 

But this tells you of today’s new 
PiercesArrows ... and incredible as it 
may seem,. Pierce-Arrows priced to 
sell fonas low as $2385. 


We want to place one of these cars 
miles. of dewing. We want you to 


compare it in every detail with the 
finest Pierce-Arrow you've owned. 


Tue Pisrce-Arrow Moror 





dent that 
risement that appears id. today? 
erve to write the adver + in the wor eo ortunity 40 
ous ue ds, we realize that the truth about the vi sincerely belie it’s going 10 offer a great opp 
above. In other words, -£—so we are publicly ; 
s almost beyond belief—S in 1933.” 

evce- Arrows 1S almost : . to dealers in 
- _ ¢ of the foremost characters in the Un in ¢ 
inviting som sement. Do you suppose we would av | 


aut the teat ee this if we hadn’t been absolutely confi- 


had the courage ¥0 do 


DAY, JANUARY 9, 1933 


OF DISTINGUISHED AMERICANS* 


{ * Selected at random frem the Pierce- Arrow Blue-beok } 


the flawless performance which Pierce- 


at the service of each of you for 500° 


{4 Phonemenal-Pecfermance: A few weeks ago at Salt Lake City, a stock Pierce-Arrow 
‘Twelvethat had already covered more than 35,600 miles, was driven for 24 continuous 
hours at an average of 113.9 miles per hour. . . a distance of 27/0 miles in 34 deurs 


JURY 


Mr. Epwarp N, Hurtey 

Mr. Epwarp T. SToressury 
Hon. Avsert C, RITCHIE 

Mr. Howarp SPRECKELS 

Mr. Frank A. VANDERLIP 
Mr. Orvitte WricHt 

Mr. Georce W. WICKERSHAM 








We want you to experience the great 
surge of its 135 to 175 horsepower, 
the super-smoothness of its drive, the 
almest-magic action of its Automatic 
Power Brakes; the luxurious stéadi- 
ness and quiet with which it rides in 
every gear and under all condisions.t — 
We want you to be convinced of 
what we already know... that by 
turning current economic conditions 
to your account, we have created. . 
the greatest-fine car value ever offered 
as well as the-finest Pierce-Arrow 
of all time. 
























Car Company, Buffalo, N. Y. 






this is the finest Pierce- 
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Arrow.and the finest motor 








Ee 


/ 
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MERCHANDISING 
ACCESSORIES 


EQUIPMENT 
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WHOLESALE 


Parts Business Expects 
Good Activity in 1933 


By E. P. CHALFANT, 
Executive Vice-President, National 
Standard Parts Association 
The section of the automotive in- 
dustry comprised of the independ- 
ent manufacturers 
and wholesalers of 
service parts, tools, 
equipment and 


materials, has, in 
comparison with 
most other busi- 


nesses, fared un- 
usually well dur- 
ing the past three 
years, 
Registration 
figures for cars 
and trucks have! 





E. P. Chalfant 


shown some decrease, but for the 
most part Mr. U. S. Citizen has con- 


| pleasure. 

maintenance of a substantial por- 
ition of the business done in the 
| “boom years” in the sale of auto- 
} motive service. 

A survey of manufacturers and 
wholesalers recently completed by 
the National Standard Parts Asso- 
ciation reveals that the average de- 
crease in 1932 business as compared 
with 1931 business and as reported 
by the association’s members was 
but 13 per cent. 

Significant is the fact, in view of 








(Continued on Page 20) 


NEW JERSEY JOBBERS 
REPORT SALES IN 1932 
OFF; PRESENT. SPOTTY 


| Newark, N. J., Jan. 7.—Jobbers in 
tinued to drive for business and| this seetion report that sales were 


The result has been the| considerably off in 1932 compared 


with the previous year, with current 
conditions spotty. 

While some concerns report no 
change in time payment contracts, 
there has been a tendency on the 
part of others to either abolish time 
payments entirely or to secure bet- 
ter references or to:make closer in- 
vestigations, 

Machine shops operated by job- 
bers showed practically the same 
rate of decline as did sales of parts 
and equipment. 





(Continued on Page 19) 
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Wednesday 
Thursday - 


Friday 


OF 
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Baily News 


January 28 
January 30 
January 31 
February 1 
February 2 
February 3 


Ask for literature giving details of extra distributions 


at hotels, at the shows, dealer meetings, conventions, 


etc., also extra mailings to dealers, jobbers, fleet 


owners, etc. 


Closing Dates: Two days preceding dates shown. On 


advance notice giving exact size of space, copy will 


be accepted up to 9 a. m. one day preceding. 
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M. E. M. A. Plans Development 





By GEORGE L. BRUNNER, 

President Motor and Equipment Manufacturers Association. 

Greatly encouraged by the healthy progress made dur- 
ing the difficult months of 1932, officers and directors of the 
Motor and Equipment Manufacturers Association already 
have developed plans which promise that the coming year 
will be an extremely interesting and active period for all of 
our members. ¢ ee eee nee ae 


Although the parts, accessories, 
service equipment and tools branch 


of the automotive 
industry is highly 
diversified, there 
are a number of j 
problems which ge 
must be met by all 
manufacturers. At ; 
thesametime 
there are other 
problems or ac- 
tivities which are 
of interest only to 
specific groups 
within our branch Geo, L. Brunner 

of: the industry. 

The M. E. M. A. program for 1933 
takes -both of these conditions into 
consideration and the association ex- 
pects to continue to serve its mem- 
bers.in each of. these fields, 

First and foremost among our 
general activities is our credit de- 
partment. M. E. M. A, credit de- 
partment has been functioning con- 
tinuously for more than a& quarter of 
a century—devoting itself exclusive- 
ly to the manufacturing and whole- 
saling accounts which serve as the 
outlets for our members’ products. It 
was created to fill-a definite need 
of our branch of the industry, and 
it has continued to answer that need 
ever since. The past year, for ex- 
ample, was one of the busiest and 





| heaviest ever experienced by the de- 


partment and its accomplishments 
demonstrated conclusively that a 
well-conducted credit department 
can be an invaluable assetto the 
members of a trade association as 
well as a constructive force in the 
industry it serves. 

Because our members own this 
department themselves and because 
all of its work is built around. the 
voluntary and complete co-operation 
of the membership, we have for 
many years enjoyed an_ enviable 


|reputation for the quality and fair- 


ness of our credit work. Because of 
the splendid loyalty and co-opera- 
tive spirit of our members, we are in 


;}a position to do a far more thor- 


ough job than any.of the commer- 
cial agencies can attempt to do. 
During 1932 we made several im- 
portant changes in the set-up of our 
credit department. Chief among 
these was the organization of our 
Detroit office as headquarters for 
our manufacturers’ credit division 
while all 
credits were concentrated in our 
New York headquarters. Experi- 
ence to date indicates that this move 
was a wise one, and our members 
can begin the new year with the as- 
surance that the M. E. M. A. credit 
department is organized to give 
them real service throughout the 


year. 
Aside from credits, we plan to be 
continuously active in the fight 


against the present heavy load of 
taxes imposed on the motor indus- 
try. We hope to continue our co- 
operation with other organized divi- 
sions of the motor industry in mak- 
ing this fight. 

The M. E. M. A., as a manufac- 
turers’ organization, will make every 
effort to put over another joint 
wholesale trade show of the type 
which has proved so successful dur- 
ing the past three years. The whole- 
sale trade show is another activity 
which was pioneered by our associa- 
tion, and we expect to continue to 
be active in the trade show field as 
long as our members feel that it 
fills a definite economic need. 

With the same thought in mind, 
we will continue to do everything in 
our power to back the National 
Automobile Shows, which long have 
been such an important factor in 
the motor industry because of the 


(Continued on Page 19) 


wholesalers and export | 


|phase of the sales program. 












PEP EEE bY 


Editor’s 
Column 


Credit management has an impor- 
tant place in business as conducted 
today. A large percentage of all 
business transactions involve a time 
interval between the date of ship- 
ment or performance of an order 
and the date of actual payment. 

It is because of this interval, dur- 
ing which time the vendor actually 
is financing the transaetion, that the 
necessity for a credit service has de- 
veloped. There are a number of 
aspects to this service, including the 
investigation or appraisal of the 
credit risk; the determination of 
limits within which credit safely 
may be granted; the fixing of the 
terms of payment, and the ultimate 
collection of the account. 

Whatever the specific credit prob- 
lem, however, some provision must 
be made, either formally or infor- 
mally, in the average business or- 
ganization to carry out the function 
of credit management. 

From the standpoint of the man- 
ner in which in which this credit 
service has been interpreted and de- 
veloped. one group includes those 
companies which have established 
credit activities as an important 
function of their business, usually 
under the direction of a specialist in 
credit management, while the second 
group includes those companies that 
have placed less emphasis on the 
credit service to be rendered and 
construe it as merely an incidental 
The 
latter concerns tend to rely largely 


|on available credit agencies and pub- 


lished material for credit decisions. 

The importance of credit manage- 
ment and the relative position it 
occupies are aifected, of course, by 
the size of the organization. the type 
of business also has an inmportant 
bearing on the manner in which the 
credit service is conducted by indi- 
vidual companies. 

For example, one company sells a 
large part of its production to small 
stores. This’ company has many 
customers, wideiy scattered, and the 
frequency of orders handled is 
great, but the amount of money in- 
volved in the average order and in 
the average customer's account is 
relatively small. This company has 
organized its credit activities in such 
a way that orders would be handled 


expeditiously but in a somewhat 
routine manner. 
The situation in the case of a 


manufacturer of .special machinery 
is somewhat different. Here the or- 
ders and customers are much less 
numerous than in the other ex- 
ample, but each order represents an 
important capital investment by the 
manufacturer. Moreover, as each 
piece of machinery must be made to 
the customer's individual specifica- 
tions and as a period of weeks gen- 
erally elapses before shipment can 
be made, there is not the same need 
for an immediate credit decision. 
In this case, each order receives the 
individual attention of the major 
credit executive of the company. 

Although every business concern 
does not maintain a separate credit 
and collection department, many 
testify to the fact that actual finan- 
cial benefits will accrue from the 
careful supervision of credits and 
the energetic follow-up of collec- 
tions, - 





IGHT through two trying years Time has gained con- 

sistently in pages-of automobile and accessory adver- 
tising. In the year 1932 Time was second only to Saturday 
Evening Post. 


This year, as the New York Automobile Show opens, no 
issue of any general magazine carries as much automotive 
advertising as Time does in the issue dated today. All of the 


passenger cars listed at the right are in-this week’s Time, and ~ 


several of the accessories. 


For Time’s spectacular growth in automotive advertising 
there are several potent reasons: ; 


@ Time, edited for intelligent, active, news-minded. people, covers 
the cream of the U. S. market: 420,000 families who are the 
Best Customers and prospects in every U: 8. community... 
and your territory. 


@ 80% of these people read Time cover-to-cover every week. 
They actually see the ads. There is no waste circulation. 


@ Mere volume of cirtulation means less and less these days. 
Circulation multiplied by. actual purchasing is what counts. Of 
this you can find a dramatic illustration right here at the New 
York Show. If you advertised in every New York newspaper, 
on every New York radio station, in every subway car, and on 
all the best outdoor billboards, so that you reached every family 
in Greater New York—your efforts would tap a market smaller 
than the one you can reach in Time week after week for less 
than $1,500 a page. For the 420,000 Time families actually buy 
more automobiles per year than do all the 7 million people of 
Greater New York. 


Read Time yourself. See how each good advertisement 
acquires news value from its 100% news surroundings. 
Discover Time’s curt, clear, complete reporting of all the 
world’s news every week. Then you will discover why 
420,000 Best Customer families consistently vote Time their 
first choice among all magazines. Use the coupon at the 
right, or just tell any Western Union operator that you want 
to enter a Time subscription. Copies of Time will start 
coming to you at once. 


TIME 


The Weekly Newsmagazine 


135 EAST 42ND STREET - NEW YORK CITY 


AUTOMOTIVE DAILY NEWS, MONDAY, JANUARY 9, 1938 


TO ALL U. S. AUTOMOBILE DEALERS: 


Discover TIME 


For your own reading ... for automotive advertising 


Here are some of TIME’s 1933 advertisers 
every automobile dealer should follow: — 


~ PLYMOUTH 


And in the January 9 issue notice also the 
automotive messages of the following: — 


TIME, Inc. 
135 East 42nd Street, New York City 
Please enter my subscription for TIME 


for one year at$5[_)__ for two years at $8 (] 
and send me the bill... 































BUICK 
CADILLAC-LaSALLE 
CHEVROLET 
CHRYSLER 
DeSOTO 
DODGE 
HUDSON-ESSEX 
INTERNATIONAL TRUCKS 
LINCOLN 
OLDSMOBILE 
PACKARD 
PIERCE-ARROW 


PONTIAC 
* 


NEW DEPARTURE 
ETHYL GASOLINE 
FIRESTONE 
GENERAL MOTORS 
(Parts Campaign) 
GOODRICH 
GOODYEAR 
KELLY-SPRINGFIELD 
PENNZOIL 
TEXACO 
U. S. TIRES 
VEEDOL 


ALLEGHENY METAL 

A.T.&T. (Where-to-Buy-It Service) 

COMMERCIAL INVESTMENT 
TRUST (Automobile Institutional 
Campaign) 


NICHOLSON FILE 
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New Display Methods 


Enhance 1933 Show 


(Continued from Page 1) 


light 


fawn color, which gives the,exhibit is what may be termed a ro- 


leaf of which describes some salient 
feature of the car. 

| The 1933 Willys jobs have struck 
|a new note in appearance compar- 
able to that which made the Gra- 


ham an outstanding car last year. 
The low price on the new Willys 
Four seems likely to be another 
drawing card in this exhibit. Al- 


exhibit unity and novelty in ap-|tating turret, alternate sections of though the new Willys seems small 


pearance. 
Cadillac's exhibit, located next to 
that of Chrysler, has as a center- 
piece a 1902 touring car carrying 
three moving figures dressed in the 
costumes of that date. Beside the 
car is a fourth figure turning the 
side starting crank. This center- 
piece forms a Striking contrast with 
the various Cadillac and La Salle} 
1933 models, including a black six- 
teen-cylinder closed car with many 
novel decorative features. | 


Most of the other cars in the | 
General Motors line having moving 
exhibits of mechanical parts. Some 
of these are illuminated by flicker- 
ing lights that produce a_ strobo- 
scopic effect which seems to make 
parts that are really in rapid mo- 
tion move very slowly. One of 
these exhibits Buick engine 
partly cut away so that the crank- 
shaft, pistons and other parts can 
be seen in motion. Another simi- | 
larly illuminated exhibit is the valve 


iS a 


mechanism on the Pontiac engine | 
showing the effect of the valve 
dampers Another exhibit in the 


Pontiac display shows the balancing 
of Pontiac crankshafts in the Gen- 
eral Motors balancing machine, and | 
still another the Pontiac 
cross-flow cooling system as com- 
pared with one of conventional type 


} : 
snows 




















The Chevrolet exhibit has a 
white-painted chassis rotating on 
trunions, and Surrounded by a rail | 
inclusure with massive onyx-like | 
supports. A group of negro pages | 
dressed in scarlet jackets with blue | 
breeches adds a colorful note to this 
exhibit. which includes, of course 
several of the styli new cars in 
the Chevrolet line 

Studebaker’s exhibit occupies most | 
of the area along the north wall of 
the main Palace floor and focuses 
attention on the Studebaker special 
racing model, which has hung up a 
number of enviable records. Beside |} 
this is a group of ‘cups won by this 
car and in back of it a motion pic- 
ture screen h will undoubtedly 
pro 1 center of interest all next 
we A f point of the} 
Stuc i i buff-colored 
& ! ! 0 irn table un- 
de ircular car and flanked 
by d o cecorations 
Mo ( R € I his ex 
hib ( ) e-size pic 
tu f § ( ind unit 
from ! buil Ther 
are ) rt 1ioWing th 
Stuc é I d some of the 
operaiion performed in them 
Amo! the Studebaker cars that 
stand « a ligh t gr convertible 
rosa ) with g D 
trim: 

A cel f Plymouth 


400 AUBURN DEALERS 
AT NEW YORK PRE-SHOW 


(Cc itinued from Page 1) 


Intense enthusiasm greeted the 
unveiling of new Salon models by 
W. H. Beal, president of Auburn, | 
who made public a scale of prices | 





W. H. Beal 


N. E, McDarby 


ranging from $745 for the standard | 
eight-cylinder coupe to $1,845 for the 
Salon twelve-cylinder phaeton sedan. 


N, E. McDarby, vice-president of | 
Aubr'rn in charge of sales, outlined | 
the new program for 1932 and the} 
Ppolic ss upon which it has been| 
founded. 

Ge Kublin, Auburn chief en- | 
gine covered the Salon series in|} 
det stressing mechanical and! 
Struc_ural features and distinctive | 
desizns which make them outstand- | 


ing. He also reviewed the standard 
and custom lines, citing improve- 
ments which have been made in en- 
gineering and construction methods. 


illustrating 


cars 


| which contain cutaway 
in the car and large photographs | body 
the 
outdoor settings. 

Packard's exhibit, which occupies 


units 


used | beside some other Cars, 


themselves 


in 


one of the front spaces opposite the 
main entrance, 


conservative, 


feature of 





featuring 
jamples of well designed coach work. 
| Beside this is the Dodge exhibit, a 
which 
mounted chassis above 
mechanically-operated book, each 





~ 600D 









GASOLINE 


) 


is 


Is 





fine 


characteristicly 


ex- 


a trunion- 


which 


is 


a 





its modern 
lines and bright colors at- 
| tract attention. Most of the Willys 
|cars are painted in solid colors, in- 
| cluding the entire roof and also the 
wheels. A chromium-plated stripped 
| chassis is a part of the Willys main 
| floor exhibit, and additional body 
| models are shown on upper floors. 

In the De Soto exhibit is a model 
of the De Soto plant. This is 
flanked by several of the new style 
De Soto models, which are even 


(Continued on Page 26) 


ETHYL ; ae 
GASOLINE 
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| New Opportunities Await 
_ Dealers and Salesmen 


| In 1933 


(Continued from Page 10) 


| forces of the industry are old cam- 
| paigners; they have gone through 
the depressions of 1907, 1921, 1926 
}and through the one which is fold- 
ing its wings now. These men— 
distributors, dealers, salesmen—have 


always given wonderful help and in- 
spiration to the factories—and they 
are giving it now. 

I feel that I am not 
when I say that we of Dodge Broth- 


I firmly believe to be the greatest 
car that has ever rolled off our pro- 
duction lines, a car that meets the 
situation exactly as the buyer de- 
mands it, because it appeals with 
equal force to his desire for quality 
and to his newly sharpened appre- 
ciation of economy—a car that I am 
proud to regard as Dodge's contri- 


| bution to renewed prosperity. 


immodest 


| CLASSIFIED ADVERTISEMENTS 


ers Corporation are keenly alive to | 


}our part by offering the public what 


IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 
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M. E. M. A. Plans Development 
Of Group By Industry Activity 


(Continued from Page 16) 


attention they attract to the prod- 
ucts of our manufacturers. 


Last year saw the M. E. M. A. make 
its first efforts to organize its own 
membership into groups under the 
group-by-industry plan. Several of 
the groups sponsored under this 
plan did such a good job that this 
part of our program has been given 
a strong boost for 1933. During our 
annual convention in December 
three more groups completed plans 
for a definite program to be de- 
veloped during 1933 and others are 
at work investigating the possibilities 





of closer co-operation under M. E. M. jin 


A. sponsorship. Chemical manufac- 


turers have decided to launch an 
educational program; sales man- 
agers of member companies met to 
discuss a number of important prob- 
lems and have voted to meet at reg- 
ular intervals during the year, and 
advertising managers drew up a pro- 
gram which will call for at least four 
group meetings during the next 
twelve months. 

Even now we feel that we have 
just begun to sense the possibilities 
of this group-by-industry set-up and 


are confident that before the year 
is over several additional groups will 
have been organized, with programs 
that have definite objectives. 


CLEVELAND STEEL MILL 
OPERATIONS UP TO 35% 


Cleveland, O., Jan. 7:—A rebound 

industrial operations occurred 
this week in this district as sched- 
ules at steel plants and factories 
were increased. Production of auto- 
mobiles in excess of 100,000 in Janu- 
ary is forecast. Steel mills resumed 
operations at 35 per cent. of capac- 
ity, the highest rate for any section 
in the country. 

Employment by 100 representative 
concerns here improved 1.3 per cent. 
in December, an expansion of ac- 
tivity at iron and steel, vehicle and 
textile plants offsetting reductions 
elsewhere. 


As a spur to business this year 
| Some jobbers are planning trade 
Clinics. 

A. L. Futterman, manager of Su- 
|perior Distributors, Inc., Newark, 
|reports that business in 1932 was 
|20 per cent. off as compared with 
|1931, Current conditions, according 
|to Mr, Futterman, while fair, show 
collections slow, and the concern 
lis holding all delinquents to C. O. 
|D. Superior Distributors is closely 
investigating all references Chains, 
anti-freeze and heaters are the best 
moving items at this time. 

Machine shop operations with this 
concern were good in the second 





HANDS 222. 


These 1933 cars 


1933's TWO BEST 


Lidlesrien 


Get familiar with these talking 
points—demonstrate “BALL OF 
FIRE” performance—and CLOSE 


more sales! 


| ee YEAR high compression 
: swept the shows. This year 
it’s gone even farther. Automotive 
engineers have used it to pack more 
and more performance into every 


ounce of engine weight. 


Many 1933 cars offer high com- 
pression engines as standard equip- 
ment. Others leave the matter in 
Your hands by offering optional 
heads: low. compression heads that 
will run on the regular gasoline and 
give good performance; high com- 


buyers happy. 


fuel. Close the sale 


pression heads that require Ethyl 


Gasoline and give 

SUPER-performance. 
‘But that’s only half 
A Ts 5 

the story. The high com- 


pression head not only 





offer 


This does not pretend to be a 
based upon information available es we goto press. 


High Compression 


as standard or 
optional equipment 


complete list, but és 


AUBURN 
BUICK 
CADILLAC 


CHEVROLET 
CHRYSLER 
DESOTO 


gives more power—but when Ethy!] 
Gasoline is used, it costs less to run. 

Your best demonstrators are 
those with high compression en- 
gines. Be sure YOUR customer 
gets this kind of performance. Be 
sure the cars YOU sell KEEP your 


DODGE 
DUESENBERG 
FORD 
FRANKLIN 
GRAHAM 


HUDSON-ESSEX 


Talk about high compression, 
Tell prospects how it squeezes more 
power out of every gallon of motor 


with them 


KNOWING what gasoline to buy 
and KNOWING why they are 
saving money by doing it. 

The whistle has blown. The car 
you’re going to sell is ready. Let’s 
go! Ethyl Gasoline , Corporation, 
Chrysler Building, New York City. 


HUPMOBILE 

LA SALLE 
LINCOLN 
MARMON 

NASH 
OLDSMOBILE 
PACKARD 
PIERCE-ARROW 


PLYMOUTH 


P. S. If you want more 


dress. 


facts about high com- 
pression, if you want 
a full sales kit of proof, 
write to the above ad- 


Bshy! fuid contains lead, 


REO 


PONTIAC 


ROCKNE 


STUDEBAKER 
STUTZ 


Gt.6.c. 1938 
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New Jersey Jobbers Report 
1932 Off; Spotty at Present 


(Continued from Page 16) 


and third quarters, but have shown 
a decline since October 

“The sooner the jobbers get to- 
gether to discuss the chain store 


competition,” Mr. Futterman says, 
“the sooner they will be getting 
somewhere. The chain stores are 
a demoralizing force, and their 


methods of trying to undersell each 
other, regardless of cost, is well 
known to all. 

“The jobbers by concerted action 
should stop patronizing those man- 


ufacturers who continue to sell 
‘chains’ by direct or indirect 
methods. 


“The manufacturer who wants to 
Stay in business will have to adopt 
a policy of either seling to the chain 
stores or the ‘independents’ and stop 
trying to straddle the fence. 

“Many manufacturer have watched 
their advertised lines used as a 
‘draw-in’ ar to price cuts, 
their brand: en demoralized 
and the goou . nas taken them 
years to build torn down and kicked 
around like a football by a bunch of 
price-cutters. 

“The decrease in the volume of 
business done by jobbers can partly 
be traced to the above condition and 
was primarily created by the manu- 
facturer who has either forsaken the 
‘independent group’ or is trying to 
sell both groups, to his own disad- 
vantage.” a 

A. B. Lonoif. manager of the Clin- 
ton Square Auto Supply Company, 
Newark, reports that while business 
in 1932 was about the same as in 
1931, it was more conservative in the 
past year. At present business with 
this concern is “very good, compared 
with current conditions, and collec- 
tions are reported as satisfactory.” 

Clinton Square Auto Supply Com- 
pany has abolished time payment 
contracts. Its machine shop opera- 
tions have been at @ normal rate 
and the concern is planning trade 
clinics during 1933. Items moving 
best at this time are gaskets, gears, 
valves, linings and spark plugs. 

R. D. Martin, manager of the New 
Jersey Sales Company, Plainfield, 
reports business worse in 1982, come 
pared with the previous year, with 
current conditions not so good. 
While collections are slow, this con- 
cern has made no change in its time 
payment contracts. Chains, anti- 
freeze and heaters are the best mov- 
ing items at present. 

David Peskoe, president of the 
Norwood Tire Company, Long 
Branch, s@ys that 1933 shows bet- 
ter prospects for the jobber than 
did 1932. 

“Manufacturers,” says Mr. Peskoe, 
“are showing a better consideration 
for the jobber and are giving him 
better recognition.” 

Business with the Norwood Tire 
Company in 1932 was 30 per cent. 
below 1931. and current conditions 
and collections are reported as “bad” 
although the concern has made no 
changes in time payment collections. 
Machine shop operations declined. 
Seasonable items are moving best 
just now. 

Leon Miller, sales manager Econ- 
omy Auto Supply Company, Newark, 
reports a 15 per cent. decrease in 
1932 business, compared with the 
previous year. Collections are re- 
ported as slow, while the concern’s 
machine shop is maintaining vole 
ume. Heaters, spark plugs and bate 
teries are moving best at present. 


N. S. P. A. FIELD OFFICER’S 
SERVICES BOOKED AHEAD 


Detroit, Jan. 7.—Verne W. Schlie- 
elder, field secretary of the Nae 
tional Standard Parts Association, 
who spend all of his time with the 
association's wholesaler members, 
has opened his 1933 schedule with 
a three weeks’ trip in Ohio 

During the past year, N. S. P. A. 
headquarters im Detroit reports, re- 
quests from wholesalers for Schlie 
der’s services have steadily in- 
creased in number to a point where 
time is constantly scheduled 
several weeks in advance. 

During his contacts, Schlieder as- 
sists wholesalers with their prob- 


| lems in the light of statistical data 


secured through headquarters’ sure 
veys, and suggests ideas which are 
beimg successfully used by other 
wholesalers with whom he has con- 
tacted. 
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PARTS BUSINESS 
CHEERED BY OUTLOOK 
FOR COMING YEAR 


(Continued from Page 13) 


this decrease, that many wholesalers 
report either greater net profit or 





. smaller losses this year than last, 


due partially to reductions in over- 
head but more generally due to their 
gradual recognition of the import- 
ance of holding on to the full 
margin of profit allowed by manu- 
facturers instead of sacrificing a 
portion of this margin in special 
price inducements. 

Of interest, too, is the strong bid 
for a larger share of the service 
parts and accessory business made 
during the past year by the car fac- 
tories through their dealers, distrib- 
utors and branches and also by a 
few of the tire and oil companies 
through their own service stations. 

Most encouraging to al) indepen- 


dent manufacturers and wholesalers | 
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AUBURN—38-cyl 
Standard Models—1933 
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CURRENT 


of service parts, tools, equipment, ac- 
cessories and materials was the re- 
markable success of the annual ex- 
hibition of these products held in 
Detroit, December 5-10. 
Attendance, which it was said 
would be difficult to dcvelop sat- 
isfactorily this year, set a new high 
record of approximately 9,500 in- 
dividuals engaged in the trade. 
Wholesalers, whose presence at the’ 


show determines its success or fail- 
ure, were on hand from all sections 
of the United States, Canada and 
from a number of overseas countries. 

Two hundred and forty-three in- 
dividual manufacturers displayed 
their wares, which were contracted 
for by wholesalers to an extent that 
was particularly gratifying to the 
exhibitors. 

The buying attitude of these 
wholesalers, whose purchases are in 
anticipation of the coming year’s 
requirements as indicated by condi- 
tions in their respective commun- 
ities, can well be taken as an indi- 
cation that this section of the in- 
dustry can look forward to a satis- 
factory volume of business in 1933. 


CHRYSLER—6-cyl. 117 W. B. 
1933 Models 


POE. vadvecda .745' 5 Cabriolet . 895 2 Business Coupe.795|5 Sedan .......... 845 
5 Brougham .,.... 795|5 Phaeton 945 4 Brougham .....795/4 Con. Coupe ....885 
WUMGME cccsecor 845 7 Sed. (136 W. B.).945 4 Coupe (R.S.)...835|5 Con. Sedan ...1,055 
AUBURN—8-cyl. 127 W. B. CHRYSLER—8-cyl. 120 W. B. 
Custom Dual Ratio Royal Eight Models 
2 Coupe .895'5 Phaeton .....1095 2 Business Coupe.945\4 Con. Coupe ...1,.035 
Brougham . .945 Speedster .. 1099 2-4 Coupe (R.S.).985.5 Con. Sedan 1,195 
5 Sedan o+eee- 9095/7 Sed. (136 W. B.)1095 5Sedan .........995 
5 Cabriolet . 1045 5 diate ti 
AUBURN—8-cyl. <27 W. B. on aoe = = B. 
De Luxe Dual Ratio Models 2-4 ¢ a4 sane . poem 1.495 
ae 895'5 Phaeton ... 1095 4°73, Coupe | Ji sosiGon. Loupe , 
5 Brougham .945 Speedster .......1095 ; gesee ‘ae Con. Sedan 1,595 
§ Sedan ...... ‘995 7 Sed. (136 W. B.) 1095 ° 7 
5 Cabriolet .1045 CHRYSLER—8-cyl. 126 W. B. 
AUBURN—8-cyl. 127 W. B. Custom Imperial 
Salen Models § Cl. Cpl. Sedan.2,895/Con. Cp. Rowd...3.295 
5 Brougham -1,195|5 Phaeton ..... 1.345 7 Seda mE ° .2,995'5 Phaeton ......3 395 
5 Sedan ....... 1,245| Speedster 2,345 7 Sed. "banieen .3,295'5 Con. Sedan... 3 595 
5 Cabriolet ....1,295 ‘ " 7 
AUBURN—12-cyl. 127 W. B. ee ee. eS 
Satan Rows 2 Roadster .355|2-dr. Sedan ......380 
5 Brougham ...1,695/5 Phacton 1.845 Coupe 380 4-dr. Sedan .....395 
a c.esées 1,745' Speedster 1,845 CONTINENTAL—6 l 107 W. B 
5 Cabriolet -1,795 a Moxels a 
AUBURN—I2-cyi. 133 W. B. Roadster ........ 450/2-dr. Sedan ......510 
Standard Models Coupe . ..490\4-dr. Sedan ......535 
2Coupe ........ yr: 5 Sedan .... ., 1245 CONTINENTAL—6-cyl. 114 W. B. 
5 Brougham ....119 Ace Models 
AUBURN—1 2-eyl 133 W. B. Coupe (R.S.) ....725'De Luxe Sedan.. .815 
Custom Dual Ratio Models Stand. Sedan ...745 
fo PPrrre 1295!5 Cabriolet 1445 cali, 71 
5 Brougham ....1345!5 Phaeton ... 1495 CORD—C-o7l. 10716 W. 
WE 606-050 1395; Speedster eee ME. nde bccas 2,395|Cabriolet ...... 2,495 
AUBURN—12-cyl. 133 W. B. Brougham . .2,395|Phaeton Sedan. .2,595 
Custom De Luxe Dual Ratio Models DE 3OTO—6 cyl. 114% W. B. 
2 Coupe .. 1295 5 Cabriolet 1445 Standard Models (1933) 
5 Brougham -1345\5 Phaeton . 1495 2 Business Coupe 695'2-4 Coupe (R. S.).735 
5 Sedan .1395|Speedster 1495 5 Brougham ..... 695.5 4-dr. Sedan 765 
tos Se. & DE SOTO—6 cyl. 114% W. B. 
i ‘oe sed ‘a Custom Models 
usiness Coupe...275 Roadster ......... 25\2- 
Spl. Busiuess IS eso y'6sa-e>a3.R ee 5 ot. Brougham. oo 3 ‘an Coupe 845 
OGD sv cccccces 295 Sub. Coupe . 375 Pe ete ~ '§ Con. Sedan. .....975 
BUICK—33-50 Series. 119 W. B. 
DODGE SIX—6 cyl. 111's W. B. 


1933 Models 







errr 995'5 Coupe + +1,065 9 Business Cou 2.40 
’ ; 2 § pe 2-4 Coupe (R. 8.) 
Special Coupe. .1,030'Con. Coupe ..... 1,115 (5 wire or wood (6 wire wheels. 
MD occecctaale 45 wheels, R. M.).596| 2 F. W.)........640 
BUICK—33-60 Series. 1°27 W. B. 2-4 vanes dem. 5 colon Brougham 660 
Special Coupe ,1,27)\Con. Coupe .1,36! wood wheels, R. 5 Se as (5 ware 
Sedan ........ i.3is\Oen. hasten .:1008 s.c@ee ‘i'gy') Sn Oa 
BUONO vc cicces 1,310 pe dy = 
’ (5 wire or wood '5 Sedan (6 wire 
BUICK—33-80 Series. 130 W. B. wheels, R. M.).640; or wood wheels, 
Sport Coupe ...1,495.Con. Coupe 1,575 | 2 PF. W.) ..... -670 
BOOOVE  .occuse 1,540: Con, Phaeton ..1,845 DODGE—8-cyl. 122 W. B. 
Re 1,570 2-4 Coupe (R.S.)1,115 5 Con. Coupe ..1.185 
BUICK—33-90 Series. 138 W. B. 5 4-dr. Sedan ..1,1455 Con. Sedan 1,395 
5 Coupe ....... 1,785\7 Sedan ........1,955 > COUPE --.-... 1,146 
5Sedan ....... 1,805/7 Limousine .....2,055 ESSEX—6-cyl. 106 W. B. 
5 Cl. Cpl. Sedan.1,820 1933 Terraplane Standard Models 
CADILLAC V-8—8-cyl. 134 W. B. 2 Roadster ...... 425.4 Coupe (R.S.)...545 
Series 355-C. Body by Fisher @ CODD ccccencss 4955 Sedan ... 565 
; 1933 Models .. 5 Coach .....+.. 515 
2 Coupe ..+.2,695'2 Conv. Coupe .2,845 ESSEX—6-cyl. 106 W. B. 
2 Roadster ....2.795 Terraplane Special Models 
P 5 2 5 4 Roadster 5255 Sedan : .. 605 
Cormeee 50 140 W. B. 5 Coach ..-555'4 Conv. Coupe -605 
seis aa y Fisher 4 Coupe (R.S.)...580 
5 Sedan 895 7 Sedan oo 3,045 'SSEX—R-cy p y 
5 Phaeton 2,895 5 Imperial .....3,195 sgeex oor, a. Be 
5 Coupe ... 2,895 5 A.W. Phaeton .3,395 P a s seme 
5 Town Sedan .2,995 2 Coupe . 6455 Sedan 725 
5 Coach 650'4 Conv. Coupe 725 
ete Pig my “ Ww. B. 4 Coupe (R.S.'...685 
y by eetwoo > 
; eee Staats er FRANKLIN—6-cyl. 118 W. B. 
: Sodan treeee 22088 aad . 2.208 Olympic 1933 Models—Series 1% 
7 Limousine ...3,645,7 Lim. Brough. .4,145 > Sedan ....,..1,3854 Cony, Coupe. .1,500 
2 Coupe . 1,385 
CADILLAC V-12—12-cyl. 134 W. B. J J—=G- ey “B4 
Series 370-C. Body by Fisher FRANELIN—C-ovk 198 W. B. 
yc ceeene 3.3952 Conv. Coupe. .3,545 5 Sedan 2.345' Victoria . 5 
¢ ay 2 ‘ . 34s t a Brough.2,445 
2 Roadster .....3,495 Coupe z ..-2,345/7-Sedan ........ 2.545 
CADILLAC V-12. 1°-cyl. 140 W. B. sonv, Coupe ...2,390 Limousine . 2,695 
Ges er ee Club Sedan‘) 2/395 
5 Sedan ....... 3,595\7 Sedan . ..3,745 FRANKLIN—12 cyl. 144 W. B, 
5 Phaeton ..... 3,595 7 Imperial ......3,895 Series 1% 
5 Coupe ...3,595)5 A.W, Phaeton.4,095 5 Seday ..... -2,885|7 Sedan ...... 2.985 
5 Town Sedan .3,695 5 Club Brough..2,885.7 Limousine 3,185 
CADILLAC V-12. 12-cyl. 140 W. B. FORD—V-8, 106 W. B. 
Body by Fleetwood Roadster joann po De Luxe Coupe.. .575 
OS Miedae 2 o 3,995|5 Town Cab.....4,695 Coupe .-. -490|FPordor Sedan ....590 
7 Sedan :.4,148|7 Town Cab. ...4.845 Fnecton .........498/Victoria ......... ose 
7 Limousine ...4/345|7 Lim. Brough, .4,845 r Sedan ....508iCabriolet ......... 610 
De L. Roadster. ..500'De Luxe Fordor 
CADILLAC V-16—16-cyl. 149 W. B. Sport Coupe ..... 535} Sedan ......... 645 
Series 452-C. Body by Fleetwood _ + Tpecten. ..-545|Con. Sedan ...... 650 
5 Sedan ....... 6,250! Town Cabriolet e L. Tudor Bed. 590! 
7. eee + RE an Lopeee , Seas). 850 FORD—4-cyl. 106 W. B. 
imousine ...6,600/ Town Cabriolet..6.850 poadster -esee-410)De Luxe Coupe. ..525 
17 Lim.Brough, . .6,850 i 440|Pordor Sedan..... 540 
CHEV 'T—6-cyl. ce maetOn ...eeeee 445)Victoria ......... 550 
BOLE — a ws Tudor Seda.n....450\Cabriolet "|... ..2! 560 
1933 Models De L. Roadster. .450|/De Luxe Fordor 
Sport Roadster...485|Sport Coupe .....535 Sport Coupe..... 485| Sedan ......... 595 
OO. esekaahans SD a eaas ad inns 565 De L, Phaeton...495/Con, Sedan ...... 600 
EE? Sana cas nals §15'Cabriolet ........ 565 De Luxe Tudor 








LOUISVILLE JOBBERS 
AIDED IN PARTS SALES 
BY LAW ENFORCEMENT 


Louisville, Ky., Jan. 7.—The jov- 
ber and parts field here was one 
that went along in fairly good shape 


jJover the past season, due in part to 


the fact that a lot of folks couldn’t 
afford a new car and therefore had 
more work done on the old one; Rec- 
ords of some of the grinding houses 


show that more cylinder blocks were 
reground the past year than nor- 
mally, while there were more pistons 
and pins fitted and other repair 
work done, as well as parts supplied. 

Another thing that helped parts 
and supplies was the new state 
truck and bus law, which among 
other things provides rear view mir- 
rors, stop lights and other items. 
Enforcement of the Kentucky law 
to include Indiana trucks using 
Kentucky highways resulted in re- 
taliation, whereby Indiana started 
making Kentucky truck owners com- 


GRAHAM—6-cyl. 185 O. A. 
1933 Standard Models 


2 Coupe . 7445/5 Sedan ..... Te 
4 Coupe (R.S.'...795 4 Conv. Coupe ...835 
GRAHAM—48-cyl. 191 O. A, 
Standard Models 
.- 2 Coupe .........8455 Sedan . ceaase 
4 Coupe (R.S.) ..895)4 Con. Coupe ....935 
GRAHAM—8-cyl. 195 O. A, 
Custom Models 
2 Coupe ...-1,0455 Sedan ..... 1,095 

4 Coupe (R.S.'.1,095 
HUDSON—6-cyl. 113 W. B. 
1933 Super-Six Models 
Business Coupe..765\5 Phaeton . 835 
rere 795'Sedan ..... ins cose 
Coupe (R.8.)..... 815/Conv. Coupe ..... 915 


HUDSON—4%-cyl. 119 W. B, 


ply with the Indiana laws. The 
consequence has been sales of tons 
of safety chains, for chaining trail- 
ers to tractors. Thousards of motor 
speed regulatory governors have 
also been sold, 

Another law that is being en- 
forced is that providing for lights 
marking extremes of cargo boxes of 
trucks. Quite a number of owners 
got into trouble over failing in this 
matter. Enforcement has meant 
business for the supply houses. 


DODGE OPENS ADDITIONAL 
SALESROOMS IN THE BRONX 
New York, Jan. 7.—The opening 

of additional retail solesrooms and 

service facilities at 545 East Ford- 
ham Road has just been announced 
by William L, Colt, president and 
general manager of Dodge Motors, 
New York, Inc. Retail sales activi- 
ties will be continued also in the 
present location at 2442 Grand Con- 
course until February 1, at which 
time these operations will be trans- 
ferred to an extension salesroom at 

2378 Grand Concourse, this in addi- 

tion to the new facilities at 545 East 

Fordham Road. 


NASH—8-cyl. 133-142 W. B. 
Ambassador Twin Ignition Models 


2-4 Coupe (R.S.)1,545)5 4-dr.-4-Window 
5 4-dr.-6-Window | Brougham ..7.1,820 
Sedan ,......1,575 5 4-dr. Conv. 
2-4 Conv, Road .1,645) Sedan ........ 1,875 
§ Victorig ..... 1,785.7 4-dr. Sedan 1,955 
5 4-dr.-6-Window {7 4-dr. Limou.. .2,055 
Bedan seeccse- 1,855 
OLDS MOBILE—6-cyl. 115 W. B. 
1933. Models 
Business Coupe .745|5 Sedan ..... .825 
5 Coupe ..745 Conv. Coupe .. 825 
Touring Coupe...775'Touring Sedan 855 
Sport Coupe.....780 
OLDSMOBILE—%-cyl. 119 W. B. 
Business Coupe .845'5 Sedan ..... 925 
5 Coupe ....... 845|Conv. Coupe ....925 
Touring Comp. . 875 Touring Sedan ...955 
Sport Coupe ....880 


KA —S-cyl. 1271 W. B. 
Standard Eight ee eee 
CONGR 6 cictawee 1,075|Sedan ..........1,145 5 gedan ...... re Coupe Sedan ...2,190 
* Coupe 1,095|Conv. Coupe ....1,245 2 Coupe :.2:160|Coupe Roadster.2,250 
HUDSON—8-cyl. 132 W. B. PACKARD—8-cyl. 136 W. B. 
Major Eight Models 2 Coupe os BOOS COUDO cccccces 2,440 
5 4-dr. Touring Club Sedan 1.495 5 Phaeton ..2,370'7 Sedan -. 2,455 
Sedan .1,395 7 Sedan 1,495 5 Sedan ......2,385|/7 Limousine ....2,550 
Brougham . 1,495 Club Sedan ....2,390|Con. Victoria 2.780 
5 Touring ..2,390|Con. Sedan ....2,890 
J : a ° " 
BUTMOGES—t-o7f. Mi W. B. PACKARD—8-cyl. 135 W. B. 
1933 Models Super Eight Model 
5 Sedan .........995|/Victoria . a I i) as le ee tee: te 2.750 
2-4 Coupe (R.S.).995|Cabriolet ‘tao cna a ie a 
PACKARD—3- . 
HUPMOBILE—8-cyl, 122 W. B. Super Eight Models 
SR, ac scpawen 1,198|Victoria ........ 1,260 9 Coupe .......2 780|7 Sedan ........ 3,090 
5 Sedan 1/195| Cabriolet :::::.1,295 Coupe Road ...2'8705 Spt. Phaeton .3.150 
IPM li 9 5 Phaeton .....2,890|/7 Limousine . .3,280 
TERRES, 15 UW. D Club Sedan ....2'975|Conv. Victoria .3.440 
5 Sedan ....... 1,445| Victoria -1,510 5 Coupe ..2,980 Conv. Sedan 3,590 
OD kaanenvian 1,445'Cabriolet .. 1545 5 Tourer ..... 2 980 
LA SALLE V-8—8-cyl. 130 W. B. PACKARD—12-cyl. 142 W. B. 
Series 345-C. Body by Fisher 2 Coupe 3,720| 5 Coupe .. .3,890 
1933 Models 5 Phaeton .....3,790/Spt. Phaeton... .4,090 
5 Sedan ..2,245/2 Conv. Coupe. .2,395 Coupe Roadster.3,850!Conv. Victoria. .4,490 
2 Coupe .2,2455 Town Coupe..2,395 5 Sedan ...3,860'Conv, Sedan ...4,650 
lub . .3,880 
LA SALLE V-8—8-cyl. 136 W. B. Cae Gotan 


Body by Fisher 


5 Town Sedan. .2,495.7 Imperial 2,645 


F Gedan  ...cee. 2,495 
LINCOLN V-12—12-cyl. 136 W. B. 
1933 Models 
Open Road ..2,700,|5 Coupe ; 3,200 
Open Road (R.S.2,745' Phaeton (With 
Phaeton .......3,000! ton. cow! and 
2 Coupe ....... 3,100! windshield) . 3,200 
Town Sedan ...3,100|7 Touring 3,200 
2 Coupe (R.S8.).3,145'7 Sedan ; 3,300 
Con Road (R.S.)3,200'7 Limousine 3,350 
5 Sedan .......3,200 
LINCOLN—I?2-cyl. 145 W. B. 
Phaeton ..---4,200'Berline (2 win- 
7 Touring ..... 4,300, dows) (Jud- 
5 Coupe ....... 4,300 rr . 5,500 
Phaeton( Tonneau Berlin (3 win- 
cowl and wind- dows) (Jud- 
CO  earreer 4,400' kins) ..... 5,500 
Town Sedan Con. Coupe 
(2 windows). .4,400 ‘Brunn’ .....5,700 
Town Sedan Limousine 
(3 windows). .4,490 (Willoughby) .5,700 
5 Sedan ..4,500 Sed. Limousine 
Con. Road iR.S.) (Judkins) ....5,800 
(Le Baron) .4,500 Con. Sedan 
i. ae 4,600 (Deitrich) .. 6,100 
7 Limousine |Non.-Col. Cabrio- 
(With drop let (Brunn) ..6,900 
partition) . 4,800 Semi-Col. Cabrio- 
2 Coupe let (Brunn) ..6,900 
(Dietrich) .. 4,900 Brougham 
Coupe (Judkins)5,000 ‘Brunn): . 6,900 
Pan. Brougham 
| «Willoughby: .7,000 
NASH—6-cyl. 116 W. B. 
1933 Bix Six Models 
5 4-dr.-4-Window {2-4 Coupe (R.S.).745 
BOGOR oie es . 69515 4-dr.-6-Window 
3 COURO occse opt WGRO dxcisave ss THB 
NASH—8-cyl. 116 W. B. 
Standard Eight Models 
2 Coupe ... .. 83015 4-dr.-6-Window 
5 4-dr.-4-Window gg Sere 84 
Sedan -830 2-4 Coupe (R.S.)..845 
|2-4 Conv. Road.. .900 
NASH—8-cyl. 121 W. B. 
Special Eight Models 
2 Coupe . .. .965/2-4 Coupe (R.S.).1,u15 
5 4-dri-4-Window 2-4 Con. Road..1,055 
Town Sedan ...975 5 2-dr. Cony. 
5 4-dr.-6-Window NR x05 - 1,095 
Sedan ... ...1,015 
NASH—38-cyl. 128 W. B. 
Advanced Twin Ignition Eight Models 
3 Coupe ......- 1,255|2-4 Conv. Road..1,395 
2-4 Coupe (R.S.)1,275'5 Victoria ..... 1,395 
5 4-dr.-6-Window |5 4-dr. Con 
Games. ciccace 200). GaGa .ccscase 1,575 








PACKARD—12-cyl. 147 W. B. 

FT GeGem .ccsee 4,085 7 Limousine .. 4,285 
PIERCE-ARROW—8-cyl. 136 W. B. 
Standard Models—1933 
2 Club Brougham 15 Sedan . 2575 
(Trunk on rear) .2385;5 Club Sedan 2695 
PIERCE-ARROW—8-cyl. 139 W. B. 
Standard Models 
7 Sedan .2859 7En. Dr. lim... .2975 


PIERCE-ARROW—8-cyl. 136 W. B. 


Salon Models 
Club Brougham 5 Sedan .........2740 
(Trunk on rear) .2550 5 Club Sedan.. 2860 
PIERCE-ARROW—8-cyl. 139 W. B. 
Salon Models 
7 Sedan ..3015}7 En. Dr. Lim... .3140 
PIERCE-ARROW—12-cyl. 136 W. B. 
1236 Standard Models 
5 Club Brougham '§ Gedan .........2975 
(Trunk on rear) .2785|5 Club Sedan. 3095 
PIERCE-ARROW—12-cyl. 139 W. B. 
1236 Standard Models 
7 Sedan . 3250 7 En. Dr. Lim .3375 


PIERCE-ARROW—-12-cyl. 137 W. B. 
1242 Custom Models 

5 Club Brougham 5 Tourer 
(Trunk on rear) .3659'5 Spt. Phaeton 
5 Sedan .........3784: (Ton. Windscr'n) 4150 
4-4. Coupe (R. S.'3785\5 Club Berline 
Con. Coupe Rdr. \(Trunk on rear) .4150 
Ge Gevascane was 3900 5 Con. Sedan 
5 Club Sedan (Trunk on rear) .425 
(Trunk on rear) _ 3950 


PIERCE-ARROW—12-cyl. 142 W. B. 
1242 Custom Models 
7Sedan .. oo SOOT TOKO «= ccoces 4250 
TEn. Dr. Lim.. .4250 


PIERCE-ARROW—12-cyl. 142 W. B. 


1247 Custom Models 


CG. occccas 4295'5 Club Berline 
5 Club Sedan |(Trunk on rear) .4600 


5 (Trunk on rear) .4400 


PIERCE-ARROW—12-cyl. 147 W. B. 
1247 Custom Models 

FMeGam ccceccace 4535 Town Bro’m (Small 
7 En, Dr. Lim...4800 Quarter Windows, 
Con. Victoria |Brunn) ‘ -670 
(Le Baron)..... 5200 Town Bro’m (Large 
Coupe (Metal Back, !Quarter Windows, 
Le Baron)...... 5300, Brunn) 
Coupe (Leather ‘Town Car (Sta- 
Back, Le Baron) .5600| tionary rear quar- 
Club Sedan (Le |ter, Brunn)... 6700 


WONG) conceeeve 5700|Town Cab'’let (Col- 
Con. Sedan (Le \lapsible rear quar- 
ENS EE 5790\ ter, Brunn)...... 7200 


Con. Sed. with par- |En. Dr. Bro’m (Li- 
tition (Le Baron)6100, mousine Front, 

En. Dr. Limousine ‘Brunn) .........7200 
(Le Baron)..... 6209: 





VICTORY FOR FIRESTONE 
IN U. S. RUBBER ACTIONS 


Akron, O., Jan. 7.—Judge C. D. 
Friebolin, « special master for the 
United States District Court at 
Cleveland, has reported in favor of 
the Firestone Tire & Rubber Co.— 
except as to two claims of one pat- 
ent—in the patent suit brought by 
the United States Rubber Co. on 


eight patents with claims of in- 
fringement of eighty-four claims. 

The suit involved patents purport- 
ing to restrict the use of modern 
processes of tire building. These 
patents were held by the United 
States Rubber Co., and royalties 
have been paid for years to the lat- 
ter company by all tire manufactur- 
ers except Firestone. Attorneys may 
file exceptions with the District 
Court after the submission of the 
decision to the court. 


CLASSIFIED ADVERTISEMENTS 
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NEWS BRING RESULTS 





PRICES OF PASSENGER CAR MODELS 


PLYMOUTH—6-cyl. 107 W. B. 
1933 Models 








2 Stan. Coupe....495\/5 Sedan....... . 545 
2-4 Spt. — 2-4 Con. Coupe 565 
CHF aece .525 
PONTIAC—8-cyl. 115 W. B. 
1933 Models y 
2 Roadster 585'2-dr. Trav. Coupe.675 
§ 2-dr. Sedan ...635 2-4 Con. Coupe... .695 
2Stan. Coupe ...635 4dr. Sedan ...... 695 
4 Coupe (R.S.)...670 
REO—MODEL S—1I117 W. B. 
Flying Cloud 
5 Stan. Sedan 995'Stan. Convertible 
COURS cecsccess 995; Coupe ........ 1. 
REO—8-25. 8-cyl. 125 W. B. 
Coupe .........1,565 Sedan 1.565 
Victoria ....... 1,565) 

REO ROYALE—8-cyl. 131 W. B. 
Sedan Victoria.1,785;|Coupe.........1,785 
REO ROYALE—38-cyl. 135 W. B. 
Custom Models 
SO: sadsicens 2,445'Con. Coupe . 2,445 

| ee 445 
ROCKNE—6-cyl. 110 W. B. 

1933 Standard Models 
5 Coach -585|4 Coupe ......... 620 
2 Coupe ...+.-585/4 Conv. Road. ..675 
S BOGRR cccccascs 615.5 Conv. Sedan....695 

ROCKNE—6-cyl. 119 W. B. 
De Luxe Models 
5 Coach -630|4 Coupe (vee 
2 Coupe .. ...630\4 Conv. Road.....720 
5 Sedan ..660'5 Conv. Sedan ...740 
STUDEBAKER—46-cyl. 117 W. B, 

1933 Standard Models 
2 Pass. Coupe ...8655 St. Regis 
4-Pass. Coupe ...915| Brougham .. 940 
5 Sedan .........940/5 Cony. Sedan ..1,040 
4 Conv. Road... .940 

STUDEBAKER—46-cyl. 11>) W.B. 
Regal Models 

2 Pass. Coupe ...970.5 St. Regis 
4 Pass. Coupe 1,020 Brougham 1,045 
5 Sedan ; 1,045'5 Conv. Sedan .1,145 
4 Conv. Road. ..1,045 


STUDEBAKER—%-cyl. 117 W. 
Commander Standard Models 


2 Pass. Coupe .1,02515 St. Regis 

4-Pass. Coupe .1,075 Brougham _.....1,100 
§ Sedan .......1,1005 Conv. Sedan .1,220 
5 Conv. Road. .1,120, 


STUDEBAKER—8-cyl. 117 W. B. 
Commander Regal Models 


2 Pass. Coupe .1,1305 St. Regis 

4 Pass Coupe ..1,180 Brougham 1,205 
5 Sedan 1,205'5 Cony. Sedan ..1,325 
4 Conv. Road.. .1,225 


STUDEBAKER—4%8-cyl. 125 W. B. 
President Standard Models 
4 Pass. Coupe 1,355'5 St. Regis 
B BOGOR .ccecee 1.415) Brougham .,.1,415 
4 Conv. Road...1,415'5 Conv. Sedan. .1,575 
STUDEBAKER—8-cyl. 125 W. B 
President State Models 


4 Pass. Coupe. .1,4605 St. Regis 

5 Sedan . ..1,520' Brougham ....1,520 

4 Conv. Road...1,5205 Conv. Sedan .1,680 
STUDEBAKER—4%-cyl. 135 W. B. 


President Speedway Models 






4 Pass. Coupe..1,655.4 Conv. Road...1,715 
5 Sedan -1,715'7 Sedan ... . - 1,865 
5 St. Regis 5 Conv. Sedan..1,885 
Brougham .1,715 Limousine 1,965 
STUDEBAKER—%-cyl. 135 W. B. 
President Speedway State Models 
4 Coupe ..1,760 4 Conv. Road. .1,820 
5 Sedan 1,820|7 Sedan ........ 1,970 
5 St. Regis |5 Conv. Sedan. .1,990 
Brougham 1,820 Limousine 2,070 
STUTZ—& cyl. 13442 W. B. 
DV-32 Challenger Series 
5 Coupe ........3,095|2 Speedster .....3,480 
5 Sedan ....3,380|/Cab. Coupe..... 3,580 
errr 3,380| Torpedo 
.3,480' Speedster 3,580 
TZ—8 cyl. 145 W. B. 
SV-16 Challenger Series 
5 Sedan .+++..-3,095'Cab. Coupe ....3.345 
7 Sedan ..-3,145.5 Con, Sedan...3,395 
7 Limousine . 3,345) 
STUTZ—% cyl. 145 W. B. 
DV-32 Challenger 
5Sedan ..... .3,795|Cab. Coupe 4,045 
TOM cccccas 3.8455 Co. Sedan... .4,095 
7 Limousine - 4,045) 
WILLYS-OVERLAND—4-cyl. 156 0. A. 
1933 Models 
2 Coupe -.395|4 Sedan ......... 445 
G GOO cicccccse 425'Custom Sedan 475 


4 Custom Coupe. . 445) 
WILLYS-OVERLAND—6-cyl. 174 O. A, 


Prices not available—range $595 to $695. 
Knight engine available at $100 extra. 


*Over-all length of chasis instead of 
wheel base. 





(Recent price changes in bold face) 
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Again Look at All Three 
and may the Best car Win! 


| 


11'S A SIX AT $90 Lass 
THAN LAST YEAR 


» WALTER P. CHRYSLER makes a Frank 
Statement to Buyers of Low-priced Cars 


OW thet ocber manvlacturersare Thea... the Plymouch os # big, 
telling you shout new models, I full-siaed cad, You'll Tike shat... 
want to say agai: “Look aAliThree becouse you weet to ride im comfort! 
low priced cars...and may the best Vou also want Safety on today's 
cat win!” crowded highways. That's why we 
> © ® wse salety-neel bodies, hydravlic 

The cew Plymouth is a Six—with fous-wheel brakes, sigid-M frames 


} red pric 
ome - 
) ongt, by drewlee Brakes, fr 
ioe. tobery 
‘ a 
fey shee ah “a 
hems seve ~~ 
} Chadd, 88... Duplae 5 
e wodows — Coupe 
1@, Sedee $16 50. 
Floating Power engine mountings. *0¢4 safety glass windshields! 
. Ive seid before that so car with Aod you want ecosomy! So our 
out Floating Power is really wpso- engrmecrs worked wooders to make for, safery, smoot lus thrift! 
date. L hope you will leta Plymouth B45 20d oil and tires go further! That's why we w e critical bi 
desler prove to you thet it actually This year, shove all years, you want jug! That's why I se 
eliminates every trace of vibratioe. a /of for your money myle, com. Theee...ned may the bes car win!” 
1X 1% SOLO BY 7,232 DESOTO, DODGE AND 
- PLYMOUTH CHAYELER SEALERS EVERYWHERE 
3 


The compact, colorful, floating power Plymouth fits Today 





just as the drab, overgrown, springless Conastoga wagon 
| suited Yesterday. 


The compact, concise, colorful Liberty is equally a 
product of the times. Now Liberty is logically a major part 
of the Plymouth plan to reach the modern public for 
which both were designed. 


Walter Chrysler asks that public to: “Look At All 
Three’’. 


Liberty, via Gallup and White, has already asked that 
public the same question. 


Itis only natural that the winning answer Liberty found* 
should interest Mr. Chrysler. 


Liberty Lets You Change Your 
Copy In Canada 


North of the border—different models, different prices, 
different appeals. 


In this competitive year, 
Liberty has moved up 


*A verage editorial feature in Liberty better 
from 13th to 8th place read than in either of other two leading 
in advertising revenue weeklies. 


among all magazines. Average advertisement in Liberty noted 
by about a quarter. million more persons 


than in either of other weeklies. 





American overflow advertising may be worse than wasted. 


Now Liberty's replating service enables you to ran en- 
tirely different copy in Libecty’s Canadiana circulation, at 
neclistible extra charge. 





‘This not only eliminates Canadian waste, avoids Cana- 
1 confusion, but makes possible the constructive use 0° 


+! Canadian weekly circulation—for little more than 
» your new plate. 
1 few months old, this rep!ating service has 
) taken by seventeen leading American adver- 
ny four automotive advertisers. 


“ds sOAMERICA’S BEST READ WEEKLY 
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Improved Ventilation 
Feature of 1933 Bodies 


By H. J. €. HENDERSON 


Manager of Sales and Advertising 
Fisher Body Corporation 


While the builders of automobile 
aretty 


bodies always get a good 
“break” at the 
show, due to the 
fact that the 
bodies of the cars © 
on display are the 
first and the 
most conspicuous 
things show Visi- 
tors see, this year’s 
exhibit of new 
models at Grand 
Central Palace 


ye™ 





seems likely to - 
rouse comment i ae Gs 
especially gratify- Henderson 
ing to body de- 
signers. 

This year, to a greater degree 


than at any show in the past, the 
automobile show is a body builders’ 
show, and this is said without any 
disparagement of the engineering 
of these new cars. Body improve- 
ments are more radical than in any 
single year in a long, long time; and 
they also represent a greater pro- 
portion than usual of the total im- | 
provement to be noted among the 
new cars. 

These facts will be obvious from a 
first glance at the show. And an 
inspection of the new models will 
bring home the additional point that 


in comparison with the ultimate 
that is possible in this direction. At 
the same time, it is somewhat more 
advanced than last year’s stream- 
lining, with greater slope in wind- 
shield and radiator, and more grace- 
ful fender and body contours, in- 
cluding an interesting development 
of harmonious design at the rear. 
Since these changes involve funda- 
mentals bearing on air resistance, 
their result is not confined to im- 
proving the appearance of the car, 
but extends over into the field of 
performance as well, and makes 
definite contributions to economy 
and to speed. 

The most important of all the 
body developments evident this year 
—Fisher no-draft ventilation—is too 
well known by this time to require 
much discussion here. It is a con- 
spicuous feature of all the new Gen- 
eral Motors cars, and a feature of 
real beauty as well as utilitarian ap- 
peal. But there is a further inter- 
esting fact in connection with this 
ventilation system—it is probably 
the first successful attempt to put 
to a useful purpose the suction force 
created in the wake of a moving 
car. This force has heretofore been 
regarded by automotive engineers as 
an unmitigated nuisance. In con- 
junction with the resistance of the 
air ahead of the car, it acted to cut 
down speed, and so was a minor but 
not entirely negligible factor in im- 





not only appearance but Safety, 
comfort and performance have all 
been stepped up remarkably by the 
new body designs. 

So far as safety and comfort go, 
the cars we are presenting for 1933 
represent the logical continuation of 
a series of refinements extending 
back to the earliest motor cars. 
Fisher no draft (I. C. V.) individu- 
ally controlled ventilation, with the 
tremendous contributions which it 
makes not only to safety, comfort 
and convenience but also to the 
beauty of the cars, is only the most 
recent fruit of that same unending 
effort which resulted in Fisher’s in- 
troduction of the closed body itself 
away back in 1910. Each year has 
seen many improvements in the ap- 
pearance and increases in the safety 
and comfort of our motor car bodies. 
But in no year preceding the intro- 
duction of the Fisher ventilation 
system has the advance been nearly 
so marked, and in no previous year 
has body design had so much to do 
with definite gains on the perform- 
ance side. 

Streamlining, of course, is the an- 
swer. But the task was less simple 
than it sounds. Today's car, for in- 
Stance, would not have found a 
friendly welcome at all five or ten 
years ago. Engineering improve- 
ments may be as radical as they 
please, because, after all, perform- 
ance is a hard and fast quality 
which a car either has or has not, 
and no argument is possible. But 
the factors entering into perform- 
ance, so far as body design is con- 
cerned, have to be introduced gradu- 
ally if they are to find favor. “Gro- 
tesque”’ and “prematurely intro- 
duced” may mean pretty much the 
same thing. 

The streamline design found in 
eur bodies for 1933 is conservative 











paired performance, 

Fisher no draft ventilation does 
not counteract the effect of this 
semi-vacuum in the rear of a mov- 
ing car. But it does turn this force 
into useful channels, employing it to 
eliminate another annoyance—the 
lack of real ventilation—which has 
always been far more serious than 
the suction force itself, 

By reversing the process on which 
motorists have had to depend for 
fresh air in closed cars, so that in- 
stead of rushing in and creating 
drafts as it tried to get out, fresh 
air is drawn into the car to replace 
spent air already removed, Fisher 
research engineers did away with 
much of the difference between 
comfort as found in motoring and 
comfort as found at home. They 
made it possible for every occupant 
of the car to suit the ventilation to 
his own comfort; for the driver to 
drive with his window lowered with- 
out chilling those in the rear; for 
smokers to smoke without in any 
way annoying non-smokers in the 
car; for comfortable operation in 
coldest weather, with neither of the 
old optional nuisances: clouded win- 
dows and windshield or a riot of 
chilly air. 

Even if the new bodies in our 
line offered no other advancements, 
the new ventilation system would 
give us at Fisher Body cause for 
gratification as we attend the show. 
With numerous additional major re- 
finements evident in our product, we 
know we are offering values which 
the public will not overlook. 

ONE-STOP SERVICE STATION 6 

Akron, O., Jan, 7—Kibby Motor, 
Inc., Summit and Park streets, has 
turned its plant into a one-stop au- 
tomotive service station, according 
to V. G. Kibby, president 





SMALL AIR GRINDER 


A new air grinder, small enough 
to be concealed in the palm of one’s 
hand, with a _ grinding speed of 
40,000 revolutions per minute, has 
just been announced by the Madi- 
son-Kipp Corporation, Madison, Wis. 

The new tool, known as the Blue 
Midget, weighs only seven ounces. 
It has been developed by Madison- 
Kipp to fill the need for a small, 
yet exceptionally efficient, air grind- 
ing tool for all light work and 
intermittent service. 

Before leaving the Madison-Kipp 
plant, every Blue Midget must prove 
itself able to hit the musical note 
of high F sharp. Through the 
method known as “tone testing,” 
vibrations per minute are auto- 
matically translated to revolutions 
per minute, to furnish verification 
of the 40,000 r. p. m. speed. 

Included with the new model, at 
no extra charge, are eight feet of 
air hose, grinding wheel, bottle of 
Kipp oil and Kipp syringe type 
pressure oiler. All Kipp air tool ac- 
cessories and wheels having %-inch 
diameter shanks can be used with 
this grinder. 


NEW WL LACQUER 


The Ditzler Color Company has 
recently placed on the market a new 
lacquer, adapted to the demands of 
a new manufacturing era. Present 
manufacturing conditions are such 
that the manufacturer of automotive 
finishing materials must produce a 
product that will enable the car 
manufacturer not only to cut his cost 
per finished car, but also to produce 
a better finished car. 

Ditzler engineers realize that auto- 
motive manufacturing conditions, 
particularly as they apply to fin- 
ishing materials and systems, have 
undergone many changes during 
the last few years. About the only 
condition remaining unchanged is 
the weather, but Ditzler research en- 
gineers have anticipated and pro- 
vided for every new condition and 
demand, in a heavier, more econom- 
ical and more practical finishing 
material. 

During the last eight years, 
lacquers have been in almost gen- 
eral use for the finishing of auto- 
mobiles. The Ditz-Lac line of 
lacquers has successfully met the 
most exacting specifications and re- 
quirements. However, as heretofore 
mentioned, and in recognition of 
¢hanged manufacturing conditions 
and requirements, a new and im- 
proved Ditzler product has been pro- 
duced. Ditz-Lac VVL lacquer is the 
result. 

Some of the outstanding charac- 
teristics and advantages of the Ditz- 
Lac VVL lacquer are as follows: 

The intrinsic value of any lac- 
quer is found in the amount of film 
forming material that it contains, 
plus the quality of film that it pro- 
duces. The former property, film 
value, means much to the car owner 
when durability is of greatest con- 
cern. The latter property, film qual- 
ity, means much to the automotive 
manufacturer when workability is a 
major facior. 

Ditz-Lac VVL lacquer contains 
almost twice the amount of film- 
forming material contained in or- 
dinary lacquers that have been con- 
sidered satisfactory heretofore. This 











Boom Crane 





The Clark Tructractor Company 
is offering a new variable height 
crane, with a capacity to lift 2,000 
pounds to thirteen feet, and yet 
when boom is horizontal, the entire 
equipment has an actual overall 
height of but seven feet ten inches, 
making it easy to negotiate plant 
and Warehouse doors and low, nar- 
row openings on construction jobs. 

The “Clarktor” crane is said to 
have shown notable economies in 
handling heavy materials and ma- 
chines in storage. It is especially 
useful in handling heavy pipe, crates, 
bundles, boxes and other loads re- 





additional proportion of solids per- 
mits application of a fewer num- 
ber of coats for the same type or 
class of finish, or a heavier and 
more durable coat for a finish of 
better quality. 

Another outstanding property in 
the new VVL lacquer is the re- 
tention of luster, which makes un- 
necessary any cleaning up opera- 
tion, as generally required when or- 
dinary lacquer is used. 

In many instances where Ditz- 
Lac VVL lacquer is being used on 
large production, it has been found 
that savings can be effected far 
above the actual material cost. 

Lastly, all improvements in cov- 
ering Capacity, workability and lus- 
ter have been obtained without any 
sacrifice of durability, but rather 
with an increase of this highly im- 
portant requisite. 


FLEXLUME EXHIBITION 
AT HOTEL COMMODORE 


New York, Jan. 7.—Flexlume Cor- 
poration, Buffalo, N. Y., is repre- 
sented at the New York show by H. 
N. MacDonald, vice-president and 
general manager; W. J. Powers, sales 
representative; M. G. Whitlock, New 
York representative, and J. H. Shoe- 
maker, sales manager. 

The New York offices of Flexlume 
are located at 55 West 42d St. Flex- 
lume will have an exhibit at the 
Hotel Commodore, where the above- 
mentioned will be in attendance. 


Power Brakes Meet 
Modern Traffic Needs 





quiring chains or hooks, It tiers 
such loads easily, thus enabling the 
contractor to conserve ground and 
floor space. 

The chassis is the Tructractor, 
which has a turning radius of 108 
inches, Standard truck transmission, 
Clark truck axle and multiple disk 
clutch are used. Equipment includes 
self-starter, generator, battery, head 
and tail lights. The tractor type gas 
engine uses five or six gallons of gas 
and a pint of oil daily. Due to gas 
power, the outfit is capable of 
twenty-four hours’ continuous oper- 
ation. 





“The swing toward complete power 
brake equipment is on,” W,. J, 
Zucker, general seieonies 
manager of Stew- 
art-Warner, re- 
marked today. 

“The Pierce-Ar- 
row engineering 

stats, has taken a 
step that is most 


| significant. 
“It has gone the 
whole way in 





meeting the de- 
mand for better 
brake protection 
to meet today’s high speeds—and 
today’s increase in women drivers. 


“Power brakes are used in Europe 
and they are used on motor coaches 
and trucks in this country—and 
soon the American people generally 
will demand them for the cars they 
drive.” 

The power brake, as engineered 
by Stewart-Warner, is not an as- 
sister, but a complete power in- 
stallation. The force used for brake 
actuation is amplified traction 
power instead of leg muscle. The 
driver simply controls the applica- 
tion of this force through the brake 
pedal. 

The human foot simply controls 
the operation of a mechanical foot 
or power unit on the propellor shaft, 
This mechanical foot applies the 
brakes uniformly to all four wheels, 
insuring a smooth, safe stop, with 
no side sway or tendency to wrest 
steering control from the driver. 


W. J Zucker 


Cumulative New Commercial Car Registration Statistics, December, 1932 


Returns for today: North Dakota, Utah and Wisconsin 









1) 480/IIlinois 





Illinois 1 | | 1| | | | L ml 

N. Dakota | | | 1| | 1| | | | | | | | | | 7\N. Dakota 

Utah | | | «6 | | | | 2| ‘| | | | 1| | -:13/Utah 

Wisconsin | | 43) 6| 8| l | 5| l | 4) | 2| 4) 159|Wisconsin 

Oo o 

Illinois, 1931 | ] 1| 64) 15} 15| 2} 105} 18} «| 39| | 1| | 4 l 1 2 l 1| 3| 271\MMinois, 1932 

N. Dakota, '31 | | | 3 ] oo. ee ee ae l l l | l l || 13(N. Dak, “31 

Utah, 1931 | | | 8) re <_< -— ¢ = 2 | l as | 1| ed “2 29|\Utah, 1931 

Wisconsin, ’31 ‘| | 77| 2) 9 ee ee oe 1 ae 1| 7| 5| 11; -200/Wis., °31 
Totals, 1931 | l 1; 152; 17; 25 | 2; 180) 28 «| 63| 1] 2| | | 1 1| 10| j 6| 16; 512\Totals, 1931 


“Combined with Brockway. 


' 
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Delco 


CONTRIBUTES THESE NEW 
ENGINEERING DEVELOPMENTS 
TO THE 1933 CARS 


* 
NEW CONVENIENT MEANS OF STARTING 
* 


NEW APPLICATIONS OF VACUUM IGNITION 
CONTROL 


x 
NEW HIGH-SPEED IGNITION UNITS 
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DELCO-REMY CORPORATION ¢ ANDERSON, IND. 
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Additional Visitors at 
The N ew York Show 


(Continued from mage 1?) 


° Commodore Hotel 
Publishers James B. Jones, mgr. auto dept. 

Cory Adams, automotive dept 
THE CHICAGO DAILY NEWS C. W. Sievert, automobile edifor 


Chicago, Ill. % x . 
Waldorf-Astoria Hotel PHILADELPHIA INQUIRER 


H. A. Fletchner, mgr automotive ady. Philadelphia, Pa 
James Braden, automotive editor Commodore Hotel 
* °& * Garry Ert 
THE CLEVELAND NEWS George Dix oie 
1801 Superior Ave., 


PLAIN DEALER PUBLISHING COMPANY 
Cleveland, Ohio. 
Commodore Hotel 
Harry J. Maloy, auto dept. - 
R. T. F. Harding, auto editor. 
P. B. Etler, Detroit mgr. 
* 


Cleveland, O. 
Roosevelt Hotel 
Henry Hayden, nat’l adv. mer 
Frank Denny, automotive adv. mgr 
oe * oo 
COURIER-JOURNAL AND TIMES 
Louisville, Ky. 


PROVIDENCE JOURNAL COMPANY 
Lexington Hotel 


Providence, R. I 


A. R. Magee, natl. adv. mgr. em 
B. Cc. Anderson-Smith, mgr. Detroit 247 Park Ave. 
office. J. C. Duncan, auto adv, 
_ ® A. L. Poorman, ratl. adv. mgr. 
THE DETROIT FREE PRESS F. B. Hurd, = oe 
321 West Lafayette vd., 
Detroit, Mich. ; ST LOUIS GLOBE-DEMOCRAT 


St. Louis, Mo. 
Commodore Hotel 
Wilson W. Condict. 
41 Park Row 
H. Clyde Fisher. 
Biltmore Hotel 


Waldorf-Astoria Hotel 
Will R. MacDonald, auto. editor 
Cc. W. Cosgrove, adv. dir. 
285 Madisen Ave. 
Veree & Conklin, Ine. | 


DETROIT TIMES 


Detroit, Mich. Jos. R. Scolors. 
Warwick Hotel s ¢ & 
Jesse W. Fleck, adv. dir. ST. LOUIS POST-DISPATCH 
Fred Robinson, Rodney Boone Org. St. Leuis, Mo. 
Franklin S. Payne, Rodney Boone Org. Commodore Hotel 
: Wm. Byrne, New York office. 
LANCASTER NEW ECRA—INTELLIGENCER Jos. Ambrose, New York office. 


R. A. Fletcher, mgr. New York office. 
8 West King St., E. M. Roscher, Chicago office 
Lancaster, Pa. * «¢ « 

Headquarters not announced THE UNITED STATES DAILY 
I. H. Levan, nat. adv. mer. Washington, D. C. 
oLu Shenk, retail adv. mgr. St. Regis Hotel 
* © ¢ Victor Whitloc’s, vice-pres. 

NEWORK EVENING NEWS ow sé 
215-22 Market St., THE WALL STREET JOURNAL 
Newark, N. J. 523 Murphy Building. 

280 Madison Ave. Detroit, Micn. 
James A. Doyle ‘ Commodore Hotel 
_ Wm. T. Devlin, adv. mgr. 
NEW YORK HERALD TRIBUNE H. E. Gronseth, Detroit automotive editor. 
230 West 4ist St., s+. 
New York, N. Y. ‘ . ’ 
THE WASHINGTON TIMES COMPANY 
Commodore Hotel Washington, D. C 
George J. Auer, adv. mgr. ' io a 
rank H. Meeker, natl. adv. mgr Warwick Hotel 
James R. McKay. F. C. Wheeler, adv. dir. Washington 

* * « Herald. 

A. R. R. Onyun, natl. adv. mgr. Washino- 
ton Herald and ‘Times. 

J. Leo Sugue, automobile mgr. Washing- 
ton Times 

James H. Yeomans, 
Washington Herald. 
* * € * ¢ *& 


NEW YORK WORLD-TELEGRAM WICHITA BEACON 
New York, N. Y. Wichita, Kan 


JOURNAL 


NEW YORK TIMES 
229 West 43d St., 
New York, N. Y. 
229 West 43d St. 
T. D. Palmer, Nati. adv. mer 
M. Erdwurm. 


automobile mgr. 


eo 





NEW 1933 Terraplane eight, five-passenger sedan 0 


Roosevelt Hotel 


Louis Levand, publisher. 
* © 


Manufacturers’ 
Representatives 


L. W. ERLICHMANN & COMPANY, INC. 

Keystone Bldg. 

Philadelphia, Pa. 

Edison Hotel 

L. W. Erlichman, 

H. L. Erlichman. 

W. I. Erlichman, 

Cc. B. Berg. 

Representing: H & N Manufacturing 
Company, Binghampton, N. Y.; Kilborn- 
Sauer Company, Fairfield, Conn.; Vatco 
Manufacturing Company, Boston, Mass.; 
Scandinavia Belting Company, Newark, 
N. J.; Bachmann Brothers, Philadelphia, 
Pa.; Cleveland Chain and Manufacturing 
Company, Cleveland, O.; J. M. White, 
Philadeiphia, Pa. 


Trucks and Buses 


AMERICAN LA FRANCE AND FOAMITE 
CORPORATION 
57th Street and Broadway, 
Fisk Bldg., 
New York, N. Y. 


Park Central Hotcl 
C. B. Rose, pres. 
H. 3. Snodgrass, vice-pres. 
H. Watker, chief engr. 
1 . © 


THE AUTOCAR COMPANY 
Ardmore, Pa. 


549 W. 23d Street 
Robert P. Page, Jr., pres. 
H. M. Coale, vice-pres. sales. 
B. B. Bachman, vice-pres. engr. 
H. R. Gary, asst. to pres. 
Robt. F. Wood, adv. mer. 
Frank D. Wait, N. Y. dist. mgr. 
James E. Higgins, southern New Eng. 
dist. mgr. 





Edward F. Coogan, eastern New Eng. 
dist. mgr. 
Cc. E. Dwyer, asst. sales mer. 
* * » 


Associations 


COMMERCIAL CREDIT COMPANY 
Baltimore, Md. 


100 E, 42d Street 
H. L. Wynegar, pres. 
C. Wareheim, exec. vice-pres. 
H. B. Mathews, vice-pres. 
G. Murphy, asst vice-pres. 
+ * 


Advertising Agencies 


BROOKE, SMITH & FRENCH, INC. 
82 East Hancock Ave., 
Detroit, Mich. 
N. Y. Athletic Club 
, Smith, vice-pres., secy. and treas. 
H., HH. Ohlmacher. vice-pres. 
x ” ° 
DORLAND INTERNATIONAL, INC. 
247 Park Ave., 
New York, N. Y. 
243 Park Ave. 
Frank B. Amos, vice-pres. 
Thomas M. Quinn, vice-pres. 
Wiliam Berriman, European rep. 
Arthur Connolly, account executive. 
George Mills, account executive. 
me * + 
RUTHRAUFF & RYAN, INC. 
405 Lexington Ave., 
New York, N. Y. 


(Headquarters not announced) 
F. B. Ryan, pres. 
W. B. Ruthrauff, vice-pres. and treas. 
Paul E. Watson, vice-pres. 
L. E. Smith, vice-pres. 
Ernest Coler, publicity. 
a a 
SANDO ADVERTISING COMPANY 

960 North Meridian St., 
Indianapolis, Ind. 

Montclair Hotel 
Briant Sando, pres. 





2,200 PENN. TRUCK USERS 
FIGHT CURBS, GAS TAX 


Philadelphis, Jan. 7—At a meet- 
ing of 2,200 operators of trucking 
companies and represenetatives of 
the motor vehicle industry in the 
auditorium of Pennsylvania Military 
Academy, Chester, Pa., on the night 
of January 4, resolutions were 
adopted protesting against any in- 
crease in the state gasoline tax, or 
further restrictions on trucks, such 
as are embodied in proposed amend- 
ments to the state vehicle code. 

Proposed restriction of weights 
and length of trucks and proposed 
boosting of gasoline tax rates are 
held to be part of the railroads’ 
campaign to drive the trucks from 
the public highways. The resolu- 
tions contained a pledge of indorse- 
ment of the work of the Highway 
Users’ Conference of Pennsylvania 
in ascertaining and disseminating 
the facts and promise of co-opera- 
tion. 





If you want the fastest, most 
complete automotive news, registra- 
tion of cars and trucks, valuable 
business stories, read Automotive 
Daily News. It prints news days, 
often weeks, ahead of other automo- 
tive papers. 





Complete November New Car Registrations Appeared in Automotive Daily News Jan. 4, 1933. 
States Appeared on Jan. 5, 1933. 


Cumulative New Passenger Car Registration Statistics, December, 1932 


Illinois, North Dakota, Utah, West Virginia, Wisconsin 


Returns for today: 
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__NON-AFFILIATED MANUFACTURERS 
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State 


Totals 


Packard 

Reo 

Miscella- 
neous 


| 1,432 

| | “33 
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STUDEBAKER EXPORT 
CHIEF EXPECTS 1933 
INCREASE IN EUROPE 


(Continued from Page 2) 


cent. decrease for the first ten 
months of 1932 from the correspond- 
ing ten months in 1931. 

“As compared with this decrease 
of 40 per cent., Studebaker and 
Rockne car business in Europe 
showed a gain of 39.6 per cent. for 
the same period, a record which we 
consider exceptional in view of the 
showing of the industry as a whole,” 
he continued. “The enthusiasm dis- 
played by our dealer organization 
and by the public at our first show- 
ing of 1933 models at Brussels 
would indicate that we may reason- 
ably expect still further improve- 
ment in our European business 
in 1933. 

“In 1932, the increase in our Euro- 
pean business was largely respon- 
sible for the remarkable improve- 
ment in Studebaker’s world busi- 
ness. If our Continental business 
shows a further gain in 1933, then 
our world total for the year un- 
doubtedly wil lreach a figure will 
in excess of 1932.” 

While in Europe, Mr. Frank, who 
is a member of the export com- 
mittee of the National Automobile 
Chamber of Commerce, addressed 
the Aerican Automobile Club at its 
annual dinner, and spoke at the an- 
nual banquet given by the Stude- 
baker Pierce-Arrow Export Corpo- 
ration in honor of its European dis- 
tributors and dealers. Both meetings 
were held in Brussels during the 
automobile show. 


DEALERS ENTHUSIASTIC 
IN GREETING C. W. NASH 


(Continued from Page 1) 


Cc. B. Warren presided as toast- 
master and welcomed the dealers 
who had done an excellent job in 
1932 in spite of general economic 





C. W. Nash C. B. Warren 


difficulties. He pointed out the 
opportunities that lie ahead of the 
dealer who does a real job in 1933. 
Mr. Warren introduced Charles 
W. Nash, who was received with 
enthusiastic cheers by the gathering 
of dealers. Mr. Nash covered a wide 
range of territory in his speech and 
emphasized the strong financial po- 


sition in which the manufacturing | 


company finds itself. 

Messrs. McCarthy, Bliss and 
Wahlberg also spoke to the dealers. 
The general feeling of the meeting 
was that a modest increase in busi- 
ness was possible in 1933 and the 
old Nash spirit flamed up in out- 
spoken determination to get the 
company’s share of whatever ac- 
crues. 





CHRYSLER EIGHT CONVERTIBLE SEDAN WITH FREE WHEELING—30 HORSEPOWER—120-INCH 


| era tion 
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SPARKS 


(Continued from Page 2) j 


- 


nental is using this week the 
copy conforms to the typo- 
graphical style of the daily in 
which it appears. For in- 
stance, in the Hearst dailies 
the copy is Hearst style, and 
even the reading matter, set in 
editorial style, is Hearst. 
Clever boy, that Ziegfield. 


HARRY MALOY, head of 
the automobile department of 
the Cleveland Plain Dealer, 
came along with something 
about the approaching Cleve- 
land show that I didn’t know. 
The Cleveland show, which 
opens the 14th, will not be held 
in the Coliseum as usual. In 
these days of economy, Buck- 
man couldn’t see the rental 
asked, so he has switched his 
show to the commodious Hig- 
bee Building, the old one, you 
know, at Euclid and 14th. 
Really, it is more centrally 
located than the Coliseum, and 
it is expected that the Higbee 
Building will bring out a 
record-breaking attendance. 


A. A. WARNER, chief en- 
gineer and sales manager of 
Universal Products, is hold- 
ing forth at the Commodore, 
exploiting the merits of the 
needle-type of universal joint, 
which, he claims, has been 
pioneered by his company. 
Development was started two 
years ago and the idea clicked, 
so that you will now find this 
universal joint used. on the 
Auburn eight, the Chrysler 
eight, the Hupmobile eight, 
the Studebaker Commander 
and President, the Pierce- 
Arrow and Reo and in modi- 
fied form on the De Soto and 
Dodge, Warner tells me. You 
recall the features of this uni- 
versal—you don’t have to lu- 
bricate it for 50,000 miles. 





HOFFMAN RULES ON 
OBSTRUCTED PLATES 


Trenton, N. J., Jan. 7.—Partial ob- 
struction of the view of automobile 
registration plates by truck racks, 
bumpers, spare tires, etc., is a dis- 
tinct violation of the motor vehicle 
act and should not be tolerated by 
enforcement officials in New Jer- 
sey, Motor Vehicle Commissioner 
Harold H. Hoffman says. 

“Obstruction of plates is punish- 
able by a fine of not more than 


|/$100, and I am asking the police 


magistrates and the police to co- 
cperate with the department in 
wiping out this practice,” Hoffman 
says. “I make this plea for co-op- 
now, because once license 
plates are adjusted they are seldom 
touched again during the year.” 





A NEW NICHE has been found for the Bantam Austin in delivery of perishable products. 





Above is 





shown the refrigerator equipped truck which is proving successful 
bers of the Seventh Regiment, who | Jane Vance, Peggy Healy, Irene 


4,000 ATTEND 
PRE-SHOW BALL 


(Continued from Page 1) 


both first and second tier boxes 
crowded with notables. An elaborate 
program included entertainment by 
radio stars in person, dancing, a 
colorful pageant in the Grand Ball- 
room by socially prominent debu- 
tantes and members of the younger 
married set, and a drill by the 7th 
Regiment “grayjackets.” 

The pageant, entitled “General 
Motoring,” a series of historical 
tableaux, depicted the founding and 
growth of Detroit as the world’s 
center for the automobile industry. 
Many beautiful women in New York 
society had prominent parts, with 
Mrs. David T. L. Van Buren as the 
central figure, “Motion,” represented 
by a statuesque woman, her white 
draperies and auburn hair flowing in 
the breezes, 

One tableau centered around the 
historic “horseless carriage,” called 
“Old Scout,” a 1903 Oldsmobile. | 
Another pictured the sedan chair} 
era of luxurious transportation in| 
France and incidents in the life of 
Mme, de la Salle, wife of the French | 
explorer. | 

A series of tableaux sketched De- 
troit’s history. In a scene dated 
1910 Miss Wilhelmine Kirby posed | 
as a bride of Chat era in a fragile | 
authentic wedding gown. The 1860 | 
tableaux pictured a reception being | 
given for a merry party in the elab- | 
orate array of the sixties, affording | 
an opportunity for some gorgeous 
costuming. Miss Mary King Smith 
represented the 1875 period, wearing | 
a colorful fin de siecle costume. | 
Following this the final tableau 
brought Detroit history up to date, | 
showing a smartly-clad young couple | 
of the modern age stepping from a/| 
handsome brougham., 

Francis W. Pershing, son of Gen. 
John J. Pershing, headed the floor | 
committee, which included over 100 
young men, in addition to 100 mem- 








WHEELBASE 


also took part in the pageant and 
a patriotic drill. 

Numerous radio stars appeared in 
half-hour periods throughout the 
evening, introduced by Graham Mc- 
Namee as master of ceremonies. 
Among them were the Pickens Sis- 
ters, Paul Whiteman and his band 
and entertainers, Jack Fulton, Jr., 


Taylor and the Rhythm Boys, 
George Olsen and his orchestra and 
headliners, including Ethel Shutta, 
Gus Van, Fran Frey and Dick 
(Hocha) Gardner; Andre Kostela- 
netz’s orchestra and vocal chorus, 
Col. Stoopnagle and Budd, Jeanie 
Lang and William O'Neal. 





Ideas 


That You Can Turn Into Cash 


A’ L. automobiles, regardless of make, are today 


so mechanically wond 


erful, so beautifully de- 


signed, that to get your share of 1933's business 


manufacturers and dealers must keep a steady flow 

of new, forceful and convincing selling ideas before 

your prospects. ‘The best and most reliable method 

of keeping in step with the latest automotive ideas 

3 is to read the Automotive Daily News regularly. 

This daily newspaper gives you a multitude of 

“tested” selling ideas that are sure-fire money 

makers. And it costs less than a quarter a week 

for this valuable service. 

This paper keeps you in touch with all business 
activities in the industry. It gives you factory 
news, sales figures of passenger cars and trucks, 

It gives you the news of what other dealers are 

doing and it gives it to you every day when you 

can act on it before your competitors can. 

Make use of the convenient coupon below now, 
and start the year off right. 

~2e eee USE THIS CONVENIENT ORDER FORM - -« «© e @ - 
Automotive Daily News, 

1926 Broadway, 

New York, N. ¥ 

Gentlemen: 

Inclosed find $12.00 for a one year’s subscription for 
the Automotive Daily News. Or send only $15.00 for three 
years. 

OPE ETE ETE 
Address eee eee eeeeeseereesesseseeeseeeeeess 

ore errr eres © mrbeasaneeeanenas 
Connection with inmdustry....cecccccescccvesess meacescocsee 












AON Ae Pm 


2 ee ex 


EET = 











26 


AUTOMOTIVE DAILY NEWS 








MONDAY, JANUARY 9, 1933 





Automobile Outlook for 1933) 
Has Encouraging Factors 


(Continued f 


1931 production simply means that 
in all probability they will have to 
struggle through another in 
red ink. 

The accompanying chart shows 
the annual retail sales of passenger 
cars since 1923, with the normal 
trend. Since 1923, when time pay- 
ments became an integral part of 
the merchandising method of the 
motor industry, the trend of annual 
sales of passenger cars in 
country has shown only a small 
yearly increase. In other worcs, 
with the inceptior. of time payments 
the domestic market was completely 
covered, leaving only a small num- 
ber of new buyers to come into the 
market each year, and with the bulk 
of production going to replace those 
scrapped. 

Vhen the depression came along 
everything stopped. Prospective 
new buyers are still waiting for the 


year 


Siltiens of Cors 


return of good times in order to 
buy their first cars, while some 
4,000,000 owners of old cars, also | 


waiting for good times, are satisfied 
to get along with cars that are long 
overdue for replacement. 

A look at the above chart shows 
the tremendous drop from the nor- 
mal trend. Even with an improve- 
ment in sales in 1933, it will fall 
far short of taking care of even 
normal current demand, to. say 
nothing about the backloz of some 
4,000,000 cars now needed to be re- 
moved from service. The industry 
is facing from three to four years 
of fine business with the return of 
reasonably good times in this coun- 
try. for a public that will spend 
10 per cent. of its annual income 
for the purpose of owning and 
operating a car, is not going to be | 
denied when the time comes that 
it has the necessary wherewithal 
to satisfy its wants. In other words. 
this enormous backlog cannot be 
made up all at once because of 
economic conditions and not be- 
cause of any lack of desire on the 
part of the buving public. Their 
buying» is delayed until improving 


Ten Passenger 


this | 





, But it is also evident 
has hit all classes about alike, and 


rom Page 11) 


conditions give them a little more 


surplus cash with which to express | 


their desires and needs. 
Among the 
vealed by the 


the public is clammoring for a 
cee automobile. In 1929 79 per 

ent. of the cars sold were in the 
ws priced class. In 1932 this fig- 
ure had risen only to 81 per cent. In 
1929 the medium priced class 
claimed 18 per cent., this figure Pee mae 
‘ing reduced only to 16 per cent. in 
1932. But the most astounding fact | 
is that of the cars sold in 1929 2.9 
per cent. were $2,000 or over, while 
in 1932 the percentage was 2.6 per | 
cent. 

Of course, there have been many | 
people who were not able to buy | 
any cars at all, as is revealed in the | 
domestic sales of 1932, which were 
70 per cent, under those of 1929. 


that the drop 


that there is no indication that the 
buying public is making any spe- 
cial demand for a lower priced car 
than is already offered by several 
well known makers. The man 
on the street has been educated to 
a low-priced car with all the com- 
forts of the high-priced car, and it 
is well understood by leaders in the 
industry that to reduce the manu- 
facturing price of a car in order 
that it may be sold to the public 
for $300 or $350 would take so much 
more utility value out of the car 
than the actual dollar difference 
would warrant that the _ public 
would soon be dissatisfied. It will | 
take something-more than the pres- 
ent temporary lack of cash to make 
the average person shift to mere 
transportation. 

Summing up and weighing all the 
factors involved, it looks as though 
the motor car manufacturers are | 
facing an era of prosperity, the be- 


| ginning of which is only waiting for | 
_the return of good | times. 


interesting facts re- | 
sales figures is*one 
which dispels the common belief that 


| service for mem- 


| bers’ 


| facturers keep upon jobbers. 


; interchange service 


| 


| 





_BUICK TWO-PASSENGER BUGINESE _COUPE Witt 119- INCH WHEELBASE 


‘New Display Methods 


M.E. W. E. W. A. EXPERIENCE 


INTERCHANGE IN EFFECT 


Chicago, Jan. 7.—Referred to as 


the “gold star point” 
point program of 
the Motor and 
Equipment Whole- 
salers Association, 
the interchange 


bers covering job- 
experiences 
on lines handled 
has been placed in 
operation, it was 
announced here 
today at associa- 
tion headquarters. 

In elaborating on 
this service, B. W. Ruark, general 
manager, points out that it is sim- 
ilar to the check-up which manu- 
He de- 
clared further that the Motor and 
Equipment Wholesalers Association 
takes no exception to the manufac- 
turers’ exchange service, regarding 
it as a protection to the jobbers and 
maintaining that the jobbers have 
the same check-up privilege on the 
manufacturers. 

Coincident with the announce- 
ment that the M. E. W. A. 





B. W. Ruark 


in the fourteen 


! 
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| 
| 
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Enhance 1933 Show 


(Continued from Page 18) 


more attractive than those of last | 


| year, 


Oldsmobile’s exhibit contains sev- 
eral of the new models, a stripped 
chassis and a piston-weighing or 


balancing machine in operation. The | # 


| 





Auburn exhibit includes a stripped | 


| twelve chassis with two-speed axle 


and geveral of the new models, 
able roadster with a pearlebcent red 


finish which catches the eye. 

In the Hudson-Essex exhibit stress 
is laid on body construction and the 
items contributing to the stiff com- 
bination of frame and body which is 


characteristic. especially of Terra- 
| plane design. There is a full-size 
cutaway body and some _ small 


models of body and chassis which 
can be handled by spectators who 


| are interested to see how stiff the 


structures of frame and body are. 
These models include a small con- 
ventional frame without X-type 
bracing, a typical frame with X- 
bracing and a third frame with X- 
bracing plus the integral floor pan 


| which is a feature of Terraplane 


change service is now available to | 


the association has just 
outline of the plan in 


members, 
issued an 
printed form. 
“What It Is,” 
clares: 

“The M. E. W. A. 
members’ experiences 


the statement de- 


interchange of 
on __—siiines 


inter- | construction. 


On the second floor the center of 
interest and an outstanding feature 


|} of the show is the new Silver Ar- 


Under the heading of | 


row, a fully streamlined job of ad- 
vanced design. This car seems 


| likely to set a style for future con- 


| struction and 
| gives the public a 


handled is a well-organized plan for | 
reporting experiences of members of | 


the Motor and Equipment Whole- 
salers Association with manufac- 
turers with whom they have had, 
or may have, any experiences. 

“It is very similar in intent and 


tion on manufacturers’ experiences 
with jobbers, in operation almost 
since the inception of the automo- 


| tive industry. 


“The purpose of the M. E. W. A. 


members of the association impor- 
tant facts heretofore not available 
in any effective manner, so that they 
may increase their efficiency as dis- 
tributors of automotive merchan- | 
| Gise. iy 


its streamline form 
taste of one 
general type of construction likely 
to be featured in models of future 
vears, The whole car is finished in 
a taupe or sand color and embodies 


| many notable features of coach work 


| both exterior and interior. 


Spare 
wheels are carried under a covering 


| which extends back in place of the 


| methods to interchanges of informa- | 


is to give to! 


| 


usual front fender, the headlamps 
being recessed in typical Pierce-Ar- 
row fashion. 

All of the other cars in the Pierce- 


| the chassis is clearly seen. 


front of a sky-like background with 
fast-moving clouds. Moving shadow 
lighting of the car itself gives the 
impression of rapid motion which is 
unusual and sure to attract much 
ttention. 

Several of the new Continental 
models are also shown on the sec- 
ond floor. They differ from most 


among which is a smart convert-| ther cars so far as appearance is 


‘concerned, partly because 


radiator 


) grilles are painted instead of being 


‘chromium-plated and all 


fenders 
are finished in black enamel. A 
Continental Red Seal engine 
mounted on top of a globe marked 
“Winged Power’ occupied the cen- 
tral space in this exhibit. 

Rockne features a blue convertible 
coupe mounted on a turntable with 
a mirror placed under the car in 
such position that the under side of 
Adjac- 
ent to this is the Austin exhibit in 


|; which, without crowding, nine cars 


are shown 
devoted to four 


in a space ordinarily 
or five. One of 
these cars is a light commercial 
delivery mode] with open body 
painted in black and white and 
carrying a neat exhibit of the Austin 


| power plant and parts which com- 


pose it. 
The Graham exhibit includes 


several cars very similar in general 


|design to those presented in 1932, 


Arrow exhibit are of more conven-| 


tional form and, with the exception 
of one pinkish or flesh colored 
closed model, are rather conserva- 
tive in general design. 

Another feature of the second 
| floor exhibits is a new aluminum- 
colored convertible Hupmobile coupe 
mounted on a _Falsed platform in 


Car Sales Sadie Dicineiieae Mian. °32 


REPORTS PUBLISHED 


AS THEY COME IN 














Returns for today: Illinois, North Dakota, Utah, West Virginia, Wisconsin 
States Sales First Second Third Fourth Fifth Sixth Seventh Eighth Ninth Tenth 
Dec., 1932 
Hlinois 1432 | Ply 372 Ford _ 296 Chev 200 Dodge 73 | Buick _51 Po- E 45 | Chrysler — 37 Packard 36 | DS- wo - _29 Nash 28 
N. Dakota 22 Ford 12 Chev P-R~ ©32| a eee ar ee ea 
W. Va. 584 Ply 201 Ford 161;Chev 78: Dodge 35| Pont  22\ Essex 20 Buick 11 | Olds 8\tt —«~6| A-Pa 3 
Wis. 822 Ford 215 Ply _—_—.200'Chev ~—:140| Dodge ~—45|B-Po + 28'Essex 25|Nash 22 Wo ~  20|Rockne 15|/DeSoto 12 
Utah > 30 Ford 13. Chev 5 | Ply 4\° oe paren j —_ Sear Sere = +. fs 
States Sales First Second Third Fourth | Fifth Sixth Seventh Eighth Ninth Tenth 
Nov., 1932 j 
Tilinois 1804 Ford 540,Chev — 330 Ply —_—231./ Pont 90 | Essex 56 Buick —_51 | Stude 48 | DS-N 43 | D-PA 41|Rockne 37 
N.Dak. 114 Ford 52 Chev __33, Ply —Ss7:~ Pont. + +‘6|WO 5|Graham  4' Olds 2;* a 9.4 e0e eo oe Le 
W. Va. 367: Ford 154 | Chev 59 Ply — 33 Pont” ~21| Chrysler 1: 13| Essex 12; Dodge _—_—10 | R-Wo 9| Olds — 8|DeSoto 7 
Wis. 989 Ford 287 Chev 195|Ply ‘118. Pont 89 Olds —«33 | Essex 32, WO | ___ 27 Buick __26|D- N ~ 24} Stude 23 
Utah 120 Chev 31. Ford 29 | Ply _12 B-Po _9/\Essex —«8|DS-D_—s 4, Hu-N__—3/|G-Pa_ 2|L-R-S-WO 1| = 


A—Auburn, Au—Austin, B—Buick, C-—Cadillac. 


H—Hupmobile, Hu—Hudson, LS—Lz 
S—Studebaker, WK—Willys-Knight, 
and Willys-Overland, 
7¥—Chrysler, De Soto, Graham, Nash 
Hudson, Oldsmobile and Willys-Over 


KEY TO ABBREVIATI 


Ch—Chrysler, 
2 Salle, L—Lincoln, 


WO—Willys-Overland. *All cars in 


*-Buick, Cadillac, De Soto, Dodge, Graham and Pontiac. 


and Willys-Overland. ‘Buick, 
land. %¢:Chrysler, De Soto, Graham, 


N—Nash, O—Oldsmobile, 





ONS AND SYMBOLS 


this position registered only one. 


Nash, Rockne, Willys-Overland. 


DV—De Vaux, DS—De Soto, D—Dodge, E—Essex, F—-Franklin, G—Graham, 
Pa—Packard, P—Plymouth, Po—Pontiac, Re—Reo, R—Rockne, 
**Buick, Dodge, Hudson, Studebaker 
***Buick, Dodge, Hudson, Nash, Studebaker and Willys-Overland. 
De Soto, Nash, Pontiac, Reo, Rockne and Austin. §De Soto, Dodge, Franklin, 


but embodying a number of refine- 
ments. One of the striking features 
of this exhibit is a bright red closed 
model with pear! essence finish. 
Other exhibits on the second floor, 
including those of Lincoln, Marmon, 
Reo, Franklin and Stutz, are more or 


|less congervative, though presenting 


many attractive body models and 
some stripped chasses. 

Several companies with exhibits 
on the main floor have also addi- 
tional body models on upper floors. 
One of the latter is Chevrolet, 
which presents a very unusual ex- 
hibit of a car with special lighting 


|effects which are produced in part 


} 





| by the use of vapor lamps in com- 
bination with special painting. Some 
parts of the painted sufface, includ- 
ing the lettering, which draws at- 
tention to special features, stands 
out in the vapor lighting, but is en- 
tirely invisible when another set of 
lights is turned on. This exhibit, 
as well as several of General Motors 
cars on the main floor, features also 
the new Fisher no-draft ventilating 
system. A draft of air from a blower 
striking ribbons attached to vari- 
ous portions of the body, illustrates 
how ventilation is effected without 
drafts. 

On one of the upper floors Chey- 
rolet also has a truck exhibit, which 
includes one truck carrying a most 
attractive display of fruit and vege- 
tables, to illustrate one of the many 
uses to which trucks of this type are 
pug, There are, in addition, num- 
erous other truck and body exhibits, 
a few of which attempt to show how 
well specific trucks are adapted to 
particular applications. 


CAR SERVICE COMPETITION 
BY TORONTO DEP’T STORE 
Toronto, Canada, Jan. 7 (UTPS)— 
Toronto automotive men in the car 
repair and servicing business now 
have a keen rival in the T. Eaton 
Company, Ltd. large department 
store here. This company, which is 
giving a city-wide service in bat- 
tery recharging, also offers valve 
grinding and ignition and motor 
tune-up. The firm also is offering 

a complete brake relining service. 
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LYCOMING IS SHOWING 
12-CYL. TRUCK ENGINE 


New York, Jan, 7.—The Lycoming 
Manufacuring Company of Williams- 
port, Pa., is exhibiting at the Pal- 
ace a new twelve-cylinder V-type 
cemmercial car engine. 

The bore and stroke are respec- 
tively 344 inches by 414 inches, giv- 
ing a displacement of 492 cubic 
inches. Motor develops 160 horse- 
power at governed speed of 2,800 r. 
p. Mm, with torque of 350 pounds-ft. 
at 1,200 r. p. m. There are many 
features embodied in the design of 
thi#@ motor that merit special con- 
sideration, and indicate that con- 
siderable attention has been given 
to rigidity of construction, quiet and 
smooth performance, as well as to 
reliable and economical operation 
under the gruelling hardships of 
commercial vehicle operation. 


The two banks of cylinders, placed | 


at an angle of 45 degrees, with re- 
spect to each other, are cast integ- 
rally with the crankcase, which 
extends well below the center line 
of crankshaft. Substantial webs, re- 
inforced with ribs, not only tie the 
two cylinder banks together into 2 
solid unit, but also provide means 
for supporting the camshaft and the 
rocker shaft bearings. In the crank- 
case portion four stiff, reinforced 
webs carry the crankshaft main 
bearings while longitudinal ribs ex- 
tend the entire length on outside of 
case, It will thus be instanly noted 
that the entire crankcase and cyl- 
inder casting is exceptionally well 
braced and stiffened against pos- 
sible weaving or twisting. Despite 
the many precautions taken to pro- 
vide a rigid unit, the entire cast- 
ing is remarkably light, due to 
method of bracing that has been 
employed. 

The four main bearings of the in- 
terchangeable, bronze-backed pre- 
cision type are three inches in di- 
ameter. Length of main bearings 
from front to rear are 2;% inches, 2 
inches, 2 inches and 33, inches. The 
crankpin bearings are 2% inches 


in diameter and 1% inches wide, and 
pecause of the short throw tnere 1s 


an overlap of crankpin and main 
bearings of 5g inch. 


ROCKNE TO CENTER 
OUTPUT IN DETROIT 


Detroit, Jan. 7.—Production of 
Rockne cars this year will be con- 
. centrated in De- 
Previously 
output was 
between 
Bend 


troit. 
the 
split 
South 
Detroit. 

Orders on hand 
for the new 1933 
models more than 
cover the January 
output schedule, 
according to 
Geo. M. Graham @©°rge M. Gra- 

ham, vice-presi- 
dent. Tentative schedule for the 
month is 2,100 cars; production dur- 
ing December was approximately 
1,400 cars, part of which were the 
old models. 

During 1932, its first year of oper- 
ation, Rockne Motors turned out 
approximately 24,000 cars, including 
production in the company’s Can- 
adian plants. 








and 
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Personal Notes 
At the Show 


(Continued from Page 2) 


jment talent and Alfred Reeves, 
show manager, was the guest 
speakcr, 

' o . * 


Arthur Rowse, works manager for 
Morris Motors, Limited, the com- 
pany that does the mass produc- 
tion job in England, is here for the 
show. The company is proud of its 
record of 50,009 production in 1932. 


° » « 


2 2 | 
The man who is responsible for 


Continental’s Red Seal stuffed seal 
is Charley Angevine, connected with 
Transitcne when the automobile 
radio was first introduced. Ange- 
vine is now with Messmore & 
Damon, producers of dinosaurs. In 
addition to the Continental job, 
Angevine also turned out for Chev- 
rolet a rooster that actually crows, 
which that company is using to the 
best advantage 


* rn 

Scanning the list of those who will 
sit at the speakers table at the 
N. A. C, C. banquet, it is noted that 
there are to be captains of other 
industries than ours seated there. 
In this connection it is of interest 
to know that the late Calvin 
Coolidge had been invited and one 
of the last letters the former wrote 
was to Alfred Reeves, regretting 
that he would be unable to be 
among those present. 

* 


* + 


The Gas Craft Club, 





with head- | 
quarters in the Lexington Hotel and ler distributor here, 


| now open to the visiting scribes, | 
and there's a typewriter a for | 
the poor guy who has to make a | 
deadline and can’t get to the office 
to write his stuff. 


of * * 

And speaking of ciubs, there is 
the Romany Club at the Waldorf, ! 
for which many of the automobile 
folk have guest cards. This writer 
visited these headquarters and was | 
intrigued by the sign under a huge 
mirror which was labeled “Portraits 
of Our Most Prominent Members.” 
It was a “natural,” for when you 
look in the mirror you see yourself 
ticketed as a prominent member. 
Pride of membership, you might | 
call it. | 


o as o 

Fritz Snyder of the Lee Anderson 
advertising agency and who is hand- 
ling the seating arrangements for 
the Chrysler dealer banquet tonight, 
is in a jam. There are only 2,750 
seats available and there are more 
than 3,000 trying to get the neces- 
sary credentials to get into the big 
armory tonight. There isn’t a hotel 
in town that can care for the crowd, 


so that is why the armory was 


requisitioned. 
* * * 


It looked like the old days to peek 
at the automobile section of the 
New York Times yesterday. It was | 
thirty-six pages, put out by Eddie 
Yordan and not the least interest- 
ing feature was the annual contri- 
bution of our own Harry Tarantous, 
who wrote on the trend in automo- 
bile design for 1933. 





DODGE DISTRIBUTOR 
Canton, O., Jan. 7.—James! 
Schlemmer, for several years Chrys- 
has been ap- 


whose membership includes most of | | pointed distributor for Dodge motor 
the automobile writers, has started | cars for Stark, Carroll and part of | 


to : function. The club reoms are 





Palace Opens 1¢ 10 Min. Early 


Columbiana ana counties Ss. 


To Relieve Door Crowds 


(Continued from Page 1) 


The visiting 
grow as afternoon waned and veteran 


mob continued to/ 


show salesmen insisted that this was | 
the biggest Saturday gathering in| 


five years. General expressions of 
delight were heard in the aisles at 
the picturesque and colorful exhibits 
that have been arranged for the 
better showing of the cars. There 
is life and movement in this show 
beyond anything that we have had 
since the early exhibitions when ve- 
hicles actually ran under their own 
power and many visitors took their 
first rides in “horseless carriages.” 
As an indication of just how large 


was this epening afternoon crowd, it | 
may be mentioned that a contest | 
staged at the Rockne booth, which | 
involves the distribution of keys, had 
given out by unofficial count, 1,000 
of these tokens before 4 o-clock, 
Furthermore, the Rockne booth 
whence came these keys was on the 
second floor. 

We can safely say that the 1933 
National Automobile Show is off to} 
a good start. The show itself is | 
spectacular beyond anything of | 
recent date and the starting crowd | 
has justified hopes of the Sreakine | 
of recent attendance records. 








Six Truck Sales Leaders Dec.-Nov., 1932 


Reports Published as They Come In 


Returns for today: 


Illinois, North Dakota, Utah and Wisconsin. 















































DECEMBER, 1932. | FIRST | SECOND | THIRD | FOURTH | FIFT | SIXTH 
State Sales || | | | | | 
Illinois 480 | Chev. 215 | Ford 214 | Int. 16 | Dia. 15 | Dodge 11 | Fe-I 2 
North Dakota 7 | Ford 3 | *] | ~f | 
Utah 13 | Chev. 6 | F-In-R  2|WO 1 | ie | 
Wisconsin 159 | Ford. 61 | Chev. 43 | Int. 17 | Dodge 8 | DT-GMC 6 | Reo 5 
NOVEMBER, 1932 {| FIRST | SECOND | THIRD | FOURTH | FIFTH | SIXTH 
State _— Sales | | | | | i 
Illinois 270 | Ford 120 | Chev. 9 | Int. 17 | Dodge i3 | DT 9 |M-8S 8 
North Dakota 31 | F-In 10 | Chev 6 | GM 1 | [ cs 
Utah ——~“‘«é‘iAS:«*(| Ford ~—~—~—=<2B | Chev ii | "Bodes > 2 | Gin 1 | \ oan 
Wisconsin — 195 | | Chev. 70 | “Ford 61 | “Int. — ~ SOT Stude. 8 | Dodge 7|GMC 5 
KEY TO ABBREVIATIONS AND SYMBOLS 
A-—Autocar; B—Brockway; C—Chevrolet; D—Dodge; DT—Diamond T; F—Ford; Fe—Federal; G—GMC; 


I—Indiana; In—International; 


W—White; WO—Willys-Overland, 


IFR—La France-Reoublic; 


M—Mack; R—Reo; S—Studebaker; St—Stewart; 


CONTINENTAL'S $355 
FOUR AROUSING DEALER 
INTEREST, SAYS ANGELL 


(Continued from Page 1) 


old, 

Mr. Angell stated that the class of 
dealer which is displaying interest 
in the new Continental offerings, 
the two six cylinder cars as well as 
the four, is most gratifying. The 
Continental headquarters in this city 
has had a steady stream of tele- 
phone calls -requesting further in- 
formation as to the car and the 
company’s methods of marketing. 

The president of Continental 
points out that dealers communi- 
cating with Continental have in 
many cases handled cars carrying 
Continental power plants. They do 
not regard the Continental organi- 
zation as a new manufacturer in the 
field and this condition has obvi- 
ously created an excellent feeling of 
confidence. 

“We expected a generous response 
to our offerings,” said Mr. Angell, 
“but we could scarcely have expected | 


| the inquiries to start coming in so 


quickly after our announcement in 
the numbers that actually have 
come.” 
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ACCESSORY MAKERS 
HAVE NOVEL EXHIBITS 


New York City, Jan. 7.—Fifty-four 
exhibitors occupied space Cevoted to 
the display of equipment, parts and 
accessories at the Annual Automo- 
bile Show which opened at the 
Grand Central Palace here today. 

As usual, the most interest was 
cenicred in those exhibits in which 
action was demonstrated either as 
part of the presentation or in the 
actual opsration of equipment or 
accessories, 

Bendix Aviation Corporation had 
a unique method of attracting at- 
tion to the several products which 
were included in its exhibit. On a 
raised platform a man, for all the 
world like a tailors dummy and fol- 
lowing the motions and gestures of 
an automaton was handed show 
cards by a uniformed attendant, 
a featured the individual prod- 





‘a of the features of the Stew- 
art-Warner exhibit was the demon- 


actual announcement is only a day |‘tration of the effectiveness of its 


power-brakes on a _ regulation 
Pierce-Arrow chassis. The chassis 
was mounted on a revised Cowdrey 
brake tester with the instruments 
which registered the brake reaction 
mounted in a group at the front. 

The Pittsburgh Plate Glass Com- 
pany demonstrated the manufacture 
of Duplate shatter-proof glass. An- 
other interesting feature of this dis- 
play was a showing of the relative 
effect of Duplate in reducing the 
glaring effect of the sun. For com- 
parison regular plate glass, Duplate 
and an amber colored plate glass 
were exposed to an electric light. 
The light passing through was made 
to fall on an “electric eye’ which 
recorded through an electrical in- 
strument the intensity of the light 
passing through the glass. 

Standard Oil Company of New 
| Zoes showed the racing car driven 
by Ralph De Palma in the last In- 
dianapolis Speedway Race. 

A motor car radio which operated 
even when submerged in water was 
shown by Grigsby Grunow. 





ADVERTISERS, 


ATTENTION! 


There are four more show issues 


When you advertise in these show issues, this week, 
during the New York show you will reach not only all 
the worth while tradesmen in the city for the show, but 
thousands of copies of each show issue will be dis- 
tributed to dealers—to fleet owners—to engineers—to 


jobbers and others who did 


not have time to come here. 


Telephone CA nal 6-1001 or CA nal 6-1008 and give 
us the size and shape of advertising copy you wish to 


insert. 
publication date. 


We have facilities for 


We can handle copy up to 9 a. m. preceding 


making cuts rapidly. This 


is the most complete printing plant of its kind. Get in 
touch with any of the following men or call us direct: 


George M. Slocum, Hotel Lexington, 
Phone WIckersham 2-4400 


W. R. Cotton, Hotel Lexington, 
Phone WI ckersham 2-4400 


H. A. Tarantous, Romany Club, 


In the Waldorf Astoria Hotel. 


PL aza 3-7181 
























Custom Sedan, 
$475 be 


HEADQUARTERS 


DURING 


UTOMOTIVE DAILY NEWS, MONDAY, JANUARY 9, i938 








They told me this car 


would steal the show 


..and that’s just what it’s doing!” 


Big opportunity for alert deal- 


ers in selling brilliant new car 
with Patented Floating Power 
...at the world’s lowest prices 


@ Automobile men— designers —engineers— 
technical writers—dealers— people “in the 
know”’— who saw the new Willys 77 before 
its public introduction predicted that it would 
be the sensation of the year. They were right! 
Enthusiastic crowds at the Auto Show declare 
that the new Willys 77 is the most modern 
car in America. 

Many new dealers are climbing aboard the 
Willys bandwagon. Keen merchants appreci- 
ate the profit possibilities in selling the world’s 
lowest priced car with Patented Floating Power 


—lowest first cost, lowest time payments, low- 


yp neem 


est operating cost, lowest upkeep. Four pas. 
sengers can ride for less than a cent a mile for 
gas and oil. The Willys 77 goes 25 to 30 miles 
on a gallon of gas. In price, economy and value, 
it’s just the car for today’s pocketbooks. 

Other big selling advantages: Full streamline 
design for ultra-modern beauty, less wind re- 
sistance—speed increased by 5 miles an hour... 
Newall-steel bodies, sound proofed and weather- 
proofed ...500 pounds of excess weight elimin- 
ated—making the Willys 77 easier to handle, 
more. economical on gas and tires... New 
double-drop “X”’ type frame for greater strength 
and rigidity ... 70 miles an hour. 

See the new Willys cars at Grand Central 
Palace, Space A-15. .. Special displays: Hotel 
Commodore lobby—304-8 Madison Ave., just 
south of 42nd St.—Willys Cars, Inc., 58th St. 
and 8th Ave. For full details of the Willys fran- 
chise write to Willys-Overland, Inc., Toledo, O. 


WILLYS 77 


*395 S475 


Willys 99 Six Prices, $595 to $695; Willys-Knight with Sleeve-Valve Engine» $100 additional. 


All prices f. o. 


AUTO 


b. Toledo, Ohic 


HOTEL 





COMMODORE 


